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10  Cents  a  Copy 


The  Average  Daily  (week  days  only) 
Paid  Circulation  of 


For  the  month  of  July 


was 


376,986 


This  is  the  largest  two  cent  circulation 
in  America,  Morning  or  Evening 


Drafted  for  the 

MAINTENANCE 
of  the  WORLD 


We  must  supply  ships  and  food,  men  and 
money,  munitions,  ordinance,  clothes, 

EVERYTHING  the  WORLD  needs. 

The  South  takes  up  its  part  in  the  great  work  with 
grave  confidence  and  cheerful  determination. 

Already  ships  are  building  in  every  southern  ship¬ 
yard. 

There  are  to  be  army  cantonments,  aviation  fields, 
training  camps,  military  depots  and  munition  fac¬ 
tories  from  the  head-waters  of  the  Potomac  to  the 
Delta  of  the  Mississippi. 

Great  nitrate  plants  are  coming  into  being. 

Nowhere  are  there  business  slackers. 

Even  the  soil  must  work  overtime ;  this  year  two, 
three,  sometimes  four  crops  from  the  same  ground! 

Never  before  was  there  SUCH 
NEWS! 

Everybody  reads  the  advertisements  to  get 
posted  on  the  good  things  of  life,  for  every¬ 
body  is  working  and  everybody  has  money. 

They  pick  and  they  choose ;  and  they  order 
by  name. 

Do  they  know  the  name  of  your  goods? 

Tell  them  by  advertising  in  their  home 
papers  WHAT  you  have  and  HOW  to 
order  it. 

Remember,  they  are  buying  by  the  name 
and  the  printed  word  of  the  GOODS. 


IPo  They  hnow  the 

of  your  ifoods? 


Papers  Welcomed  in  Southern  Households 
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.04 

.04 

LOUISIANA. 
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Richmond  News 

Leader 
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.08 

.06 

Newport  News  Press- 
Times-Herald  (MAE) 
Newport  News  Daily 
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Press 
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The  kind  that  are  read  at  home! 
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The  Intellectual  Aristocrat 
of  American  Publications’’ 


That  IS  what  a  prominent  educator  calls  “THE  NATION,  and 
his  enthusiastic  tribute  is  typical  of  many  which  the  editors  of  this 
independent  and  thoughtful  weekly  are  constantly  receiving. 

To  provide  the  mentally  alert  with  that  food  for  thought  which  is 
as  much  a  necessity  for  them  as  bodily  food  is  for  the  athlete,  is  the 
function  of  “THE  NATION,”  the  weekly  journal  of  information  and 
suggestion. 

In  politics,  statecraft,  science,  economics,  sociology,  education, 
literature,  art. 


The  Nation 


is  not  only  an  authority,  but  it  presents  the  facts  and  its  own  interpreta¬ 
tion  of  them  in  such  a  way  that  its  readers  look  forward  to  its  weekly 
arrival  as  a  genuine  pleasure  and  an  event'of  importance.  What  “THE 
NATION  ”  is  going  to  say  is  awaited  with  considerable  interest  in  homes 
of  culture,  in  more  than  1700  towns  and  cities  in  America. 

In  order  to  make  “  THE  NATION  better  known  and  to  extend  the  circle  of  its 
readers,  its  publishers  will  be  very  glad  to  send  free  sample  copies  to  those  interested. 
Write  for  a  copy  and  subscription  terms  if  you  think  you  and  “  THE  NATION  ”  have 
similar  tastes  and  ideals. 


The  Nation 

20yesey  Street  (^^^New York  Ci^ 
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Why  Not  Adopt  the  Easy  Way? 


ECONOMY.  EFFICIENCY.  ELIMINATION 


Economy  of  Cost 
Efficiency  of  Results 
Elimination  of  Lost  Time 

FOLLOW  THE 

Entrance  of  the  Monotype 
Into  the  Ad  Room 


The  Foremen  of  the  Composing  Rooms  are  the 
Men  Who  Must  Make  Good; 

Hear  What  They  Say: 


“The  Monotype  Non-Distribution  System  makes  it  possible  for  the 
compositor,  under  more  likable  conditions,  to  devote  97  per  cent  of  his 
time  to  constructive  work,  while  only  3  per  cent  is  spent  in  distribution — 
certainly  a  most  beneficial  change.” — J.  E.  Martin,  Superintendent 
A’rtf  York  Sun. 

“  1  fail  to  see  how  any  progressive  newspaper  can  afford  to  run  a  plant 
without  this  latest  aid  to  the  printer  any  more  than  it  could  afford  to 
install  case-type  in  place  of  composing  machines  for  news  composition.” 
— Henry  D.  Ashby,  Superintendent  Cleveland  Plain  Dealer. 

“  I  believe  the  Monotype  has  done  and  will  continue  to  do  more  for  the 
efficiency  of  newspaper  composing  rooms  than  any  machine  now  in 
existence  in  the  printing  business.” — Miley  S.  Montague,  Foreman 
A’ew  Haven  Union. 

“No  time  is  lost  in  distribution  or  hunting  for  sorts,  and  our  make-up 
men  clean  out  dead  pages  in  a  fraction  of  the  time  formerly  required. 
With  our  own  complete  type  foundry  we  publish  the  Star  each  day  with 
a  brand  new  dress.” — F.  L.  Steenrod,  Foreman  St.  Louis  Star. 
“Recently  we  issued  a  120-page  edition  without  any  appreciable  call 
on  our  supply  of  type — never  lost  a  minute  for  picking  sorts.  I  consider 
that  this  alone  should  recommend  the  Monotype  to  every  newspaper 
publisher  in  the  land.” — T.  E.  Billings,  Foreman  Macon  Telegraph. 
“The  use  of  the  Monotype  Type-and  Rule-Caster  spells  efficiency  and 
economy  at  every  turn  in  production;  there  is  no  waste  of  time  or  lost 
labor.” — Henry  J.  Theis,  Foreman  Telegraph-Herald,  Dubuque,  la. 
“W’hat  we  are  doing  is  to  can  or  preserve  idle  time  by  converting  it  into 
tools  for  the  hand  compositor.  W'hen  we  have  copy  all  day  we  simply 
open  a  few  cans  instead  of  putting  on  extras  or  working  overtime.” — 
J.  H.  S.  Keller,  Superintendent  Times-Dis patch,  Richmond,  Va. 

“  In  our  opinion,  the  Monotype  is  one  of  the  greatest  time  and  labor  sav¬ 
ing  machines  on  the  market,  and  under  no  circumstances  could  we  be 
induced  to  go  back  to  the  old  way  of  distribution  and  the  continual  pick¬ 
ing,  pulling  and  searching  for  sorts,  leads,  slugs  and  rules.” — R.  E.  L. 
Brown,  Superintendent  Daily  Oklahoman,  Oklahoma  City,  Okla. 
“There  is  no  waste  time  in  distribution,  no  sorting  of  leads  or  slugs,  no 
unsightly  mounds  of  brass  or  galleys  of  pi;  but  all  is  productive.” — 
Ja.mes  Stirling,  Superintendent  Pittsburgh  Post-Sun. 


“I  am  a  great  believer  in  the  Monotype;  especially  the  Non-Distriba- 
tion  System.  It  is  a  great  time  and  labor  saver  for  the  printer  and  moruy 
maker  for  the  office.” — C.  E.  King,  Foreman  Arkansas  Gazette,  Little 
Rock,  Ark. 

“In  three  months’  time  we  produced  10,000 inches  of  ads  in  excess  of  the 
preceding  year  with  the  same  number  of  men.  W’e  hardly  believe  it  would 
have  been  possible  to  do  this  without  the  Monotype  System.” — Clifford 
Emmons  Fales,  Superintendent  Evening  Gazette,  Worcester,  Mass. 

“W’e  find  the  Monotype  Non-Distribution  System  makes  the  composing 
room  a  constant  producer,  where  formerly  we  used  much  valuable  time' 
for  distribution.  The  Monotype  with  its  Non-Distribution  System  is 
certainly  a  time  saver  and  a  success.” — Arthur  Heath,  Foreman  Cin¬ 
cinnati  Enquirer. 

“  I  consider  the  Monotype  a  labor  saver,  time  saver  and  all-round  utility 
as  a  newspaper  equipment — a  crowning  achievement  in  the  matter  of 
producing  a  daily  newspaper.” — Arthur  Cooper,  Foreman  Quebec 
Daily  Telegraph. 

“W’e  are  operating  Monotype  Non-Distribution  successfully  in  our  com¬ 
posing  room,  and  the  time  does  not  seem  far  off  when  every  newspaper 
in  the  countiy  will  stop  distributing,  because  Mohotype  Non-Distribu¬ 
tion  is  so  obviously  practical,  efficient  and  economical.” — J.  C.  Sheppard, 
Knickerbocker  Press,  Albany,  N.  Y. 

“I  do  not  see  how  we  could  get  along  without  the  Monotype  Non-Dis¬ 
tribution  System.  It  is  a  mighty  good  thing  for  any  newspaper  plant, 
no  matter  how  large  or  how  small  it  is.” — J.  P.  McCullough,  Harris- 
burgh  Telegraph,  Harrisburg,  Pa. 

“We  produce  the  greatest  volume  in  a  given  time  with  continuous  type- 
setting,and  no  stoppages  at  any  time  to  distribute  or  reclaim  material.” — 
W’.  V.  CowGiLL,  Superintendent  Cleveland  Leader  and  News. 

“A  feature  of  the  system  as  important  as  Non-Distribution  is  the  in¬ 
creased  efficiency  of  the  compositors,  resulting  from  abundant  material — 
efficiency  which,  when  necessary,  makes  time  100  per  cent  productive.” 
— W.  C.  Akers,  Sioux  City  Tribune. 

“The  newspaper  foreman  is  the  fellow  who  must  keep  down  costs  in  the 
composing  room.  W’e  have  found  the  Monotype  Non-Distribution  Sys¬ 
tem  solves  the  problem  of  costs.” — W.  S.  Hancock,  Flint  Daily  Journal, 
Flint,  Mich. 


WHY  NOT  GET  IN  LINE  WITH  THE  PROGRESSIVES? 
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PLANNED  GIGANTIC  EXPLOITATION  OF  NEWS¬ 
PAPERS  IN  FLOATING  LIBERTY  BONDS 

Same  Forces  That  Put  Over  Initial  Issue  Have  Been  Summoned  to  Deliver  Newspapers 
Again— Unless  Publishers  Forestall  Present  Plans  There  Will  be  a  Repetition  of 
the  Wasteful  and  Undemocratic  Methods  of  Advertising  and  Selling — 

Expert  Advertising  Men  Declare  an  Appropriation  for  Suc¬ 
cessful  Campaign  Need  Not  Exceed  $3,000,000. 

By  Marlen  Pew. 

UPON  reliable  authority  The  Editor 
AND  Pi'BLisHER  is  in  a  position  to 
warn  newspaper  publishers  that 
the  frame  is  set  for  a  public  exploita¬ 
tion,  both  in  advertising  and  selling,  of 
the  second  section  of  the  Liberty  I»an 
bond  Is.sun,  amounting  to  $3,000,000,000, 
during  the  months  of  November  and  De¬ 
cember,  on  exactly  the  same  hysterical, 
wasteful,  undemocratic,  philanthropic, 
and  press-agent  lines  that  were  employ¬ 
ed  in  floating  the  first  $2,000,000,000 
issue. 

Practically  the  same  individuals,  ex¬ 
pert  advertising  men  and  prominent 
bankers,  who  managed  the  initial  flota¬ 
tion,  have  already  been  unofficially  desig¬ 
nated  to  take  up  the  work  where  they 
left  off  in  June,  each  to  serve  for  honor 
only. 

These  men  are  called  upon  to  "deliver” 
the  new.spapers,  the  bond-selling  forces, 
the  large-unit  advertisers,  the  adverti.s- 
ing  financial  houses,  and  all  of  the  other 
forces  that  worked  blindly  but  gallantly 
in  the  early  summer  and  registered  the 
triumphal  succe.ss  of  over-subscription 
of  a  billion  dollars. 

Pt:BLI.SHER8  MUST  ACT  NOW. 

If  this  programme,  which  is  denounc¬ 
ed  by  many  thoughtful,  men  who  com¬ 
pletely  endor.se  The  Editor  and  Pub- 
usher’s  editorial  protests,  is  not  car¬ 
ried  through  in  November  and  De¬ 
cember  it  will  be  because  newspaper 
publishers  and  Independent  banking  in¬ 
terests  .shall  have  been  successful  in  an 
organized  prote.st  to  the  administration 
and  to  Congress,  which  to  be  effective 
should  be  immediate. 

Within  two  weeks,  unle.ss  headed  off. 
there  will  be  an  announcement  of  the 

Government’s  plans  for  the  second  flota^  of  the  new  bond  flotation  a  cynical  note  po.stal  rates  with  the  intention  of  mak-  bf  $25,000,000  per  year  during  the  life 
tion,  and  this  will  be  so  directly  a  moral  which  smacks  of  press  exploitation,  and  ing  u.se  of  them  in  war  times,  without  of  the  bonds,  while  Ignoring  a  method 
commandeering  of  newspaper  and  bonu-  perfectly  expresses  the  press-agent  phll-  compensation.  of  selling  which  would  cost  probably 

selling  service  as  to  leave  any  hesitating  osophy.  There  is  only  thinly  disguised  consid-  much  less  than  $3,000,000. 

or  financially  Incapable  member  in  the  L'nder  the  circumstances  and  auspices  eration  at  Washington  of  the  various  It  is  not  known  how  much  of  the 

invidious  position  of  a  slacker,  to  all  in-  it  is  difficult  to  reconcile  the  talk  of  recommendations  and  measures  looking  $7,000,000  appropriated  for  the  Liber- 
tents  and  purposes.  "war  profits”  in  relation  to  newspapers,  to  the  mounting  of  the  second  flotation  ty  Loan  was  spent  in  the  first  cam- 

The  observations  of  The  Editor  and  or  the  persistent  suggestion  that  the  upon  democratic  and  business  princi-  paign,  though  unofficial  estimates  range 
Publisher  of  this  paradoxical  sltua-  bond  issue  is  of  such  “news  value”  that  pies.  The  plain  assumption  is  that  the  printing  the  bonds,  making  cuts,  office 
tion,  particularly  during  the  past  week,  no  newspaper  may  decline  to  give  up  new'spapers  can  be  “delivered”  and  why  to  $3,000,000.  The  expenditure  was  for 
have  been  anything  but  agreeable,  both  its  news  and  advertising  columns  bother  further.  A  regret  that  is  heard  erty  Loan  flotation  and  Secretary  Mc- 
While  officially  recognizing  advertising  to  its  exploitation.  A  common  state-  is  that  advertising  plans  have  not  been  expenses  and  other  costs  which  could 
as  a  commodity  and  while  praising  the  ment  heard  at  Washington  is  that  news-  formulated  in  time  to  take  advantage  not  be  obtained  in  the  realm  of  charity, 
newspapers  for  their  service  in  the  first  papers  have  been  fostered  through  Gov.  of  commandeered  space  in  the  maga-  However,  a  possible  $3,000,000,  perhaps 
loan,  there  runs  through  the  di8cuR.sl«n  eminent  sub.sidy  in  the  forip  of  ehoafi  zlne.s,  now  making  up  for  fall  delivery,  more,  remains  In  the  national  Treasury 


PUBLISHERS  ARE  URGED  TO  WRITE  TO  THEIR  REP- 
RESENT ATIVE  IN  CONGRESS  AND  TO  SEC.  McADOO 

^T'^HE  Editor  and  Publisher  .suggests  that  publishers  of  new.spapers  should 
I  at  once  write  letters  to  their  repre.sentatives  in  the  {'ongres.s,  and  to  Sec¬ 
retary  McAdoo,  protesting  against  a  repetition,  in  the  offering  of  the  next 
issue  of  Liberty  Ivoan  Bonds,  of  the  policy  of  blundering  which  was  followed  in 
the  first  sale.  The  following  points  are  sugge.sted  for  empha.sis: 

(1.)  It  is  now  proposed  to  increase  the  interest  rate  on  the  next  i.ssue  of 
three  billions  of  dollars’  worth  of  bonds  to  4  per  cent.  This  would,  automatical¬ 
ly,  increase  the  rate  on  the  two  billions  of  bonds  already  sold,  imposing  upon 
the  Government  an  additional  interest  obligation  amounting  to  $25,000,000  per 
year.  It  is  confidently  believed  that,  by  expending  somewhat  less  than  three 
millions  of  dollars  for  advertising  the  next  bond  issue,  the  offering  may  be  sold 
at  the  3%  per  cent,  intere.st  rate,  thus  .saving  to  the  Government  this  enormous 
i'lcrea.sed  interest  charge  and  at  the  same  time  con.serving  and  enhancing  the 
credit  and  prestige  of  the  nation. 

(2.)  Great  amounts  of  advertising  space  will  be  required  in  marketing 
the  new  bond  issue,  whatever  the  intere.st  rate  may  be;  and  it  is  unjust  and 
unfair  to  ask  the  new.spapers  to  donate  this  space — WHIGH  IS  A  CXTM- 
AIODITY,  .A  MANrKAGTrUED  PRODEGT  WITH  DEFINITE  PKODIUMNG 
COST.  To  appeal  to  new.spapers  on  the  ground  of  patriotism  is  no  more  fair 
than  would  be  a  .similar  appeal  to  all  others  who  manufacture  products  needed 
by  the  Government.  If  it  is  proper  for  the  Government  to  pay  for  munitions, 
for  arms,  for  clothing,  and  equipment  for  its  soldiers,  for  fuel  for  its  ships, 
for  materials  with  which  to  build  cantonments,  or  for  food.stuffs,  than  it  is 
proper  for  the  Government  to  pay  for  the  commodity  of  adyerti.sing. 

(3,)  That  many  publishers  are  willing,  even  at  great  sacrifices,  to  donate 
advertising  space  to  the  Government,  or  that  merchants  and  bankers  may  be 
induced  to  pay  for  advertising  space  in  which  to  offer  the  bonds,  does  not  jus¬ 
tify  the  Government  in  relying  upon  this  policy  for  the  flotation  of  the  next 
issue  of  its  war  .securities.  That  .such  donations  assured  the  success  of  the 
first  4>ond  offering  does  not  argue  for  the  soundness  or  for  the  justice  of  the 
policy,  nor  does  it  mean  that  i-eliance  may  Vie  placed  upon  such  methods  in  the* 
future. 

(4.)  An  appropriation  by  the  Congress  for  adverti.sing  would  be  quite  as 
much  in  the  nation’s  interest  as  an  appropriation  for  any  other  product  or 
commodity  necessary  for  the  succe.ssful  prosecution  of  the  war.  Such  an  ap¬ 
propriation  would  place  the  sale  of  these  lionds  on  a  bu.siness  ba.sis,  a.ssuring 
the  success  of  the  offeiing  and  saving  the  propo.sed  enoi-mous  increases  in  in¬ 
tere.st  obligations. 


Thus,  while  ignoring  standard  meth¬ 
ods  of  selling  $3,000,000,000  bonds  on 
their  security  value,  the  week  has 
brought  forth  a  serious  discussion  of 
the  proposition  that  the  interest  rate  on 
the  whole  Liberty  Loan  Is.sue,  five  bil¬ 
lion  dollars,  he  Increased  from  3%  to  4 
per  cent.,  as  an  extra  buying  induce¬ 
ment  and  presumably  insurance  against 
a  failure  of  the  flotation. 

The  Editor  and  Publisher  has  this 
week  consulted  some  of  the  best  adver¬ 
tising  talent  in  New  York  on  the  sub¬ 
ject  of  the  possible  success  of  a  three- 
billion  flotation,  through  standard  ad¬ 
vertising  and  selling  method.s,  with  an 
apiiropriation  of  not  to  exceed  $3,000,000 
and  ju.st  compen.sation  for  .salesman¬ 
ship,  and  of  nine  prominent  men,  each 
accustomed  to  national  advertising  and 
selling  campaign.s,  not  one  hesitated  an 
instant  in  declaring  that  the  Govern¬ 
ment,  on  business  lines,  might  easily  dis¬ 
pose  of  the  three-billion  issue,  on  the  ap¬ 
propriation  suggested  by  The  Editor  and 
Publisher,  while  many  believed  the  ad¬ 
vertising  might  be  accomplished  for 
much  le.ss. 

Frank  Seaman’s  estimate  was  a  pos¬ 
sible  $1,500,000  or  less. 

If  the  Interest  rate  is  increased  %  of 
1  per  cent,  on  the  second  instalment  of 
the  Liberty  Loan  it  will  automatically 
be  increa.sed  on  the  first  two-billion  in¬ 
stalment,  thus  to  prevent  serious  depre¬ 
ciation  of  the  bonds  which  the  public 
lielieves  worth  face  value,  and  also  to 
keep  faith, 

Thu.s,  the  nation’s  official  financiers 
are  seen  discussing  the  practical  advisa¬ 
bility  of  increasing  the  Interest  rate, 
w  hich  means  a  Government  expenditure 
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WHILE  OFFICIAL  WASHINGTON  DISCUSSES  HUGE  EXPENDITURE  FOR  HIGH- 
ER  BOND  INTEREST  RATE,  EXPERT  ADVERTISING  MEN  SHOW  HOW 
BONDS  MAY  BE  SOLD  FOR  $3,000,000  OR  LESS 


ADVERTISING  EXPERTS  FRANKLY  CONDEMN 
ADVERTISING  METHODS  USED 

“I  believe  this  volunteerinK  of  advertisinR  is  wrong,  and  in  a  business 
sense  immoral.” — Frank  James  Rascovar. 

"If  the  bread  and  butter  of  editors  must  be  taken  to  pay  the  way,  then  let 
the  President  of  the  United  States,  his  Cabinet,  and  the  members  of  Congress 
forego  their  wage.s.” — Cot'rtland  Smith. 

“The  situation  calls  for  competent  administration  and  it  is  high  time  that 
Washington  awoke  to  the  underlying  perils,  as  well  as  to  the  surface  irregu¬ 
larities.” — Joseph  A.  Hanff. 

"From  practical  advertising  considerations  nothing  prevents  the  Govern¬ 
ment  from  appropriating  a  sufficient  .sum  of  money  to  advertise  the  bonds. 
The  Editor  and  Publisher’s  e.stimate  of  $3,000,000  for  advertising  is  very  lib¬ 
eral.  Properly  administered  half  that  sum  should  purchase  the  space.” — 
Frank  Sea  .man. 


Adoo  may  possibly  be  open  to  sugges¬ 
tions. 

cummins  bill  reveals  government’s  at¬ 
titude. 

A  spotlight  falls  upon  the  attitude  of 
the  Government,  rather  official  philoso¬ 
phy  In  relation  to  the  advertising  com¬ 
modity,  through  a  bill  introduced  in  the 
Senate  this  week  by  Mr.  Cummins,  of 
Iowa,  which  provided  for  a  “bureau  of 
publicity  in  the  Department  of  Com¬ 
merce,  to  secure  greater  publicity  for 
Information  Intended  for  the  general 
public  and  coming  from  the  various  de¬ 
partments  of  the  Government;  to  advise 
and  counsel  with  all  private  Interests 
regarding  foreign  advertising;  and  to 
cooperate  with  organized  advertising 
interests  of  the  nation  in  promoting 
and  in  securing  legislation  to  compel 
adherence  to  honesty  and  reliability  in 
the  advertising  of  all  firms  and  indi¬ 
viduals  throughout  the  nation.” 

The  director  of  this  bureau  is  to  draw 
$6,000  per  annum. 

Cabinet  members  are  to  fonn  the 
conference  board. 

The  bureau  shall  prepare  and  direct 
all  advertising  of  the  Federal  war  and 
Navy  Departments  Intended  to  secure 
recruits,  or  for  other  purposes;  shall 
direct  all  advertising  by  the  Interior 
Department  regarding  public  lands  and 
the  same  for  the  Agricultural  Depart¬ 
ment,  for  the  dissemination  of  desirable 
information,  shall  "prepare  and  place 
all  advertising  or  publicity  desired  by 
the  Secretary  of  the  Treasury  for  the 
dispo.sal  of  United  States  bonds  or  for 
other  purposes,”  and  likewise  for  any 
other  Federal  department. 

It  Is  further  provided  that  the  cost 
of  preparing  and  directing  all  adver¬ 
tising  and  publicity  matter  shall  be  paid 
by  the  Bureau  of  Publicity,  hut  Ihe 
departments  ordering  the  adv’ertl.sing 
shall  pay  for  the  same. 

The  hill  provides  that  the  Bureau 
shall  accumulate  all  of  the  Information 
regarding  advertising  and  this  shall  be 
available  for  private  individuals,  without 
cost,  employ  experts  in  advertising  who 
may  give  free  public  couns^el;  and  shall 
suggest  means  of  promoting  through 
“advertising  or  publicity  campaigns” 
forelgii  prestige  for  American  institu¬ 
tions  and  finally,  that  the  Bureau  shall 
coSperate  “with  all  organized  adv’ertis- 
ing  interests  In  promoting  and  in  secur¬ 
ing  legl.slatlon  to  compel  honesty  and 
reliability  In  both  domestic  and  foreign 
advertising  of  all  firms.  Individuals  and 
Institutions,  employ  counsel.”  etc. 

No  apparent  heed  Is  paid  to  the  offi¬ 
cial  report  delivered  last  week,  by 
William  H.  Rankin,  vice-chairman  of 
the  national  advertising  advisory  board, 
declaring  unequivocally  that  one  of  the 
first  things  the  Government  should  do 
to  facilitate  the  marketing  of  the  three 
billion  bond  Issue  would  he  to  set  aside 
"an  advertising  appropriation  of  $5,- 
000.000  to  $10,000,000.” 

Mr.  Rankin  declared  he  and  his  as¬ 
sociate  members  of  the  national  hoard 
stood  ready  to  give  Secretary  McAdoo 
any  assisrtance  necessary  to  help  “sell 
Congress  and  Prerfdent  Wilson  on  the 
idea  that  this  amount  should  be  appro¬ 
priated  for  the  purpose,  as  a  matter  of 
efficient  governmental  policy. 

COUNTRY  PRESS  PROTESTS. 

While  large  dty  newspapers  appear 


Quie.scent,  a  wave  of  di.sapproval  is 
sweeping  the  country  press  and  hun¬ 
dreds  of  country  editor.s,  taxed  and 
whipped  by  paper  extortion  almost  to 
the  limit  of  endurance,  are  writing  to 
their  Congressmen  and  Senators  in  op¬ 
position  to  a  second  Liberty  Loan  as- 
.sault  upon  their  resources. 

The  country  editors  complain  that 
wiiile  many  city  newspapers  received 
compen.sation,  through  the  charity  of 
large-unit  advertisers  and  patriotic- 
impclled  .societies  for  much  of  the  space 
that  ran  for  the  first  Liberty  Loan,  the 
country  press  realized  practically  noth¬ 
ing  and,  to  avoid  criticism  for  Inac¬ 
tivity  or  through  patriotic  impulses  of 
the  publi.shers  themselves,  they  expend¬ 
ed  their  resources  much  more  lavishly 
than  their  financial  positions  warranted. 
They  say  they  cannot  repeat  the  oper¬ 
ation. 

M.  W.  Hanley,  manager  of  the  Pequa 
Pre.ss  of  Stoughton,  Ma.s.s.,  in  letters  to 
his  Congressman  and  Senators,  voiced 
the  common  complaint  of  the  country 
editors  when  he  wrote:  "The  Govern¬ 
ment  is  .sending  a  lot  of  advertising 
which  It  expects  u-S  to  print  free  of 
charge.  This  adverti.sing  costs  us 
money  to  .set  and  al.so  space  in  the  pap¬ 
er,  which  is  our  bread  and  butter.  It 
would  not  think  of  .sending  this  to  the 
large  city  dailies  unless  It  sent  it  in 
the  nature  of  paid  advertising.  .  .  . 

If  we  were  to  giv^e  all  this  space  away 
we  would  have  to  griv'e  up  publishing. 
We  therefore  a.sk  you  to  u.se  your  in¬ 
fluence  to  put  through  an  advertising 
appropriation  for  adverti.sing  the  Gov¬ 
ernment’s  w’ants.” 

The  Federal  Reserve  banks  and  the 
“super-hankers”  of  New  York  are  set. 
of  course,  for  a  duplication  of  the  Hr.st 
loan  selling  plan,  they  to  do  most  of 
the  administering  while  lesser  individu¬ 
als  and  institutions  do  the  inconspicu¬ 
ous  foot-work,  but  there  is  serious  dis¬ 
content  among  independent  and  small 
hanking  houses  who  wore  the  heels  off 
their  boots  in  the  first  campaign  and 
were  compelled  to  appropriate  both  ser¬ 
vice  and  money  which  they  feel  they 
cannot  giv'e  up  again,  in  justice  to 
their  executive  trust. 

The  American  Bankers’  Association, 
No.  5  Nassau  Street,  niimliering  in  its 
membership  many  independent  and 
country  banks,  is  planning  an  organized 
effort  to  induce  the  Government  to  put 
the  next  Liberty  Ixian  issue  on  a  sens¬ 
ible  bu.sine.ss  basis,  obviating  the  em- 
barras-sments  of  the  first  campaign. 
They  may  be  willing  to  sell  the  bonds 


without  compensation,  but  they  bolt  at 
adverti.sing  the  issue.  There  is  to  be 
a  meeting  to-day  for  a  discus.sion  of 
tills  matter.  The  dominant  banking 
interests,  of  course,  are  oppo.sing  tliis 
movement. 

-Mtliougli  the  .American  Bankers’  As¬ 
sociation  disapproved  the  methods  em¬ 
ployed  in  the  first  issue  it  came  into 
the  campaign  and  rendered  great  ser¬ 
vice.  It  made  an  appropiation  for  ad¬ 
vertising  and  sent  out  to  its  member- 
•ship  a  noteworthy  advertising  cam¬ 
paign  to  be  paid  for,  if  run,  by  the 
local  banks.  It  is  said  that  much  more 
tlian  a  million  dollars  was  so  spent 
locally  and  through  this  method  a 
heavy  subscription  was  obtained. 

BANKS  MAY  NOT  PARTICIPATE. 

The  present  disposition  of  the  bank¬ 
ers  to  decline  to  participate  a  second 
time,  on  the  original  method,  is  the 
■statement  of  Arthur  1).  Walton,  of  the 
association,  who  told  a  representative 
of  The  Editor  and  Publisher  that  he 
viewed  the  methods  of  the  first  flotation 
as  not  only  unfair  and  undemocratic, 
but  decidedly  inetticient  and  “the  ugliest 
part  c'f  the  indictment  is  the  count  con- 
cei-ning  waste — th^  lack  of  organiza¬ 
tion  and  system  inviting  duplication 
and  cross-purpose  effort,  the  whole 
enteri)ri.se  costing  those  who  paid  for 
it  millions  of  dollars  in  excess  of  what 
a  comprehen.sive,  coordinated,  scientific 
i  dverti.sing  and  selling  campaign  should 
have  cost.” 

Mr.  Walton  said  emphatically  that  it 
was  an  imposition  upon  bankers,  ad¬ 
vertisers  and  publishers  to  compel 
them  subscribe  on  the  ground  of  patri¬ 
otism,  to  methods  which  violated  their 
•sen.^.e  of  efficient  business  methods. 

CANNOT  SEE  “ADVERTISING  DIFFICULTIES.” 

The  report  of  the  New  York  Liberty 
I.<oan  Committee  admitted  the  sound 
principle  of  paid  advertising  but  stop¬ 
ped  short  with  the  statement  that 
there  were  “difficulties”  in  the  way  to 
prevent  it.  Search  has  been  made  for 
those  ditticulties.  Of  numerous  men 
interviewed  none  could  see  any  practi¬ 
cal  adverti.sing  difficulty,  if  the  Govern¬ 
ment  would  get  to  business  principle. 

By  many  on  all  sides  the  belief  was 
expre.s.sed  that  the  difficulties  the  com¬ 
mittee  had  in  mind  were  “political.” 

The  general  tenor  of  these  reports 
was  that  men  in  high  official  position 
cannot  obtain  advertising  appropriations 
through  Congress  because  of  the  possi¬ 


ble  building,  through  it,  of  political  ma¬ 
chinery  via  the  newspaper  route;  that 
none  would  feel  safe  in  Washington  if 
Congress  should  have  an  opportunity 
to  distribute  $3,000,000  “pork”  to  pub¬ 
lishers;  that  if  Congress  were  to  smell 
this  meat  it  would  take  a  hand  in  the 
distribution  and  the  money  would  go 
where  the  best  post-offices  are,  standard 
advertising  efficiency  flying  to  the 
wind& 

Such  are  the  stories  ad  nausea  of  the 
"difficulties”  in  the  way  of  business  ad¬ 
ministration. 

The  other  side  of  the  story  is  the 
sensible  opinion  given  by  men  high  in 
the  advertising  profession,  each  one  as 
familiar  with  successful  national  ad¬ 
vertising  campaigns  as  the  average 
statesman  at  Washington  appears  ig¬ 
norant  of  the  whole  process  of  selling 
and  advertising. 

VIEWS  OF  FRANK  SEAMAN. 

Frank  Seaman  said:  “On  a  sen.sible, 
bu.sine.ss  lia-sis  there  is  no  reason  why 
the  Government  cannot  sell  its  three  bil¬ 
lion  war  bonds  to  the  American  people. 
For  the  life  of  me,  I  cannot  under.stand 
why  the  Government  should  place  this 
loan  through  the  usual  channels  of  se¬ 
curities  flotation.  To  maintain  its  dig¬ 
nity  as  well  as  conserve  the  principles 
of  democracy,  wherein  all  men  contrib¬ 
ute  on  an  equal  plane  to  the  support  of 
the  Government  and  receive  common 
fienefits,  the  Government  should  pay  its 
way — in  this  bond  sale  al.so  as  well  as  in 
every  other  war  enterprise. 

“There  should  l>e  an  appropriation  for 
advertising  and  tho.se  who  sell  the  bonds 
should  be  fairly  compensated  for  theii 
work. 

“I  see  nothing  to  prevent  the  Govern¬ 
ment,  so  far  as  practical  advertising 
eon.siderations  are  concerned,  from  ap¬ 
propriating  a  .sufficient  sum  of  money 
for  this  purpo.se.  The  Editor  and  Pub¬ 
lisher’s  estimate  of  $3,000,000  for  ad¬ 
vertising  is  very  lilieral.  Properly  ad- 
mini.stered,  half  of  that  sum  should  pur¬ 
chase  the  space  to  sell  that  bond  i.ssue 
and  perhaps  this  e.stimate  is  liberal.  A 
vast  amount  of  standard  advertising 
space  may  be  purchased  for  $1,500,000 — 
really  it  is  a  stupendous  sum  in  adver¬ 
tising.  In  our  commercial  campaigns, 
when  we  are  thinking  in  terms  of  dou¬ 
ble-trucks  in  the  largest  newspapers  of 
ail  the  great  cities,  the  appropriations 
do  not  run  into  six  figures. 

“The  whole  difficulty  seems  to  lie  in 
the  fact  that  this  matter  is  not  brought 
down  to  the  terms  of  every-day  com¬ 
merce.  And  it  should  be,  for  various 
rea.sons,  not  the  lea.st  of  which  is  the 
certainty  of  a  successful  sale. 

“I  am  frank  to  say  that  the  copy 
methods  that  were  used  in  the  first  Lib¬ 
erty  Ixian  were  not  effective  or  in  good 
form,  to  my  way  of  thinking.  The 
whole  .scheme  seemed  to  be  based  upon 
a  frantic  appeal  to  patriotism.  We  were 
asked  to  buy  Liberty  Bonds  as  a  sort 
of  philanthropy.  Some  of  the  copy  was 
downright  offensive.  I  have  in  mind  par¬ 
ticularly  a  billlioard  display  which  show¬ 
ed  Uncle  Sam  pointing  his  finger  into  the 
face  of  a  citizen  and  demanding  to  know 
whether  he  had  complied  with  his  duty 
as  a  citizen  and  Implying  that  every 
man  who  had  not  bought  a  Liberty 
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PRESS  AGENT  PHILOSOPHY  EXPLOITED  IN  QUEER  ADVERTISING  BILL 
PRESENTED  BY  SENATOR  CUMMINS-PROVIDES  FOR  A  -BUREAU  OF 
PUBLICITY”  WHICH  SHALL  ENGAGE  IN  ADVERTISING 


RIGHT  OF  FRANK  DISCUSSION  OF  FINANCIAL 
ADMINISTRATION  OF  BOND  ISSUE 

“We  have  Kone  into  this  war  with  a  spirit  of  religious  fervor.  Individual¬ 
ly  we  feel  that  there  is  no  saorifice  too  sreat  for  us  to  miike — our  property, 
lives,  blood  of  our  children. 

"Hence  it  becomes  a  halting  and  delicate  matter  even  to  discuss  financial 
administration.  .  .  . 

“However  unpopular  a  frank  di.scussion  of  financial  administration  to  this 
war  may  be  to  those  who  are  acting  under  patriotic  impulses  which  amount  to 
religious  enthusia.sm.  The  Editor  and  Pcuushek  feels  well  within  bounds  of 
propriety  to  speak  its  mind  on  the  subject  which  relates  to  its  field  of  interest. 
And  we  may  state  here,  in  full  sincerity,  that  the  financial  profits  that  may 
accrue  to  newspapers  from  Clovernment  advertising  would  be  subordinate  to 
the  service  they  may  render.” — Editorial  in  The  Editor  and  Publisher,  August 
4.  1917. 


Bond  was  under  the  just  censure  of 
Pncle  Sam.  To  me  that  was  in  mighty 
bad  taste,  for  it  imputed  discredit  to 
thousands  of  men  who  were  having  a 
battle  to  provide  their  families  with  the 
necessities  of  life  and  were  not  pro¬ 
vided  with  the  means  of  buying  bonds 
or  even  making  bank  deposits,  and  such 
men  must  have  been  humiliated  in  spirit 
or  angered. 

“Not  only  that,  but  advertising  expe¬ 
rience  teaches  us  that  the  way  to  ap¬ 
proach  the  average  man  is  by  means  of 
intellectual  conviction,  rather  than  by 
bludgeon  methods.  Men  are  often  more 
liromptly  moved  by  suggestion  than  by 
direct  appeal.  I  am  reminded  of  a  gen¬ 
tleman  of  large  means  and  intense  busi¬ 
ness  life  of  whom  complaint  was  made 
that  he  did  little  for  charity.  A  worthy 
cause  presented  itself,  and  some  of  the 
good  brothers  proposed  to  see  this  man 
and  make  one  final,  desperate  effort  to 
open  his  heart  and  safe.  It  was  then 
pioposed  that,  rather  than  appeal  to 
him  to  be  generous,  and  thus  offend 
him,  he  be  taken  into  the  charity  for 
what  he  knew  rather  than  what  he 
could  give.  His  interest  was  elicited, 
he  wont  to  work  on  the  problem,  he 
•solved  it,  and  he  gave  nearly  a  half 
million  dollars  in  one  check  to  make  his 
plans  practical.  Men  prefer  to  be  ap¬ 
pealed  to  in  that  manner;  finger-point¬ 
ing  methods  react  upon  the  owner  of 
the  finger,  if  other  men  feel  as  I  do. 

LIBERTY  BONUS  GOOD  BUY. 

“Now,  there  is  -  plenty  to  commend 
these  Liberty  Bonds  on  ordinary  se¬ 
curities  merit.  They  are  a  good  ‘buy’ 
for  men  of  surplus  wealth.  They  are 
well  secured.  They  pay  3%  per  cent, 
and  are  tax  exempt,  the  latter  a  great 
adviintage  in  these  days.  They  are 
worth  8%  per  cent.,  extraordinary  for 
(lovernment-secured  bonds,  to  a  man 
whose  convertible  property  is  to  be 
taxed  at  5  per  cent. 

“These  bonds  are  so  offered  that  they 
may  easily  be  obtained  by  people  of 
limited  means  on  a  savings  plan.  That 
is  excellent. 

“I  do  not  see  any  reason  why  they 
ciinnot  be  sold  on  their  merits. 

“As  for  an  advertising  appropriation 
it  should  be  made  exactly  as  appro¬ 
priations  are  made  by  the  Government 
for  any  other  commodity  consumed. 
There  is  no  excuse  for  singling  out  pub¬ 
lishers  and  securities  salesmen  for  gra¬ 
tuitous  service.  It  is  discriminatory. 
Publishers  are  not  seeking  war  profits. 
They  are  carrying  burdens  incident  to 
the  war  that  are  extremely  .heavy.  See 
what  magnificent  service  the  newspa- 
I)ers  have  rendered  recently  in  notifica¬ 
tion  service  on  the  selective  draft.  See 
the  enormous  expense  publishers  have 
(agerly  contracted  to  give  high-class 
news  service  to  the  public.  They  are 
willing  to  give  of  their  news  facilities 
and  their  news  space  generously  to  aid 
the  bond  sale.  It  has  its  news  value. 
But  when  it  comes  to  display  advertis¬ 
ing,  which  points  the  way  to  direct 
sales  of  bonds,  we  are  In  the  realm  of 
••ommerce,  dealing  with  an  established 
commodity,  and  it  is  unfair  to  demand 
it.  even  in  the  name  of  patriotism  or 
philanthropy. 

“I  believe  that  a  number  of  the  news¬ 
papers  made  a  serious  mistake  in  the 
fir.st  Liberty  Loan  campaign  by  can¬ 
vassing  for  philanthropic  donations  to 


be  applied  to  Liberty  Loan  advertising 
in  their  own  mediums.  To  me  that 
.seemed  unprincipled.  Some  newspapers 
could  not  afford  to  give  their  space,  so 
they  sent  out  solicitors  to  sell  the  space 
to  general  advoi'tisers  or  individuals 
who  might  be  moved  to  charity. 

“All  such  undignified  and  reckless 
business  would  be  obviated  were  the 
Government  to  take  the  matter  in  hand 
in  business  fashion,  and  I  may  add  that 
if  the  Government  wishes  to  be  confi¬ 
dent  of  a  successful  second  flotation 
the  part  of  wisdom  is  to  get  to  a  busi¬ 
ness  basis,  both  with  advertising  and 
selling.” 

OSCAR  H.  BLACK.MAN  ENDORSE  PROTEST. 

Oscar  H.  Blackman,  of  Blackman- 
Hoss  ('ompany,  .said;  “The  protest  of 
The  Editor  and  Fublishfr  against  a 
duplication  of  the  Liberty  Loan  adver¬ 
tising  and  selling  campai.gn  has  my 
complete  endorsement.  The  matter  is 
so  clear  in  principle  that  discussion  of 
it  seems  superfluous.  The  first  loan  flo. 
tation  was  a  success  more  in  spite  of 
any  Government  direction  than  by  token 
of  it.  To  the  everlasting  glory  of  the 
country,  the  loan  was  oversubscribed 
through  the  .sheer  force  of  the  ability 
and  determination  of  men  who,  hamper¬ 
ed  as  they  were  by  elements  which 
should  have  lieen  in  their  favor,  declined 
to  permit  the  great  cause  to  fail. 

“1  have  the  greatest  admiration  for 
these  men,  particularly  Mr.  Harn.  They 
were  confronted  by  circumstances 
which  would  have  tipped  the  equilibrium 
of  le.ss  staunch  material  and  sent  weak¬ 
er  men  home  in  disgust. 

“England  and  t'anada,  just  across  our 
border,  have  given  us  a  clear  demon¬ 
stration  of  the  sensible  and  logical  meth¬ 
ods  to  pursue.  Why  must  we  go  through 
the  tortures  of  experimentation,  en¬ 
countering  possibilities  of  failure  which 
would  be  tragic? 

“There  is  no  practical  difficulty  in  the 
way  of  a  commercial  transaction  for  the 
Government,  if  the  Government  will  ac¬ 
cept  business  methods.  The  diaorgan- 
i7ation,  the  ineffectiveness,  the  waste  of 
material  and  effort  in  some  places,  and 
the  lack  of  them  in  others — all  of  the 
mistakes  and  shortcomings  which  were 
sure  to  arise  from  the  methods  of  the 
first  campaign  will  reoccur  in  the  sec¬ 
ond  if  the  scheme  of  selling  and  adver¬ 
tising  is  to  be  the  same.  And  I  believe 
there  is  very  serious  doubt  if  the  issue 
will  float  again  as  it  did  in  the  early 
.summer.  C’onversely,  if  the  business  is 
organized  and  operated  by  the  Govern¬ 


ment  as  a  business  tran.saction,  I  see 
no  reason  why  $3,000,000,000  bonds  can¬ 
not  be  sold  to  the  American  people. 

“If  we  mu.st  donate  space,  perhaps  it 
would  be  Irc'tter  to  user  it  to  tell  the  Gov¬ 
ernment  how  to  sell  the  bond  issue, 
rather  than  to  repeat  the  helter-skelter, 
illogical,  mi.sconceived  Ijiberty  Loan  ad- 
verti.sing  of  May  and  June,  which  was 
not  only  discreditable  to  modern  ad¬ 
vertising  methods,  despite  the  lofty 
c£  use  and  sublime  end,  but  a  proceed¬ 
ing  out  of  keeping  with  the  dignity  of 
the  Government.” 

MIL  RASeXIVAR  ADDS  PROTFST. 

Frank  James  Hascovar,  president  of 
.\lbert  Frank  &  Co.,  said:  “The  first 
Liberty  Bond  campaign  is  over,  the  tu¬ 
mult  has  died,  and  we  who  united  to 
make  it  successful  have  a  chance  to  re¬ 
view  method.s,  analyze  results,  and  pre¬ 
part  for  the  next  Victory  Loan  cam- 
pai.gn,  alrc'ady  iKring  discussed. 

“The  Liberty  l,oan  ended  in  a  smash¬ 
ing  big  .success.  But  I  am  firmly  con¬ 
vinced  that  the  is.sue  was  piloted  to  a 
successful  outcome,  not  because  of  the 
way  it  was  handled,  but  in  spite  of  it. 
Not  everf  official  indecision,  dilatoriness, 
and  circumlocution  can  nullify  the  unit- 
^1  will  of  the  American  people  when 
once  they  are  aroused. 

“What  did  arouse  the  people?  As  soon 
as  it  was  known  that  the  Government 
contemplated  a  loan,  the  liest  brains  of 
the  financial  district — men  who  had 
floated  gigantic  international  loans — ■ 
went  to  Washington  unofficially  and  vol¬ 
unteered  their  advice  and  .services  to 
any  extent  and  in  any  mariner  the  Gov- 
ernnunt  might  find  advantageous. 

“They  were  told  rather  tai'tly  that 
thiir  services  were  not  needed.  As  I 
i-emember  the  newspaper  headings  of 
the  time,  the  Treasury  did  not  wish  the 
‘taint  of  Wall  Street‘  as.sociated  with  the 
Liberty  Loan.  I  do  not  claim  that  Mr. 
Mc.Vdoo  u.sed  these  words,  but  they  were 
characteristic  of  his  what-on-earth-do- 
you-want-to-bother-me-for  attitude. 
WASHINGTON  TRIED  TO  HANDLE  PUBLICITY. 

“Then  Washington  tried  to  handle  the 
publicity  it.sclf.  They  did  it  in  the  fash¬ 
ion  now  become  familiar  as  a  result  of 
.Mr.  ('reel’s  ministrations,  but  at  that 
time  unfamiliar  to  the  American  public. 
This  was  a  system  of  daily  dispatches 
which  completely  nullified  each  other. 
Monday.s,  Wednesdays,  and  b'ridays  the 
lean  was  over-subsci'ilied.  Tuesdays, 
Thui-.sdays,  and  Saturdays  it  was  a  dis¬ 
mal  failure. 

“The  man  in  the  street,  who  is  not 


half  as  gullible  as  he  is  supposed  to  be, 
began  to  be  suspicious.  To  lapse  into 
the  vernacular,  he  thought  the  Govern¬ 
ment  was  ‘kidding’  him,  and  relapsed 
into  apathy. 

“Finally  alarmed,  the  Administration 
shouted  for  help,  for  volunteers,  for  ad¬ 
vice— for  anything  to  guide  it  out  of  the 
labyrinth  of  its  own  blunders.  And  the 
despi.sed  Wall  Street  stepped  into  the 
gap,  practically  suspended  its  own  busi¬ 
ness,  and  got  the  publicity  campaign 
started  in  time. 

“'The  rest  is  a  matter  of  common 
knowledge — how  everybody  from  Van- 
derlip  to  the  youngest  office  boy  volun¬ 
teered  their  services,  how  financial 
firms  volunteered  space,  and  financial 
advertising  agencies  volunteered  their 
services. 

“Now  1  believe  all  this  volunteering 
is  wrong — and  in  a  business  sense  im- 
moral.  It  was  necessary  to  save  a  fall¬ 
ing  cause.  And  for  purely  patriotic  rea- 
.sons  it  had  to  be  done.  But  what  of  the 
future?  What  of  the  Victory  Loan  issue 
ali-eady  announced? 

“Aixi  we  to  muddle  through  again? 
Are  we,  .as  a  nation,  to  become  charity 
patients,  begging  for  volunteer  aid  at 
the  eleventh  hour  from  the  financial 
and  advertising  world? 

‘'.\nd  why  pick  on  these  professions? 
Why  out  of  all  the  businesses  in  the 
L’nited  States  should  financiers,  pub¬ 
lishers,  and  advertising  agents,  with  all 
their  subsidiary  trades — the  commercial 
artists,  writers,  printing  trades,  and 
NO  on— be  expected  to  give  their  stock 
in  trade  to  a  Government  amply  able 
to  jiay  for  the  same — and,  as  a  matter 
of  fact,  so  paying  in  all  other  trades? 

SAYS  ADVERTISING  IS  A  COMMODITY. 

“The  Government  has  not  asked  for 
gratuitous  supplies  of  woollen  cloth,  of 
leather,  of  copper,  pig  iron,  chemicals, 
of  automobiles,  tentage  slupping — in 
fact  of  any  commodity  needed  to 
cany  on  the  war.  Service  is  as  much 
the  .stock  in  trade  of  the  advertising 
agent,  and  space  is  as  much  the  stock 
in  trade  of  the  publisher,  as  are  his 
bar’s  of  pig  iron  to  the  steel  manu¬ 
facturer. 

“That  is  one  point  about  which  I  feel 
per.sonally.  It  is  one  of  my  objections 
to  the  volunteer  method  in  which  the 
Liberty  Loan  campaign  was  conducted. 

“.My  main  objection  is  more  funda¬ 
mental,  is  more  intimately  connected 
with  the  whole  basic  idei  of  the  loan. 

“Here  we  had  a  big  national  adver¬ 
tising  problem — the  biggest  since  the 
di.scovery  of  advertising.  It  automatical¬ 
ly  would  seem  to  demand  the  best,  most 
experienced,  most  Intelligent,  most 
economical  handling.  It  should  have 
been  carefully  coordinated,  under  one 
capable  head,  into  whose  hands  all  ex¬ 
ecutive  control  .should  have  been  placed. 
The  Government  should  have  had  the 
right  to  expect  and  demand  the  very 
highe.st  standard  of  service. 

“All  of  this  would  have  been  possible 
if  a  paid  advertising  campaign  had  been 
undertaken.  You  cannot  crltlcl.se  vol¬ 
unteers  as  you  would  paid  employees. 
Had  the  Government  been  In  the  posi¬ 
tion  of  a  big  paying  advertiser  It  could 
have  selected  a  capable  organization, 
(Concluded  on  pope  23) 
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CUMMINS  BILL  PROVIDES  FOR  BUREAU  OF 
PUBLICITY  IN  DEPARTMENT  OF  COMMERCE 


TONS  OF  NEWS  PRINT  CAN  BE  SAVED  IF 

NEWSPAPERS  WILL  SUSPEND  LABOR  DAY 


Called  Publicity  Bureau,  Although  Really  a  Bureau  of  Advertising — 
Included  Among  Duties  Is  Preparation  and  Placing  of  All 
Advertising  Desired  By  Secretary  of  Treasury  for 
the  Sale  of  United  States  Bonds. 


Publishers  of  New  York  Afternoon  Newspapers  Propose  to  Suspend 
on  Fall  Holiday — Paper  Committee  of  A.  N.  P.  A.  Hopes  That 
Example  Set  by  Publishers  of  New  York  Dailies  Will  be 
Followed  by  Publishers  Elsewhere. 


I’lH>tograiili  bjr  Cuaick. 

KOBKHT  K.  HUaHKS. 

Newly  Klected  General  Business  ManaKer  of  the  Louisvilfe  Courier-Journal 
and  the  I.ouisville  Times. 

Mr.  HuKhes  may  lx*  fairly  characterized  a.s  one  of  "Mar.se  Henry’s  hoys.” 
He  is  a  chum  of  Bruce  Haldeman  and  a  dear  friend  of  Gen.  W.  B.  Haldeman. 
He  is  a  hijr  man  in  avoirdupois,  in  brains,  in  kindly  spirit,  in  human  sympa¬ 
thies.  One  may  confidently  predict  that  Mr.  Hughes's  election  to  his  new  po- 
.sition  assures  the  Courier-Journal  and  the  Times  a  future  of  genuine  pros- 
Iierity.  Mr.  Hughes  is  ju.st  the  man  to  bring  together  the  conflicting  elements, 
to  eliminate  the  cau.ses  for  dus.sension,  and  produce  a  closely  coiirdinated  and 
harmonious  organization  capable  of  big  things.  The  Editor  and  Pcbmsher 
wishes  him  every  succes.s. 


SENATOB  CCM.MINS,  of  Iowa,  has 
introduced  a  bill  in  the  Senate  pro¬ 
viding  for  a  "Bureau  of  Publicity  in 
the  Department  of  Commerce,”  which, 
among  other  diites,  “shall  prepare  and 
pla<-e  all  adevrtising  or  publicity  de¬ 
sired  by  the  Secretary  of  the  Trea.sury 
for  the  disposal  of  I'nited  States  bonds 
or  other  purposes.”  The  bill  provides 
al.so: 

“That  the  cost  of  preparing  and  di¬ 
recting  all  advertising  or  publicity  mat¬ 
ter  required  to  be  done  by  the  Bureau 
of  Publicity  shall  lie  Ixirne  by  this  Bu¬ 
reau  of  Publicity  and  paid  for  out  of 
the  appropriations  made  for  its  general 
maintenance  expen.ses;  but  the  cost  of 
placing  such  adverti.sing  or  publicity 
aside  from  its  preparation  and  direction 
shall  lx;  Ixirne  in  all  cas*‘.s  by  the  de¬ 
partment  or  bureau  of  the  Government 
for  which  it  is  placed.” 

HAVE  CHAIMJE  OF  ADVBlrTl.«IING. 

Senator  Cummins  propo.s<*s  that  the 
Bureau  of  Publi«-ity  have  charge  of  all 
the  advertising  of  the  Federal  Govern¬ 
ment.  It  shall  lx*  the  duty  of  the  Bu¬ 
reau  to  secure  greater  publicity  for  in¬ 
formation  intended  for  the  general  pub- 
li<-  and  coming  from  various  depart¬ 
ments  of  the  Government;  to  advdse 
and  counsel  with  all  prixate  interests 
regarding  foreign  advertising;  and  to 
coiiperate  with  organizi-d  advertising 
intere.sts  of  the  nation  in  promoting  and 
in  s»*curing  legislation  to  compel  adher¬ 
ence  to  honesty  and  reliability  in  the 
advertising  of  all  firms  and  individuals 
.  throughout  the  nation. 

The  complete  text  of  the  bill  (S.  2736) 
follows: 

"Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the  United 
States  of  America  in  Congress  a-ssem- 
bled.  that  there  be.  and  is  hereby,  cre¬ 
ated  a  Bureau  of  Publicity  in  the  De- 
r>artment  of  Commerce. 

”S«*c.  2.  That  a  director  of  suitable 
knowledge  and  experience  in  the  busi¬ 
ness  or  profession  of  advertising  lie  ap- 
(Kiinted  by  the  Pre.sident  to  adminis¬ 
ter  the  affairs  of  the  Bureau  of  Pub¬ 
licity  under  the  general  direction  of  the 
Sei-retary  of  Commerce.  The  compen.sa- 
tion  for  the  Director  of  the  Bureau  of 
Publicity  .shall  lx*  $6.(><)0  per  annum. 

CONFERENCE  ROAlUl  CREATED. 

“Sec.  3.  That  for  the  proper  and  ef¬ 
ficient  utilization  of  the  Bureau  of  Pub¬ 
licity  a  Publicity  Conferenc-e  Board  is 
hereby  created,  consi.sting  of  the  Sec¬ 
retary  of  Commerce,  the  Secretary  of 
State,  the  Se<*retary  of  War,  the  Sec¬ 
retary  of  the  Navy,  the  Postmaster-Gen¬ 
eral,  the  Secretary  of  the  Interior,  the 
Secretary  of  Agriculture,  the  Secre¬ 
tary  of  the  Treasury,  the  Secretary  of 
I.alM>r,  and  the  Attorney-General,  all 
acting  ex-officio.  It  .shall  be  the  duty  of 
the  Publicity  Conference  Board  to  meet 
as  often  as  quarterly  and  as  much  of- 
tener  as  they  desire,  at  which  meetings 
the  Director  of  the  Bureau  of  Publicity 
shall  lx*  given  such  instructions,  infor¬ 
mation,  and  .suggestions  as  the  various 
departments  wish  to  have  receive  the 
lx*nefit8  of  the  Bureau  of  Publicity.  The 
Ixiard  shall  organize  as  it  sees  fit  for  the 
transaction  of  bu.siness  and  a  quorum 
.shall  consist  of  half  the  members. 

“Sec.  4.  That  the  Director  of  the  Bu¬ 
reau  of  Publicity  shall  appoint,  under  the 


rules  of  the  Civil  Service  Commission, 
such  a.ssi.stants,  and  other  employees 
as  he  may  deem  necessary  and  the 
Publicity  Conference  Board  may  ap¬ 
prove  of.  The  compensations  for  the 
persons  so  appointed  shall  be  such  as 
the  Publicity  Conference  Board  may 
authorize. 

“Sec.  5.  That  there  is  hereby  appro¬ 
priated  for  the  purixise  of  defraying  all 
exrx*n.ses  for  the  maintenance  of  the 
Bureau  of  Publicity,  including  the  pay¬ 
ment  of  salaries  herein  authorized,  out 
of  any  money  in  the  Trea.sury  of  the 
United- States  not  otherwi.se  appropriat¬ 
ed.  such  funds  as  shall  be  reported  nec- 
esary  and  be  approved  of  by  the  Di¬ 
rector  of  the  Bureau  of  Publicity  and 
the  Publicity  Conference  Board.  A  de¬ 
tailed  statement  of  all  expenses  under 
this  act  and  of  all  receipts  hereunder 


.shall  lie  submitted  to  Congre.ss  at  the 
beginning  of  each  regular  se.ssion. 

“Sec.  6.  That  the  Bureau  of  Pub¬ 
licity  herein  created — 

DUTIES  OF  bureau. 

“(a)  Shall  prepare  and  direct  all  ad¬ 
verti.sing  of  the  Federal  War  and  Navy 
Departments  intended  to  secure  recruits 
for  the  army  and  navy,  or  for  other  pur¬ 
poses. 

“(b)  Shall  prepare  and  direct  all  ad¬ 
vertising  desired  by  the  Department  of 
Interior  for  the  dispo.sal  of  land,  an¬ 
nouncement  of  public-land  openings,  re¬ 
quests  for  bids  on  public  supplies,  and 
.such  other  advertising  or  publicity  as 
may  be  de.sired  by  the  Department  of 
the  Interior. 

“(c)  Shall  prepare  and  direct  all  ad- 
( Concluded  on  page  24) 


PUBLISHERS  of  the  afternoon  news¬ 
papers  of  New  York  city  are  en¬ 
deavoring  to  reach  an  agreement  to 
suspend  Labor  Day,  September  3,  with 
a  view  of  saving  news  print.  It  is 
known  that  all  of  the  publishers  have 
practically  agreed  to  suspend  on  the 
one  day  with  the  exception  of  the  Even¬ 
ing  Telegram.  It  is  known  also  that 
there  is  little  likelihood  that  the  Tele¬ 
gram  will  swing  into  line. 

The  suspension  of  the  afternoon 
newspapers  of  New  York  on  a  single 
day  means  a  saving  of  between  250 
and  300  tons  of  news  print. 

The  paper  committee  of  the  American 
Newspaper  Publishers’  Association 
hopes  that  the  action  of  the  publishers 
of  New  York  city  afternoon  newspapers 
— being  confldent  that  the  newspapers 
will  suspend — will  be  an  example  to 
newspaper  publishers  in  all  parts  of 
the  country  and  that  on  the  one  day 
a  big  saving  of  news  print  will  be 
made. 

Emil  M.  Scholz,  publisher  of  the 
New  York  Evening  Post,  and  a  member 
of  the  executive  paper  committee  of 
the  A.  N.  P.  A.,  said  this  week  to  The 
Editor  and  Pubusher,  that  there  are 
plenty  of  good  reasons  why  the  news¬ 
papers  should  suspend  Labor  Day. 

“The  revenue  from  circulation  on  the 
one  day  is  not  large  enough  to  pay  for 
the  news  print  consumed,’’  said  Mr. 
Scholz. 

“The  slump  in  circulation  on  the  day 
reduces  the  average  of  the  month. 
That’s  a  second  reason. 

“It  will  mean  a  big  saving  in  news 
print.  That’s  a  third. 

“Finally,  the  volume  of  advertising 
carried  on  Labor  Day  is  always  below 
normal.  Advertisers  arrange  to  spend 
so  much  per  year  and  the  suspension 
on  one  day  will  not  result  in  any  loss 
to  the  newspapers.  That’s  a  fourth 
reason.” 

New  York  city  afternoon  newspapers, 
with  the  exception  of  the  Evening 
Telegram,  suspended  July  Fourth. 

It  is  estimated  that  the  afternoon 
and  morning  new.spapers  of  the  coun¬ 
try  consume  about  6,000  tons  of  news 
print  a  day.  The  afternoon  newspapers 
consume  about  one  half  of  that  amount. 
If  the  afternoon  newspapers  of  the 
larger  cities  agree  to  suspend  on  Labor 
Day  an  appreciable  amount  of  news 
print  will  be  saved. 


Open  Wa;shington  Headquarters 
The  legislative  committee  of  the 
Southern  Newspaper  Publishers’  As.so- 
ciatlon,  consi.stifig  of  Major  E.  B.  Stahl- 
man,  Nashville  (Tenn.)  Banner;  Col. 
L.  J.  Worthan,  Forth  Worth  (Tex.) 
Star-Telegram,  and  Col.  R.  J.  Ewing, 
of  the  New  Orleans  Daily  States,  have 
opened  Washington,  D.  C.,  headquarters 
at  the  New  Willard  Hotel. 


Present  N.  E.  A.  Resolutions 
Washington,  Augu.st  6. — ^The  Nation¬ 
al  Editorial  A.s.sociation  has  had  pre- 
.sented  to  Congre-ss  its  re.solutions  pro¬ 
testing  again.st  a  special  newspaper  tax, 
favoring  the  zone  sy.stem  of  .second- 
cla.ss  txistal  rates,  and  urging  Federal 
control  of  the  print-paper  industry. 
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$2,700,000  FOR  ADVERTISING  WILL  SELL  THREE 
BILLIONS’  WORTH  OF  UBERTY  LOAN  BONDS 

William  C.  Freeman  Presents  to  Secretary  McAdoo  Some  Convincing  Facts  and  Figures 
Concerning  the  Necessity  and  Cost  of  Adequately  Advertising  the 
Next  Great  Issue  of  Liberty  Bonds. 


Written  for  The  Editor  and  Publisher 
By  William  C.  Freeman. 

AS  William  G.  McAdoo,  Secretary  of  the  Treasury,  the  moral  right  to 
ask  a  second  time  for  the  free  contribution  of  advertising  space  from 
merchants,  financial  institutions,  publications,  poster,  street-car,  and  out¬ 
door  sign  organizations,  in  order  to  make  successful  the  next  sale  of  Liilierty 
Bonds  which  is  scheduled  to  start  in  the  month  of  October? 

Is  the  Government  of  the  United  States  so  poor  that  it  cannot  afford  to 
do  business  on  the  same  basis  that  the  busine.ss  men  of  the  country  do  it,  and 
have  done  it  so  successfully  that  they  have  accumulated  for  the  United  States  of 
•America  the  greatest  wealth  of  any  country  in  the  world. 

Bu.sine.ss  organizations,  big  and  little,  have  been  materially  as.sisted  in  the 
development  of  the  wealth  of  America  by  the  aid  of  advertising,  which  is  the 
most  economical  method  yet  devised  for  the  succe.ssful  promotion  of  busine.ss. 

The  Government  has  the  fine.st  kind  of  setting  for  an  advertising  campaign, 
for  two  reasons:  first,  because  the  people  believe  in  their  Government,  and, 
■second,  becau.se  they  know  their  Government  will  make  good  on  any  promises 
it  makes  to  them.  It  is  never  any  trouble,  if  frank,  intelligent  advertising  is 
employed,  to  induce  people  to  support  a  worthy  enterprise. 

Only  recently  a  group  of  men  known  to  be  reliable,  progressive,  and  enter¬ 
prising,  announced  in  one  adverti.sement — printed  in  a  few  New  York  newspa- 
I)er.s,  and  in  all  of  the  Philadelphia  and  Pittsburgh  newspapers — the  .sale  of 
I)referred  stock  in  a  new  enterprise.  These  men  did  not  rely  upon  their  reputa¬ 
tion  to  sell  the  .stock.  They  said  nothing  whatever  aliout  them.selves  in  the 
announcement  they  made,  but  they  did  go  into  the  fullest  details  alwut  their 
enterprise,  making  very  clear  every  part  of  their  plan. 

The  result  was  that  one  atlvertisement,  costing  $.o,400,  brought  them  imme¬ 
diately  over  $2,000,000  from  people  who  were  glad  to  invest  their  money  in  an 
enterprise  backed  by  such  men. 

It  cost  only  $.0027,  or  27-100th.s  of  a  cent,  to  get  back  a  dollar.  Two  million, 
dollars  Is  1-1 500th  of  $3,000,000,000.  I  wonder  if  Mr.  McAdoo  thinks  that  the 
Government,  which  ought  to  be  .stronger  than  any  group  of  private  individuals, 
would  have  any  difficulty  in  seliing  $3,000,000,000  of  liberty  Bonds  at  very  much 
less  cost  per  dollar. 

While  the  private  financial  enterprise  realized  $2,000,000  at  the  smallest 
advertising  cost  on  record,  I  believe  that  the  Government  can  sell  $3,000,000,000 
of  Liberty  Bonds  at  one-third  of  this  cost;  in  other  words,  instead  of  costing 
the  Government  27-lOOth  of  a  cent,  it  will  not  cost  more  than  9-lOOth  of  a 
cent,  which  would  mean  investing  $2,700,000  to  Rct  back  $3,000,000,000. 

I  think  any  financially  .sound  advertising  agency  in  the  country  would 
have  no  .difficulty  in  getting  assistance  to  underwrite  a  propo.sition  to  sell  • 
$3,000,000,000  of  United  States  Government  Bonds,  bearing  intere.st  at  ZVt  per 
cent,  and  free  from  taxation,  at  a  cost  of  $2,700,000.  1  think  also  that  the 

people  backing  the  newspapers,  farm  paper.s,  weeklies,  magazines,  billboard.s, 
street  cars,  electric  .signs,  etc.,  would  be  glad  to  unite  in  underwriting  the 
proposition. 

I  wonder  if  Mr.  McAdoo  appreciates  that  an  advertising  campaign  costing 
$2,700,000  represents  an  expenditure  of  only  .027  cents  for  each  of  the  100,000,000 
inhabitants  of  the  United  State.s. 

It  represents  the  cost  of  .sending  a  letter — one  letter  only — to  every  inhabi¬ 
tant  in  the  United  States. 

But  $2,700,000  invested  in  an  advertising  campaign  would  give  Mr.  McAdoo 
an  opportunity  to  use  the  equivalent  of  three  pages  in  every  publication  in 
the  country;  that  i.s,  in  all  of  the  daily  newspapers,  all  of  the  farm  papers,  all 
of  the  great  weeklies,  all  of  the  magazine.s,  and  at  the  .same  time  allow  for  a 
very  generous  outlay  in  street  cars,  electric  signs,  billboards,  etc.  Just  think 
of  getting  all  of  this  at  the  price  of  .sending  one  letter  to  every  inhabitant  in 
the  United  States. 

Three  pages  of  advertising  printed  in  eighteen  New  York  daily  newspapers 
made  it  poasible  for  the  Red  Uro-ss  War  Fund  Committee  to  realize  a  donation 
of  $40,000,000  from  the  people  of  New  York  and  vicinity.  This  large  sum  of 
money  could  not  have  lieen  raised  in  any  other  way. 

There  is  a  difference,  however,  between  an  appeal  made  to  the  people  for 


a  .sound  inve.stment  of  their  savings  and  an  appeal  for  charity.  The  .American 
heart  is  all  right  and  responds  generously  to  an  appeal  for  cllarity,  but  it 
re.sponds  more  generously  to  an  appeal  for  a  safe  inve.stment  for  its  funds. 

It  is  stated  with  great  i)o.sitivene.ss  by  men  who  ought  to  know  what  they 
are  talking  alxnit,  that  the  Secretary  of  the  Treasury  intends  to  rai.se  $3.000,000,. 
000  in  the  .same  manner  as  before — relying  upon  the  generosity  of  the  bu.siness 
intere.sts  and  the  publications  of  the  country  to  donate  space. 

Mr.  Secretary,  this  is  not  fair. 

Men  engaged  in  the  publishing  bu.sine.ss  are  producing  a  product  which  is 
more  costly  in  proportion  to  its  net  results  than  any  other  jiroduct  in  the  world. 
They  operate  on  a  smaller  margin  of  net  profit.  It  i.s  not  fair  to  ask  them  to 
use  white  paper,  which,  as  you  know,  costs  them  a  higher  price  than  ever  before, 
and  give  ui)  their  space  to  exploit  the  Government's  needs  without  being  paid 
for  their  .service. 

The  Government  does  not  ask  the  manufacturer  of  munition.s,  or  of 
clothing,  or  of  shoes,  etc.,  to  donate  their  jiroducts.  It  knows  better  than  to 
do  it.  It  knows  i>erfectly  well  that  these  manufacturers  could  not,  and  would 
not,  thus  donate  their  products. 

Why,  then,  expect  the  publications  to  donate  their  space?  Should  the 
tiublisher  lx*  expected  to  h-iv'e  a  greater  degree  of  patrioti.sm  than  the  manu¬ 
facturer  of  .some  other  product? 

The  trouble  with  the  United  States  Government  is  that  it  doesn’t  appreciate 
the  value  of  paid  publicit.v.  It  has  been  getting  so  much  of  it  for  nothing,  and 
getting  it  so  freily,  that  it  probably  believes  that  it  does  not  need  to  invest 
money  in  advertising  like  any  other  cnterpri.se  does. 

It  i.s  all  wrong. 

The  memlx'rs  of  the  Congress  of  the  United  States  do  not  under.stand,  ap¬ 
parently,  how  economical  advertising  i.s.  They  are  all  of  the  time  talking  about 
advertising  being  a  tax  upon  the  people.  One  man  who  made  the  biggest  howl 
alxiut  adverti.sing  made  a  speech,  claiming  that  Outing,  for  instance,  gets  $3,000 
a  page  for  its  .space,  when,  as  a  matter  of  fact,  the  price  for  a  page  in  that 
publication  is  $300. 

This  is  only  a  .sample  of  the  information  Senators  and  Congres.smen  have 
on  the  subject  of  advertising.  Some  of  them  who  read  the  great  daily  new.s- 
papers  no  doubt  -say  thit  they  cannot  understand  how  it  is  possible  for  big 
merchants  to  use  pages  in  the  different  newspaper.s.  If  they  figure  the  cost 
of  a  page  in  Outing  at  $3,000,  I  suppose  they  w'ould  estimate  the  cost  of  a  page 
in  the  Chicago  Tribune  or  the  Philadeli)hia  Bulletin  or  the  New  York  Times  at 
about  $15,000. 

Mr.  Secretary  of  the  Treasury,  you  have  got  a  big  job  on  your  hands.  Your 
need  of  money  is  very  great,  according  to  the  figures  you  have  presented  to 
the  Congress  of  the  United  State.s.  You  ought  to  be  permitted  to  tell  your 
.story  through  paid  publicity  to  the  people  of  the  United  States,  on  whom  you 
have  got  to  depend.for  this  money.  Why  don't  you  go  to  it? 

Why  don’t  you  make  it  the  .'•ame  kind  of  a  bu.sine.ss  proposition  that  you 
your.self  managerl  so  .succxj.ssfully  when  you  Itrought  into  lieing  the  tul)e  under 
the  HiuLson  River?  You  recall,  of  cour.se,  how  advertising  aided  you  in  this 
enterpri.se.  You  know  it.s  value.  You  know  how  succe.s.sfully  it  may  |)e  em- 
idoyed  in  helping  you  rai.se  the  money  for  the  prosecution  of  the  war. 

M'\  Secretary,  keep  the.se  figures  in  mind.  It  will  cost  not  more  than 
90  ceni.s  to  sell  $1,000  of  LiV)erty  Binds;  not  more  than  $9  to  sell  $10,000  of 
them;  not  more  than  $90  to  .sell  $100,000  of  them;  not  mors  th.an  $900  to  sell 
$1,000,000  of  them;  not  more  than  $2,700,000  to  sell  three  thousand  million  dol¬ 
lars’  w’orth  of  them. 

Mr.  Mc.Adoo,  the  publishers  and  all  other  owners  of  advertising  mediums — 
al.so  the  busine.ss  interests  of  the  country — expect  you  to  sell  the  next  issue  of 
Lil)erty  Bonds  through  paid  publicity.  The  peoi)le  pay  for  everything  any¬ 
way,  and  they  expect  their  Government  to  keep  them  informed  on  all  business 
matters.  They  know  that  employing  adverti.sing  is  the  surest  and  mo.st  eco¬ 
nomical  way  to  keep  them  pasted. 

You  will  have  no  difficulty  in  securing  the  best  talent  in  America  to  write 
and  to  illustrate  the  adverti.sements  for  you.  There  will  he  no  charge  for 
this  service. 

Your  Chief,  President  WiLson,  would  l>c  willing,  no  doubt,  to  write  the 
fir.st-page  advertisement — and  wouldn’t  it  be  a  corker? 

You  could  get  wonderful  copy  from  .scores  of  great  writers  and  wonderful 
illu.strations  from  famous  arti.sts. 

You  have  the  setting  for  a  great  advertising  campaign  which  will  proiluce 
the  dc.sired  result  quickly  and  at  le.ss  co.st  than  anything  ever  before  tried. 

An  investment  of  90  cents  in  advertising  to  get  a  return  of  $1,000  was  never 
heard  of  before  in  the  history  of  business. 

And  .say,  Mr.  McAdoo,  why  don’t  you  urge  the  Government  to  advertise 
all  of  the  time  aliout  everything  that  is  done  in  Washington? 
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WAR  REVENUE  BILL  IS 
REPORTED  TO  SENATE 


Provides  for  Increase  in  Second  Class 
Mail  Rates  and  for  an  Annual  Tax 
on  Publishers'  Net  Incomes  in  Excess 
of  $4,000  Zone  System  Clause  Elimi¬ 
nated. 

Washinoto.v,  August  6. — The  Keve- 
nue  bill  carrying  the  special  war  taxe.s 
on  newspatMT  interest.s,  has  l>cen  re¬ 
ported  to  the  Senate.  It  provides: 

(1.)  An  additional  rate  of  one-fourth 
of  one  cent  j:>er  |>ound  upon  .second- 
class  mail  matter. 

(2.)  An  additional  annual  tax  upon 
the  net  income  from  the  publication  of 
any  new.spaper,  magazine,  iie.-iodical,  or 
publication  entitled  to  be  entered  as 
uecond-class  mail  matter,  whether  so 
entered  or  not,  of  five  per  cent,  of  such 
net  income  in  excess  of  $4,000. 

The  Senate  Finance  Committee,  in 
its  report,  recommended  that  thi‘  appli¬ 
cation  of  the  zone  system  proposed  in 
the  House  bill  on  second-class  matter 
be  stricken  from  the  bill. 


ASK  TO  DISMISS  FORD  SUIT 


Chicago  Tribune  Attorneys  Will  Raise 
Question  of  Jurisdiction. 

A  motion  will  be  made  to-day  in  the 
Wayne  County  Circuit  Court,  Detroit, 
by  attorneys  for  the  Chicago  Tribune, 
to  dismiss  the  suit  brought  against  it, 
the  Solomon  News  Company,  and  two 
of  the  news  company’s  employes,  by 
Henry  Ford.  The  defendants  will  claim 
that  the  case  does  not  properly  come 
within  the  Wayne  County  Court’s  jur¬ 
isdiction,  inasmuch  as  the  names  of 
the  news  company  and  its  employes 
were  added  to  the  complaint  merely  to 
secure  Michigan  Jurisdiction. 

The  defence  avers  that  these  added 
defendants  are  in  no  sense  “reason¬ 
ably  guilty"  of  committing  any  griev¬ 
ance  charged  in  the  bill  of  complaint 
and  that  they  have  not  been  agents  of 
the  Chicago  Tribune  in  any  sense  re¬ 
quisite  to  give  Wayne  County  Court’s 
Jurisdiction  over  them  in  connection 
with  the  suit. 


Honor  State  Printer 
.\n  ofTu-ial  tc.stimonial  of  apprecia¬ 
tion  was  given  to  Joseph  T.  Mannix  in 
St.  Paul  rocentl.v,  upon  hi.s  retirement 
from  the  ofllce  of  State  Printer  of  Min- 
ne.sota  after  ten  year.s  of  service.  Mo.st 
of  the  State  officers  took  part  in  the 
ceremony,  which  was  led  by  Julius  A. 
Schmahl,  Secretary  of  State.  Mr. 
Schmahl  presented  Mr.  Mannix  with  a 
travelling  l>ag  purchased  with  money 
obtained  from  a  large  number  of  small 
subscriptions. 


New  Paper  Appears 
The  first  issue  of  the  Argenta  (Ark.) 
Daily  Times,  a  new  afternoon  psf»er  in 
Argenta,  across  the  Arkan.sas  Hiver 
from  Little  Rock,  appeared  recently.  It 
is  eight  pages,  six  columns,  and  carried 
about  thirty  columns  of  advertising. 
The  Times  Publishing  Company  is  the 
publl.sher  and  John  Pruni.ski,  formerly 
a  reporter  on  the  Arkansas  tjazette,  is 
the  editor. 


Publish  Annual  Numbers 
The  New  York  Evening  Post  yester¬ 
day  publi.shed  an  annual  apartment- 
house  guide  as  a  supplement  to  the 
regular  edition.  Labor  Day  outing  an¬ 
nual  numlxir  will  be  published  August 
29,  and  an  oil  industry  supplement,  Au¬ 
gust  31. 


NEWSPAPER  MAKERS  AT  WORK 


MELVILLE  E.  STONE. 


Melville  E.  S’TONE,  geneinl  manager  of  the  Associated  Press,  is  one 
of  the  world’s  foremost  newspaper  makers.  He  is  known  wherever  news¬ 
papers  are  published.  His  methods,  idcal.s,  and  plans  have  been  followed 
successfully  by  publishers  in  all  sections  of  the  world.  One  hears  a  great  deal 
to-day  about  the  purity  of  new.s,  (he  cleaning  up  of  advertising  columns,  the 
same  kind  of  treatment  to  ali  patrons  of  the  paper,  and  kindred  subjects.  Mel¬ 
ville  E.  Stone  was  doing  those  things  away  back  in  the  70’a  He  made  the 
world  a  Christmas  present  of  .a  new3pai>er  founded  on  those  principles,  Decem¬ 
ber  2U,  1X75.  He  hewed  straight  to  the  line  in  the  (list  issue  of  the  Chicago 
liaily  News.  The  ideals  on  which  that  newspaper  was  established  have  not 
l)een  changed,  and  upon  them  the  present  great  property  has  been  founded, 
for  they  were  principles  that  would  endure. 

Mr.  Stone  learned  the  busine.ss  thoroughly.  He  commenced  as  :i  reporter, 
in  1S64.  From  1871  to  1874  he  was  editor,  in  turn,  of  several  Chicago  dailies. 
Then,  with  a  partner,  he  established  the  Daily  News.  Later  he  purchased  his 
partner’s  interest  and  sold  it  to  Victor  F.  Lawson.  He  disposed  of  his  entire 
ini.ci'esl  in  the  pai>ers  to  Mr.  Lawson  in  1888. 

Mr.  Stone  was  inspiied  by  high  ideals  when  he  started  the  l>aily  News. 
Back  in  the  70’s  he  was  blazing  the  trail  for  the  present-day  workers.  He 
had  a  code  of  ethics  then  which  newspapers  are  beginning  to  adopt  now.  News 
which  has  but  recently  been  barred  from  many  newspapers  found  no  place  in  his 
publication  in  1875.  Mr.  Stone  believed  then,  as  he  does  now,  that  it  is  the  duty 
of  a  newspaper  to  give  the  news,  without  Was,  regardless  of  whom  it  hits.  He 
believed  then  that  a  newspaper  is  dedicated  to  the  public,  and  that  it  serves  the 
public  best  when  it  treats  all  alike. 

Twenty-four  years  ago  he  became  general  manager  of  the  Associated  Press, 
bringing  to  that  organization  the  same  policy  that  he  had  followed  in  his 
newspapers  in  the  gathering  of  news.  He  collected  the  news^  of  the  world  and 
di.spatched  it  over  the  wires  in  such  a  manner  that,  while  the  members  of  the 
organization  are  made  up  of  newspapers  of  all  shades  of  politics,  any  one  of 
them  could  ijrint  it,  because  it  was  prepared  accurately  and  was  confined  to 
the  facts.  When  Mr.  Stone  took  charge  of  the  Associated  Pie.ss,  the  leased-wire 
system  barely  reached  the  Missouri  River — one  only  touched  as  far  west  as 
Denver.  Since  then  he  has  thrown  a  network  of  wires  from  c:oast  to  coast, 
from  the  Canadian  border  to  the  Mexican  frontier,  and  in  addition  to  this  the 
country  is  interlaced  with  news  circuits  over  which  shorter  reports  go,  day 
and  night,  to  smaller  publications.  More  than  one  thou.sand  papers  take  the 
.\.sso<  iated  Press  report  to-day 

In  each  grand  division  of  the  globe  the  Associated  Pre.ss  maintains  an 
office,  and  in  nearly  every  capital  there  is  a  corresj.>oDdent,  ever  watchful, 
always  alert.  The.se  men,  stationed  in  all  portions  of  the  world,  are  the  eyes 
of  the  organization  that  watch  night  and  day  for  news  of  interest  to  the 
.A.ss(K-iated  Press  and  its  ciients. 

Mr.  Stone  is  one  of  those  men  who  is  always  equal  to  an  emergency.  It 
makes  no  difference  where  the  news  breaks;  Mr.  Stone’s  plans  have  been  so 
carefully  prepared  in  advance  that  he  can  bring  to  the  nearest  wire  the  greatest 
numVxsr  of  facts  in  the  shortest  possible  time.  From  the  time  news  "breaks” 
until  the  papers  go  to  press,  the  corresriondent  is  handicapped  by  having  a 
steadily  decreasing  number  of  minutes  in  which  to  get  his  account  into  the 
main  office.  It  makes  no  difference  whether  it  is  an  earthquake  in  Siciiy,  a 
disa-Ster  in  Martinique,  a  revolution  in  ('hina,  or  the  development  of  an  offensive 
in  .some  out-of-the-way  .sector  of  the  hundreds  of  miles  that  constitute  the 
European  battle-fronts,  he  is  always  prepared  to  handle  the  news.  Just  as  a 
military  commander  rushes  reinforcements  to  certain  iKiints,  .so  Mr.  Stone  can 
send  aid  from  one  section  to  another.  Always  there  is  a  man  to  get  the  news. 

Some  idea  of  his  iniluence  on  the  organization  is  shown  by  the  manner  in 
which  the  correspondents  and  o{>erc.tors  went  alxiut  their  work  during  the 
last  I^residential  election.  In  all  the  As.sociated  Pre.s.s  offices  of  the  country 
men  refu.sed  to  go  home.  It  was  their  duty  to  get  the  news.  Operators  manne<l 
the  wires  night  and  day.  Correspondents  remained  at  work  as  long  as  there 
was  a  precinct  unheard  from.  This  continued  until  the  returns  were  in — until 
the  result  was  no  longer  in  doubt.  It  is  a  sample  of  the  persistency  with  which 
the  organization  works,  a  spirit  that  is  imparted  to  it  by  Melville  E.  Stone. 


ORDERS  POUR  INTO  NEW 
PUBLISHERS’  PAPER  CO. 


Newspaper  Publisliers  Everywhere 
Welcome  News  That  A.  N.  P.  A.  Has 
Arranged  to  Take  Over  Entire  News 
Print  Output  of  the  Northrliife  Mills 
in  Newfoundland. 

While  the  Publishers’  Paper  Company, 
Inc.,  organized  recently  by  the  Ameri¬ 
can  Newspaper  Publishers’  Association, 
is  bu.sy  at  work  comjdeting  the  details 
tf  the  now  organisation,  arranging  to 
epen  a  new  office  in  the  New  York  World 
Building,  and  making  final  decisions  as 
to  the  personnel  of  the  staff  of  the  new 
<  ori)oration,  orders  for  print  paper  con¬ 
tinue  to  pour  in. 

The  large  number  of  orders  received 
and  the  increasing  number  of  inquiries 
coming  into  the  office  of  the  paper  com¬ 
mittee  indicates  well  enough  the  keen 
interest  of  the  publishers  of  the  United 
States  in  the  announcement  that  the  A. 
N.  P.  A.  has  arranged  to  take  over  the 
entire  news  print  output  of  the  North- 
cliffe  mills  in  Newfoundland. 

The  personnel  of  the  staff  of  the  new 
company  is  still  in  the  making,  but  will 
be  announced  in  the  near  future. 

The  paper  committee  of  1  he  A.  N.  P.  A. 
reported  this  week  that  a  large  cargo 
of  paper  is  being  shipped  from  Canada 
to  Australia  and  picking  up  on  the  way 
1,000  tons  of  Newfoundland  paper.  This 
was  arranged  under  the  auspices  of  the 
Australian  Government. 

The  paper  committee  reports  also  that 
it  is  not  difficult  to  get  cargo  space  on 
food  ships  sailing  from  New  York  to 
England  for  news  print.  Further  than 
this,  the  Australian  Government,  in 
spite  of  all  the  shortage  of  shipping  ton¬ 
nage  and  war  contingencies  has  allowed 
the  Anglo-Newfoundland  Development 
Company,  to  keep  one  of  their  ships  for 
.shipping  paper  all  the  time  to  England. 

The  paper  committee  says  that  the 
production  for  August  will  be  very  short 
of  normal.  A  number  of  mills  are  shut 
down  for  drought,  labor  troubles,  and 
repairs;  a  number  of  others  are  arbi- 
tiarily  closed  due  to  help  stimulate 
the  market.  This  is  cutting  production 
down  enormously,  with  a  view  of  stif¬ 
fening  up  the  market  for  fall  contracts. 
As  this  is  a  slack  time  with  publishers, 
the  Paper  Committee  urges  every  pub- 
li.sher  to  keep  to  a  minimum  to  meet 
this  reduction,  to  maintain  at  least  the 
present  market  of  paper  for  the  fall. 

The  new  tonnage  now  being  brought 
in  by  the  Paper  (Y)mmittee  will  have 
considerable  effect,  and  the  reduction  of 
exports  will  also  be  of  great  benefit. 
Now  is  the  time  to  think  about  1918  con¬ 
tracts,  and  hold  down  consumption  to 
make  it  easy  for  next  year. 

Announcement  of  the  taking  over  of 
the  Northcliffe  mill  by  the  Paper  Com- 
rpittee  has  started  a  flood  of  propaganda 
against  publishers  of  more  than  usual 
volume  and  bitterness  in  manufacturers’ 
trade  papers.  Publishers  are  accused 
of  almo.st  everything  under  the  sun. 
Imaginary  interviews  are  published  and 
absurd  statements  made.  It  seems  that 
manufacturers  feel  that  publishers  of 
this  country  have  not  even  the  right  to 
go  out  and  buy  paper  where  they  wish 
to  without  consulting  them.  A  broad¬ 
cast  campaign  of  slander  is  now  started 
against  the  press  for  their  effort  to  re¬ 
lieve  a  little  bit  their  own  situation  by 
straightforward  business  methods. 


Would  Join  S.  N.  P.  A. 

The  Jackson  (Mis.s.}  Dally  News  has 
filed  application  for  membership  in  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation.  ,  * 
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Hold  Ohio  in 

Your  Hand 

TO  GET  anything  of  value,  you  must  stretch 
out  your  hand.  There  is  much  valuable  busi¬ 
ness  waiting  for  the  outstretched  hand  among 
Ohio’s  1,138,165  families,  who  last  year  had  to 
their  credit  in  the  Savings  Banks,  the  enormous 
sum  of 

$64,789,961.25 

By  reaching  out  through  these  Newspapers  you 
can  hold  Ohio  in  your  hand,  which  is  one  of  the 
most  valuable  States  in  the  Middle  West  for 
National  Advertisers.  Success  in  advertising 
doesn’t  happen,  it’s  a  result  of  reaching  out, 
analyzing,  testing  and  holding  on  till  you  get 
results.  . 

It  is  being  proved  every  day  that  these  Ohio 
Newspapers  are  winners. 

They  create  demand,  increase  demand  and 
sustain  it  in  proportion  to  the  enterprise  of  the 
advertiser. 

They  will  do  the  same  for  you! 

Keep  your  hand  ever  ready  and  grab  your 
opportunity! 

You’ll  find  it  in  Ohio!  Today  is  nroDitious! 


Akron  Dearon-Jfinrnal  .  . 

Net  paid 
Circulation. 

.  .  .  (E>  20.300 

2,600 

lines. 

.04 

10,000 

lines. 

.04 

Akron  Times . . 

...(E) 

18,376 

.03 

.026 

Cincinnati  Com. -Tribune 

.  .  (M) 

00.723 

.11 

.09 

*Clnoinnatl  Com. -Tribone 

.  •  (S) 

20,330 

.14 

.12 

Cincinnati  inquirer.  Be. 

(M«S) 

66.070 

.14 

.12 

Cleveland  News  . (E)*1388S7, 

Cleveland  Leader  . (M>  *90.164; 

Combination  .  <  Aiens  dt  I.eader  |  ^738.tf4ri' ' 

.18 

.16 

.27 

.16 

.13 

.23 

Cleveland  News  . <E)*  138.887, 

Cleveland  Leader  . (S)  *163,070 

Combination  .  (News&  I.eaiiert  *301,8UU  ’ 

.18 

.17 

.30 

.16 

.16 

.26 

Cleveland  Plain  Dealer. 

.  .  (M) 

138,023 

.18 

.18 

Cleveland  Plain  Dealer 

.  . .  (S) 

102  801 

.22 

.22 

Colambus  Dispatch  .  .  .  , 

.  .  . (E) 

76,402 

.11 

.lO 

Colnmlius  Dispatch  .... 

.  .  .  (S) 

71,110 

.11 

.lO 

Colnmbas(  O.)  State- Jonrnal  (  M  ) 

.'>2,t»33 

.OO 

.08 

Colnmbnst  O. )  State-Jonrnal.  (  S  ) 

36,000 

.09 

.08 

Dayton  News . 

.  .  .  .  (  K ) 

•:t.".,H.',7 

.06.6 

.tt.6.6 

Dayton  News . . 

•22, ."..•t  1 

.o:;.% 

Lima  News  . 

...(E) 

0,322 

.02 

.0172 

Marlon  Daily  Star  .... 

.  .  . (E) 

7,728 

.0120 

.0120 

Newark  Amerlcan-Tribnne.  (E) 

0,287 

.0085 

.0086 

Piqna  Dally  Call . 

...(E) 

4,012 

.0072 

.0072 

Portsmouth  Daily  Times 

...(E) 

0,411 

.016 

.016 

Sandusky  RcKister . 

.  .  (M) 

4,301 

.0003 

.0093 

SprInKfleld  News . 

.(EAS) 

•12, 7.62 

.025 

.02.6 

Steubenville  Gazette  ..  . 

...(E) 

3,020 

.0143 

.0071 

Toledo  Blafle . .  . 

...(E) 

61,071 

.12 

.10 

Younipttow'n  TeleKram  . 

.  .  .  (E) 

tl0,002 

.036 

.036 

VonnKStown  Vindicator 

...(E) 

fiB.sse 

.03.6 

.t>3.6 

VounKStown  Vindicator  . 

. . . (S) 

til, 102 

.03 

.03 

Zanesville  SlKnal . 

.  .  •  (E) 

11,462 

.02 

.02 

*PabllNherii’  Statement - Sworn  net  paid. 

tA.  B.  C.  atatement  <  laat  andlted). 

Other  ratliiK"  Government  Miatrment  April.  1017. 
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so  FRANC  PRIZE 

for  unM  wkkb  Judges 
•elect  for  U.S.  loldiers 


Utihnm. 


THC  WORLD'S  GREATEST  NEWSPAPER 


StIIMtl  LEIDEB 
EIDS  LIFE  11  U.S. ; 
lUITED  tS  SPf 

New  York  resident  cutsj 
wrist  and  hurls  himself 
from 'Window. 


TIME  TO  GET  RIGHT 


intrmiDeni  <4  sutpacMd  Garmuta  for 
iM  rrmaioder  tA  ttM  war  oow  Is  a  strunc 
pfMailitlity 

Mo  owe  except  Secretary  DaaieU  aod 
Adairal  Wllllaas  S  Benson  of  'tw 
ffovemiDeBt  bad  poassasioo  of  tbs  sac*et 
of  tbe  routs  to  be  foUowsd  except  the 
coamanders  of  tbe  boats  tbeaselves.  aod 
they  did  not  know  until  tbey  bad  opened 
tbeir  eealed  orden  far  at  sea.  Therefore 
It  to  not  beUered  that  any  one  to  tbe 
foremseot  semce  Is  responsible  for  tbe 
informaUon  reathinc  tbe  Oermans 
Tbe  ffoveranent  alsu  last  baa  recetred 
a  report  by  careful  loresUtators  sbowlax 
tbat  tberr  lx  not  in  Mexico  a  wireteas 
plant  (■'wartul  eitoufb  to  talk  witb 
Germany  or  emt  to  relay  tbe  inform- 
liUon  to  any  South  Amerteaa  conatry. 

VK.roiary  DanieU  MUern  tbe  Infocm- 
auuo  wat  tent  to  Spain  by  way  of  Lisbon 
orer  ibe  Portufuew  cable 


Many  American 

Ambulance  Men 

Arrive  in  France 


Stfi.'i  tmerkas  entry  in  the  «ar  tbe 
merirae  FieU  Scfwire  at  ti  Kue  Ray- 
>u.ir<l  reiewi*  a  vaM  iocreew  In  enlist 
rii'c  There  arc  twenty  three  Ford 

-fi>Mi<  of  men  are  drietnt  Prenrh 
nt'wt  im-es  and  ume  irancport  MKtIonx 
eiiuaxed  tn  carrytof  Buntltons  One 
Mtdred  aod  itiirty  luea  arrived  in 
rail' e  ‘Hi  tite  S  K  ('l«i<aco  and  another 
iifired  and  fifty  (eme  orer  ’he 

All  the  men  were  equipped 


AMERICAN  FIELD 
SERVICE  WINS 
VALORCROSSES 

Section  13  get  medals 
and  section  14  meen 
am  cited.  I 


who  has  been  with  the 
-errice  lor  two  years  and  a  ball,  has  been  I 
<  ited  lor  bravery  for  tbe  second  Uxse.  He  I 
fa  servinc  in  Ssionlca  et  present 
Donald  Ktley.  foimcrly  with  THF  > 
I'kIbtJNE  suff  In  Cbicago,  bss  reported  | 
f»r  artire  duty  witb  tbe  AsaerKsn  Pteld  ; 
Nerrtce.  • 

Robert  Redfleld.  Jr  witb  S  S  U  fi& 
has  lieen  on  leave  frcWn  the  ambulance  \ 
'•ecthm  with  whirh  he  connecled  He  will  , 
wituon  to  hix  iMist  miiiday 


and  tlie  follor 


SHOW  THIS 
to  the  Policeman 
or  Cabby 
In  Paris 


NO  STOVEPIPE  HIT 
FOR  LOOISW.  HILL 
ISBEIGMNS’NOST 

PimulMMiflligtlbirl 
■ears  soft  hat  lowBiconB 
nr  csmlssloa 


MAN  IN  eiROEN 
BINOSINOSHOOTS 
GIRLTOOEITH 

Detroit  lunatic  sought  by 
posses  who  threatsn 
to  lynch  him 

The  Cblcayo  Tribune  Qnble 
IIFTROIT  July  5  — Two  little  firls  were 
a  sylvan  garden  rn 
the  •■iiivkin>  of  Detroit  this  afumoon 
when  a  .mail  >eiied  theio.  bound  them 
tugeltter  nnd  >b<hl  them  with  a  revolver 
which  Itr  drew  from  his  pocket 
TNg  DIAO 

IKiFh  IKKNL  ALEXANDER.  13  Tears  oM 
THE  WOUNDED 

Kifzahetii  Stilvers.  to  years  <4d.  may  live 
Both  girls  were  attacked  alter  tbey  had 

The  slaylny  iHCurred  lu  a  thicket  near 
a  plcnh  xriruiid  occupied  lor  tbe  day  by 
(leaf  motes  on  s  holiday. 

It  Is  believed  tlie  slayer  had  been  lylnR 
to  wail  for  women  In  the  picnic  party.  ' 
CitUeii-  -of  Detroit  and  Highland  Park 
formeil  a  pinseand  took  up  tbe  trail  of 
the  ao^asslb  The  farmers  residing  In  the 
vicinity  armed  themselves  with  shot  guns 
and  revolvers  and  swore  vengeance  on  'be 
slayer  uiiu  probably  will  be  lynched.  If 
captured. 

He  is  lielieved  to  be  the  same  mao  who 
ti.u  been  terrorising  women  In  Hlgtilaod 
l*srk  a  suburb  of  Detroit,  for  two  months 

CO-EDS  TO  WORK 
INDUPONTPLANT 
IN  WISCONSIN 


July  i.~-K  group  of  loUegs 
I  gd  to  work  wtthin  n  short 
lu  I'unt  monitions  pisnt  in 
ml  If  the  exiterlQirnt  proves 
stcces'-fui  many  mure  will  take  the  places 
>  are  called  to  the  colors,  bc- 
Vl>ts  Helen  BenovU,  manairei 
of  tbe  Cbicago  collegiate  bureau  of  occu 


Untied  Stales  onifanns 


I  The  CbAcago  Tribune  Cable 

I  ba  PAUL.  July  S.— Louis  W  HIU.  son 
jibe  late  James  J  HiU.  builder  <A  tbe 

And  he  will  direct  you  to  1 

I  the  Y.  M.C.  A.  clubhouse  at *'"«  *“»"  <»  B-ieom. 

I  h*Jt  When  Paid  that  he  most  don  f.tfoial 
t-a-galia  to  be  one  of  the  reception  cc 
luittee  to  welcome  tbe  Belgu^  toisaioo 

s'*  the  ^*»ul,  be  said  be  would  not  verve 

I'^itle  A^  Where  American  is  spoken,  ,  ^nier.  however,  mi  HIsI  PurchasM 

:t:n  four 'American  papers  are  read. i;'*!;; 

wiiaan  fimr  ,  rr  i-  '  members  of  the  polne  ■tepartment  who 

American  home  condi-  ‘“r®  detailed  m  guard  ute  uitssion 

The  poJicemrn  donned  tbe  headgear  for 
■  brief  moment  and  then  smuggled  the 
aoia^iani  esamiale  of  , 'lovepiprs  into  places  of  safety  There  was 

i*l**'*Man«'tM — —  ,  .nmineut  danger  of  m|>rlles  bring  burled 

.iMixutsiteti  w..rk  at  ir  'ii  c  IP  n  J-  •  Hrom  the  c,owd  who  recsed  with  laugbier 

I.IS  Cd  Mortanviilier^  VeUlUeZ  d.  V.  K.  Oillger  OU  ,  tbe  bog*  SIX  foot  SIX  polldemen 

condiurecettepersomieicette 

.  I  Todsy  tbe  in^utwr*  of  the  commitiev 

.-lospurtstion  of  the  ■ 

tuhr  IS  the  rommau  *<“****•  |•lollned  formal  atlire  when  the  Belrlan 

1  in  Frant-f  Ivst  Ft  _ :  l■•l^slnn  anivM  Hut  M  iftil  wore  hi 

I*. man  •>.*11  ha* 


31,  AVENUE  MONTAIGNE 


tions  prevail. 


utlon< 


.able  change  U  going  on  i 


ofl- 


respr»nslble  positions.  •  said  Mian  Dennslt. 

ere  to  one  large  wholesale  botiss  in 
Oilcagii  that  is  planning  to  place  W(>mei. 
t*l  change  of  a  number  of  Its  departimeato 
stmethiug  this  concern  nevgr  did  before 
ibe  (bange  now  gcunN  on  is  (wpeiixlly 
itatPeabli'  ainona  wbulesaJe  huuMs.  for 
retailers  have  i-inplo'yed  women  for  some 
years  in  good  puslUons 

The  great  difficulty  it  td  bod  women 
who  liave  the  hpetlal  training  needed  by 
tMrse  who  take  up  work  done  by  men. 
We  have  calls  fur  waunen  who  are  ex- 
perto  on  textiles,  but  the)  are  not  easy 
to  find 


Hapgooa  Y.M.C.A^  Speaker 
Firet  of  popular  eerie* 


NorsMod  HaMood,  former  editor  of 
Haiper  anal  Colher  s  weeklies,  talked  las 
night  at  tbe  V  MCA  .  31.  avenue  Monui 
goe.  on  tbe  •  War  Situation  '  He  inau- 
gurated  th«-  firvt  of  a  series  of  entertain 


eiies  tbe  a»vo 
the  American 


Pella,  Iowa  Town,  Set* 

Record  on  Liberty  Loan 

WASHINRTON.  iMIy  I  Th.-  ,i.w« 
I'elU.  Mahaska  County  Iowa,  is  predom 
inantly  inhabited  by  Ainertrans  of  either 
l^•ltandlth  btnh  or  descent  The  census 
gives  It  3  0tl  inhatiltsnls  h.-*s  over 

sut>arribed  its  allotment  by  more  than 
|33n0O  the  tot  al  sulasrriptions  so  far 
amounting  lo.Vtuaoo  and  ••HU  coming 
In 


MINIATURE  FACSIMILE  OF  PAGE  ONE  OF  THTI  JULY  7  ISSUE  OF  TKE  PAIilS  EDITION  OF  THE  CHI¬ 
CAGO  TRIBUNE,  PUBLISHED  FOR  AMERICAN  SOLDIEILS  AND  SAILORS  IN  FRANCE. 


CHICAGO  TRIBUNE  MAKES 
HIT  WITH  ARMY  EDITION 


Four-Page  Miniature  Reprodurtion  of 

Tribune,  Published  in  Paris  for  Amer¬ 
ican  Troops,  Meets  with  Real  Wel¬ 
come  from  Soldiers  and  Sailors  in 

France. 

The  Army  I-Mition  cf  the  Chicago 
Trilaune,  the  first  i.s.sue  of  which  came 
off  the  i»res«t  s  on  July  4.  and  which  is 
being  pulJished  daily  in  Paris,  is  now 
firmly  e.stablished  and  ha.s  t)eeome  popu¬ 
lar  not  only  with  the  American  troops, 
for  whom  it  is  primarily  intended,  hut 
al.so  with  American  residents  of  the 
French  capital,  who  are  said  to  look  on 
it  a.s  they  would  unon  a  letter  from 
home. 

The  thought  of  publishing  an  army 
edition  in  F'rance  wa-s  l*orn  in  the  minds 
of  the  management  directly  after  the 
announcement  of  t-he  United  States  Gov¬ 
ernment  that  this  country  was  to  be 
repre.sented  by  a  large  army  on  the 
we.stern  front.  Its  idea  wa-s  to  supply 
the  .Vmerican  lK)ys  in  the  trenches  with 
a  “new.sy"  little  paper  containing  brief 
items  of  interc.st  from  the  1,’nited  States, 
and  this  idea  is  l>**ing  carried  out  to  the 
letter.  Should  any  profits  accrue  from 
the  publication,  they  will  l*e  turned  over 
to  some  fund  for  the  benefit  of  .soldiers 
and  .sailors. 

The  little  newspaper,  copies  of  which 
have  reci*ntly  arrived  in  this  country, 
at  pre.stmt  contains  four  pages  and  i.s 
brim  full  «*f  “news  from  home.”  The 
late,st  im|M>rtant  happenings  are  cabled 
nightly  to  Paris  from  the  home  offices 
of  the  Chic-ago  Tribune,  and  in  addition 
the  pajM-r  contains  most  of  the  features 
of  the  Tril*une,  forwarded  to  Paris  by 
mail.  Each  day  the  “Sammie.s”  may  en. 
joy  B.  L.  T.’s  IJne-o'-Typc  or  Two,  .Mc- 
(-utcheon’s,  Drr’s,  and  Sydney  Smith’s 
cartoons,  and  have  a  hearty  laugh  with 
Ring  I.ardn*'r’s  “In  the  Wake  of  the 
News.” 

The  Paris  office  of  the  paper  i.s  af  3 
Rue  Royale.  Jo.seph  B.  Pienson,  for 
years  with  the  Tribune’s  new  .staff  in 
(Tiicago,  i.s  in  charge  of  the  publica¬ 
tion.  The  paper  i.s  now  in  regular  daily 
cir<-ulalion  among  the  American  soldiers 
in  their  camp  F*chind  the  fighting  lines, 
and  any  one  who  wishes  to  purcha.se  a 
subscription  to  give  to  .some  individual 
sf*ldier  can  do  so  by  paying  the  nec- 
e.s.«ary  amtxint  at  the  Chicago  office  of 
the  Tribune.  The  daily  price  of  the 
paper  i.s  two  cents  or  ten  centimes,  the 
monthly  sub.scription  i.s  50  cents  or  2  50 
franc.s.  or  $6  a  year. 


TORONTO  PAPERS  RAISE  PRICE 


Believed  .Action  Will  Be  Followed  by 
Newspapers  in  Nearby  Territory. 

After  many  months  of  un.successful 
negotiations,  the  six  Toronto  (Ont., 
Canada)  dailies  at  length  came  to  an 
agreement  to  raise  their  price  from  one 
to  two  cents  per  copy,  the  change  be¬ 
coming  effectiv'e  Augu.st  1.  This  in¬ 
crease  will  have  an  important  Influence 
in  the  newspaper  publi.shing  field 
throughout  eastern  C^anada. 

Hitherto  many  papers  published  Id 
smaller  cities  have  been  prevented 
through  thi  competition  of  the  Toronto 
dailies  from  raising  their  .siibs<^ription 
rates.  Now  it  is  expected  that  a  general 
Increase  will  ifollow  bJI  through  the 
country.  The  morning  papers  quote  a 
new'  rate  of  |5  a  year  for  Toronto  and 
Hamilton  and  $4  a  year  el.sewhere  in 
Canada  .and  in  the  I'nited  States  and 
Great  Britain  The  evening  papers  will 
.sell  at  45  cents  a  month  in  Toro-Uo  ani 
40  cents  a  month  outside  Toronto 


Hold  Staff  Dinners 

With  a  view  to  greater  accuracy  and 
better  w-ork  in  every  department 
through  free  di.scussion  of  all  problems, 
the  St.  Paul  Dispatch-F’ioneer  Pre.ss  has 
started  a  series  of  fortnightly  staff  din¬ 
ners  In  the  tea  rooms  of  the  l>i.spatch 
Printing  Company.  The  dinners  for 
the  advertising  and  editorial  d“part- 
ment.H  will  l>e  held  separ.itely.  A.  .1. 
McFaul,  director  of  advertising,  pre¬ 
sided  at  the  first  adverti.sing  dinner, 
and  the  first  dinner  for  the  eilitorial 
department  was  in  charge  of  M.  R.  Galt, 
managing  editor. 


Renoliitions  Presented  to  Senate 
Wa-shinoton,  D.  C.,  Augu.st  10. — Sena¬ 
tor  McKellar,  of  Tennessee,  has  pre¬ 
sented  to  the  Senate,  a.s  a  memorial, 
resolutions  adopted  by  the  Southern 
New.spaper  PuFJishers’  Association  at 
the  recent  convention  held  at  Ashe¬ 
ville,  N.  C.  The  resolutions  protested 
against  the  proposed  tax  on  the  net  rev¬ 
enues  of  new.spapers  and  urged  Federal 
Government  control  of  the  print  paper 
indu.stry. 


The  bore  tires  you — the  pest  Irritates 
you. 


Advertising  Built  City 
Advertising,  sy.stematic  and  persis¬ 
tent  adverti.slng,  was  given  credit  for 
the  remarkable  growth  of  D.alla3,  Tex., 
as  a  jobbing  market  by  L.  H.  Lewis  In 
a  recent  address  before  the  Dallas  Ad¬ 
vertising  League  on  "Cooperative  Ad¬ 
vertising  and  Market  Building.”  Mr. 
Ixjwis  is  vice-president  of  the  Dallas 
Trade  I.ieague  and  has  been  a  moving 
force  in  bringing  about  the  policy  of 
cofiporatlve  advertising  that  has  made 
the  remarkable  growth  of  Dallas  as  a 
market  centre  possible. 
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In  New  York 
It's  the  WORLD 


First  in  the  First  City 


UP  — with  the  Thermometer! 


During  the  month  of  July,  1917,  just  ended,  the 
New  York  World  was  the  only  newspaper  in 
the  great  metropolis  to  publish  more  than  one 
million  lines  of  paid  advertising. 


{^According  to  the  figures  of  the  New  York  Evening  Post.) 


First  in  volume  of  advertising  for  July  with  a 
total  of  1,041,054  agate  lines.  Also, 


First  in  volume  of  advertising  for  the  year  1917 — January 
1st  to  July  31st  inclusive — with  a  total  of  7,905,715  agate 
lines,  a  gain  of  696,207  agate  lines  over  the  same  period 
last  year. 


First  in  the  First  City 


It’s  the  WORLD 
In  New  York 


1 
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SEEK  NEW  MEMBERS  FOR 
A.  A.  C.  W.  DEPARTMENTAL 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


N.  C.  PARKE  ASSIGNED 
TO  FRONT  WITH  TROOPS 


William  G.  Roelker,  Secretarj -Treasurer 
of  Newspaper  Departmental,  Asks 
Newspaper  Advertising  Men  to  Join 
Department — Many  New  Plans  in  the 
Making. 

William  G.  Itoelker,  advertising  man¬ 
ager  of  the  Providence  Journal  and  sec¬ 
retary-treasurer  of  the  Daily  Newsi>a- 
per  Departmental  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  has  sent 
a  letter  to  hundreds  of  adverti.sing  men 
in  the  I  nited  States,  appealing  to  them 
to  become  memt>ers  of  the  departmental. 
Mr.  Koelker’s  letter  follow’s; 

•The  new.spaper  department  of  the 
.\js.sociated  .\dvertising  Clubs  of  the 
World  will,  during  the  coming  year,  per¬ 
fect  plans  of  cooperation  among  its 
memliers  that  will  be  of  decided  bene¬ 
fit  to  newspaper  advertising  as  a  whole 
and  to  advertising  in  the  papers  com- 
Itosing  its  membership  in  particular.  We 
also  expect  to  stimulate  a  corre.spond- 
ence  l)etween  the  newspapers  compo.sing 
this  department  that  will  l)e  helpful  not 
only  in  solving  our  .several  problems, 
but  will  give  us  all  the  benefit  of  the 
succes.s<*s  as  well  as  the  mistakes  of 
our  fellow-meml)ers. 

"All  of  this  will  l>e  looking  towards  a 
meeting  at  San  Francisco  next  June 
which  will  be  Ijetter  than  that  held  at 
any  previous  convention. 

“We  will  have  as  speakers  and  lead¬ 
ers  in  discussion  adverti.sers  and  adver¬ 
tising  agents  who  have  had  practical 
experience  in  using  newspa|)er  space 
and  whose  talks  will  be  of  enough  in¬ 
terest  to  warrant  the  attendance  at  the 
convention  of  every  progressive  pub- 
li.sher,  business  or  adverti.sing  manager 
in  the  country. 

"To  carry  on  all  this  work  requires 
fund-s,  and  we  will  be  .s)icces.sful  only 
in  proporti<in  as  our  tnernls-rship  grow.s 
during  the  year. 

"The  dues  for  this  a.s.s(M-iation  are  $10 
l>er  year,  riayable  in  advance. 

•The  piXK’eMlings  of  the  newspaper 
departmental  at  the  St.  Ia^)uis  conven¬ 
tion  in  June  of  this  year  have  l>een  pub¬ 
lished  in  l»ook  form.  We  are  not  .send¬ 
ing  this  generally  to  newspapers,  but 
if  you  are  interested  in  knowing  any 
m<»re  of  the  work,  we  will  be  glad  to 
send  you  a  coi)y. 

‘•We  tru.st  you  will  feel  disposed  to 
help  in  this  movement,  and  that  you 
will  advise  us  by  return  mail  of  your 
desire  to  l-»ecome  a  member  and  help  in 
the  further  advance  of  newspaper  ad¬ 
verti.sing." 

MAY  PI  BLISH  OWNERS*  NAMES 

Canada  May  Have  Law  Requiring  Pa¬ 
pers  to  Give  Names  of  .Stockholders 
Canadian  newspajH-rs  may  l»e  com¬ 
pelled  by  law  to  di.sclose  the  nome.s  of 
all  tho.se  who  own  or  control  their  stock 
or  have  a  voice  in  the  determination  of 
their  policy.  Lieut. -Col.  J.  A.  Currie, 
M.  P..  himself  a  former  newspaper  man. 
has  threatened  to  Introduce  an  rmend- 
ment  to  the  statutes  governing  the  }  uh- 
lication  of  newspapers,  havin.g  thi.s  in 
view.  ITe  l»(lieves  that  at  the  r  resent 
time  of  crisis  in  national  a-ffairs  the 
public  .should  be  apprised  of  the  influ¬ 
ences  that  are  at  work  through  the  col¬ 
umns  of  the  prc.ss. 


Newspaper  Men  Play  Golf 
The  Newspaper  Golf  Club  and  the 
City  Hall  Iteporters’  As.sociation  of 
New  York  were  given  a  golf  tourna¬ 
ment  at  the  opening  of  the  new  links 
at  PVjreat  Park  on  Tuesday. 


]  WHERE  IN  SAM  HILL  DiD  VQU  Af^  !' 

j  GIT  THIS  WHISKEY  AD  ?_  \  ■ 

j  SON.  don’t  you  know 
I  THIS  PAPER  1$  BONE-DRY?  ;  '  ' 

-  v  Vi 
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WHEN  THE  COPY  CHASER  CATCHES  UP  WITH  A  CALAMITY 

THK  adverti.sing  .solicitor  knows  .something  alMUit  little  tragedies  in  a 
new.spaper  office.  The  fellow  who  follows  the  lines  of  least  re.si.stance 
is  .sometimes  likely  to  run  up  against  .something  that  he  magnifies  into 
a  tragedy  of  the  tir.st  magnitude,  imagine  the  young  .solicitor  who,  after 

looking  over  the  paper,  discovers  _ 

that  it  does  not  carry  liquor  adver¬ 
tising,  and,  therefore,  it  should  be 
a  leafl-pipe  cinch  to  make  a  record. 

He  go's  out,  connects  with  a  con- 
tnict  that  you  read  alsiut,  and 
blithely  prattles  Viaek  into  the  of¬ 
fice,  his  head  in  the  air,  feeling 
like  a  two-year-old,  hands  the  ad¬ 
verti.sing  manager  a  half-page  lay¬ 
out  for  a  whiskey  house,  and 
.strikes  a  po.se  of  a  man  waiting  for 
a  bombardment  of  bouquets.  In¬ 
stead,  the  storm  break.s.  The  ad¬ 
vertising  manager  bawls  him  out 
tx'fore  the  other  copy  cha.sers  for 
bringing  that  kind  of  stuff  Into  a 
l)ar»er  that  excludes  non-intoxicat¬ 
ing  liquor  adverti.sing  from  its  col¬ 
umns!  You  can^t  beat  it!  It’s  im- 
po.s.sible!  A  close-up  of  the  ad¬ 
vertising  .solicitor  would  regi.ster 
expre.s.sions  that  come  jnly  when 
the  whoh  world  turns  black.  John 
F.  Knott,  cartoonist  of  the  Dallas 
(Tex.)  New.s,  has  caught  the  cor-  John  P.  Knott. 

rect  idea  above. 

Mr.  Knott  reached  the  cartooni.st’s  table  through  the  door  of  an  architect’.s 
office.  Drawing  plans  for  buildings  convinced  him  that  he  knew  how  to 
make  funny  pictures.  He  verified  this  idea  by  sending  want  ad  cartoons  to 
the  Chicago  Daily  Record,  which  were  accepted.  He  thought  it  would,  there¬ 
fore,  be  easy  to  get  on  the  Record  staff.  He  went  to  Chicago  to  talk  it  over 
with  the  managing  editor,  only  to  find  that  he  had  the  wrong  dope. 
Then  he  called  on  F.  Holmes,  Chicago’s  pioneer  illustrator,  and  put  up  to 
him  the  question  as  to  which  paper  would  l>e  most  likely  to  require  a  man 
of  his  talent.s.  He  was  advi.sed  to  call  on  all.  Knott  made  the  lounds  of 
every  papt^r  in  the  city  w-veral  times,  and  got  a  job — as  draught.sman  in  an 
architect’s  office.  Then  he  attended  Holmes  Night  Sehexd  of  Illustration, 
after  which  he  moved  to  Texas,  where  he  ma/le  studies  In  still  life  of  farm 
implements  and  harness  for  catalogues.  That  wa-s  in  1901.  Three  years  later 
he  went  on  the  Itallas  News,  making  illustrations,  retouching,  and  doing  com¬ 
mercial  work.  He  quit  newspajx'r  work  in  1910,  and  went  to  Munich — he 
harl  decided  to  iK-come  a  painter^and  studied  at  the  itoyal  Academy.  After 
eighteen  months  he  returned  to  the  Dallas  New.s,  intending  to  remain  six 
months,  and  has  Iieen  then?  ever  .since,  producing  pictures  every  day  that 
makes  all  Texas  laugh.  It  took  a  gowl  many  year.s,  bift  he  has  demonstrated 
that  he  was  correct  a-s  to  his  ability  to  make  cartoons  when  he  fir.st  .started 
out.  Not  only  that,  but  he  can  paint  a  dandy  portrait. 

Mr.  Knott,  unlike  many  cartooni.sts.  does  not  play  golf.  His  cartoons 
appear  in  the  Dallas  News,  Galve.ston  News.  I>allas  Semi-Weekly  Farm  News, 
Galveston  Semi-Weekly  Farm  News,  and  the  Dallas  Evening  Journal. 


Former  Manager  of  Chicago  Office  of 

International  Newt  Service  to  Seive 

as  Accredited  War  Correspondent 

with  Gen.  Pershing’s  Forces  in 

France. 

Newton  C.  Parke,  former  manager  of 
the  Chicago  office  of  the  International 
News  Service,  and  until  recently  in  the 
New  York  office,  sailed  to-day  for 
France,  where  he  will  servo  as  accredit¬ 
ed  war  correspondent  with  Gen.  Persh¬ 
ing’s  forces,  for  the  International  News 
Service. 

Mr.  Parke  will  remain  a  few  days  in 
the  Paris  office  of  the  I.  N.  S.,  and  then 
will  proceed  to  the  American  base  in 
France.  He  will  relieve  Daniel  Dillon, 
who  has  been  acting  for  the  I.  N.  S.  Mr. 
Dillon  will  be  attached  to  the  Pai-is  of- 
fi«-e  for  the  time  being. 

VON  WIEGAND  H':rE. 

Karl  H.  von  Wiegand,  staff  corre¬ 
spondent  of  the  I.  N.  S.,  has  just  re¬ 
turned  from  the  Scandinavian  coun¬ 
tries.  He  was  the  last  American  news¬ 
paper  man  to  leave  Berlin  and  is  con¬ 
tributing  for  I.  N.  S.  clients  some  arti¬ 
cles  on  the  situation  in  the  Scandinavian 
countries  and  the  German  Empire. 

C.  F.  Bertelll,  I.  N.  S.  manager  in 
France,  has  just  arrived  In  New  York. 
He  will  be  here  a  short  time  and  will 
then  return  to  his  po.st  abroad. 

“I  can  see  the  end  of  the  war  only 
when  every  man,  corporation,  and  In- 
du.stry  in  America  forgets  self-interest 
and  financial  gain,”  declared  Mr.  Ber- 
telli  to  The  Editor  and  Publisher  this 
week.  "The  present  movement  of 
’business  as  usual’  is  one  of  the  grav¬ 
est  mistakes  America  could  make.  The 
people  utterly  are  failing  to  realize  that 
America  is  in  the  war,  and  the  idea  of 
continuing  business  as  usual  leads  us 
in  the  direction  of  the  mistakes  of  Eng¬ 
land  in  her  first  year  in  the  war.” 

SAYS  AMERICA  WILL  WIN. 

“America  will  win  the  war,  perhaps  in 
two  years,  but  right  now  .she  must  be¬ 
gin  to  get  in  it,  and  get  in  It  up  to  the 
neck.  I  firmly  believe  that  the  entire 
population  of  the  United  States  should 
immediately  be  put  on  rations  and  I 
think  Hoover  is  the  man  to  handle  the 
food  situation.” 

In  Mr.  Bertilli’s  opinion,  the  German 
nation  is  stronger  now  than  at  the  be¬ 
ginning  of  the  war  because  of  the  con¬ 
stant  and  sy.stematic  cultivation  of 
every  foot  of  ground  and  the  efficient 
utilization  of  every  pound  of  material. 
Other  than  a  sudden  military  reversal, 
the  one  way  for  the  entrance  of  peace, 
he  says,  is  by  the  establishment  of  a 
repre.sentativc  con.stitutlonal  govern¬ 
ment  in  Germany. 

NEW  DAILY  NEWSPAPER 

Grand  Forks,  N.  D.,  to  Have  Paper  Sup¬ 
ported  by  Non-Partisan  League. 

Grand  Forks  is  soon  to  have  a  new 
daily  paper,  the  Grand  Forks  American. 

The  company  has  been  Incorporated 
with  capital  stock  of  $100,000.  The  in¬ 
corporators  and  stockholders  are  mem- 
liers  of  the  Non-Partisan  League.  The 
paper  will  espou.se  the  League’s  cause, 
although  not  officially  connected  with 
the  League. 

The  officers  of  the  company  are:  J. 
A.  Hagen,  Deering,  president;  A.  O. 
Sorlle,  Grand  Forks,  secretary-treas¬ 
urer;  H.  A.  Bron.son,  A.ssistant  Attor¬ 
ney-General,  Grand  Forks;  O.  H.  Olson, 
New  Rockford,  and  Nels  Grovem,  Park 
River,  directors. 
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HERE’S  SOMETHING  TO 
GLADDEN  YOUR  HEART 


Thi8  Story  Is  Altogether  Too  Good  to 

Spoil  by  Telling  It  All  in  a  Head — 

This  Is  a  Cordial  Invitation  to  Read 

Something  About  a  Splendid  Act  by 

a  Big-Hearted  Man. 

Recently  Frank  Seaman,  head  of  the 
great  advertising  house  which  bears  his 
name,  did  some  private  figuring  on  the 
increased-cost-of-living  problem. 

He  discovered  that  the  necessities  of 
iife  were  costing  the  average  salaried 
man  or  woman  upwards  of  35  per  cent, 
more  this  year  than  last. 

This  figure  applies  to  the  financial 
condition  and  hence  the  state  of  happi¬ 
ness  and  contentment  of  every  one  of 
our  employees,”  said  Mr.  Seaman  to  his 
expert  accountants.  “I  feel  that  we 
should  do  something  to  relieve  the  un¬ 
natural  and  unfair  pressure  of  the  em¬ 
ployees  of  Frank  Seaman,  Inc.,  and  I 
want  figures  which  will  indicate,  on  the 
basis  of  time  of  service  and  just  re¬ 
quirements,  what  this  company  should 
appropriate  to  square  the  losses  our  em¬ 
ployees  have  sustained  through  increas¬ 
ed  cost  of  living.” 

The  accountants  took  the  problem  and 
worked  out  a  bonus  appropriation  for 
each  of  the  nearly  two  hundred  employ¬ 
ees.  The  total  amounted  to  $60,000. 

Mr.  Seaman,  whose  just  and  generous 
treatment  of  his  employees  has  long 
made  him  beloved  of  them  all,  had  pre¬ 
viously  arranged  a  theatre  party  for 
them,  and  as  they  gathered  at  the  end 
of  a  day’s  work  to  be  his  gruests  at  a 
Broadway  show,  they  were  called  to  his 
office  for  a  little  intimate  talk  regarding 
mutual  welfare. 

“I  have  been  doing  some  figuring  on 
the  matter  of  the  welfare  of  the  men 
and  women  who  render  each  day  such 
valuable,  faithful,  and  honorable  ser¬ 
vice  in  this  agency,”  said  Mr.  Seaman, 
"and  I  find  that  yo_u  are  the  victims  of 
an  injustice  which  we  propose  to  rec¬ 
tify.  Everything  that  you  buy  to-day 
costs  you  much  more  than  it  did  a  year 
ago.  The  purchasing  power  of  your 
earnings  has  decreased  perhaps  35  per 
cent  To  some  this  must  mean  a  very 
serious  setback.  Of  course,  no  one  is 
suffering,  but  I  know  that  you  are  not 
able  to  save  as  much  money  now  as  in 
the  past  To  me  this  seems  unfair,  and 
I  feel  that  we  should  square  matters  as 
best  we  can. 

“Therefore  we  have  appropriated  the 
.sum  of  $60,000  which  has  been  divided 
among  the  employees  of  Frank  Seaman, 
Inc.,  on  the  basis  of  length  of  service 
and  other  considerations,  and  before  we 
go  to  this  show  to-night  I  wi.sh  you 
would  each  call  at  the  cashier's  window 
and  receive  a  check  which  is  waiting 
there  for  you.” 

This  was  the  substance  of  the  notifi¬ 
cation  of  this  remarkable  welfare  con¬ 
tribution,  as  The  Editor  and  Pubusher 
learns  the  facts. 

The  delighted  and  justly  appreciative 
employees  found  checks  awaiting  them 
ranging  from  $300  or  $400  to  several 
thousands  of  dollars  granted  to  salaried 
men  long  in  the  establishment.  Stenog¬ 
raphers  received  such  amounts  as  $500. 
A  bootblack  received  $375, 

Mr.  Seaman  confirmed  the  $60,000  gift 
in  an  interview  with  The  Editor  and 
Publisher,  and  said;  "It  seemed  the 
obviously  ju.st  thing  to  do.  The  eco¬ 
nomic  pressure  upon  salaried  men  and 
women  to-day  is  a  terrific  hardship  to 
many — much  more  of  a  tragedy  than 
many  people  Imagine.  Yet;  due  to  high 
prices,  many  corpomtlons  are  making 
profits  such  as  they  never  dreamed  of 
in  the  past.  The  burden  of  the  load 


falls  upon  salaried  people,  who  have  no 
means  of  recouping  the  los.ses  su.stained 
through  increa.sed  costs  of  living.  We 
fully  value  the  services  of  the  men  and 
women  who  give  their  lives  to  the  suc- 
ce.ssful  operation  of  this  business,  and 
as  we  are  able  to  do  it  we  unhesitatingly 
have  proceeded  to  act  on  our  conviction 
that  it  is  our  part  to  help  carry  the 
burden  of  loss  that  our  employees  have 
sustained  through  economic  circum¬ 
stances  beyond  their  control.” 


Editors  to  Meet 

The  Livingston  (N.  Y.)  County  Press 
Association  will  hold  its  annual  meeting 
August  24,  at  Conesus  Lake,  X.  Y. 


WOULD  STOP  NEWSPAPER  ADS 


('.  P.  .A.  Oppose.s  Bill  Limiting  Legal 
Ads  to  Government  Newspapers 
Officers  of  the  Canadian  Pre?;s  Asso¬ 
ciation  are  making  a  fight  to  i  revent 
the  adoption  of  an  amendment  to  the 
Federal  Companies’  act,  making  a  sin¬ 
gle  insertion  of  the  letters  patent  Incor¬ 
porating  a  company  in  the  Ca.iada  Ga¬ 
zette,  sufficient  to  legalize  the  trans-'ic- 
tior..  Under  the  act  as  it  stands,  there 
must  be  two  insertions  of  the  notice  in 
the  GazeUe  and  four  insertions  in  a 
newspaper  published  in  the  city  or 
county  in  which  the  head  office  or  chief 
agency  of  the  company  is  tocated. 


Manager  Imrie,  of  the  C.  P.  A.,  re¬ 
cently  appeared  before  the  Senate  Com¬ 
mittee  on  Banking  and  Commerce, 
which  was  considering  the  amendments 
to  the  act,  and  urged  that  the  clause  be 
retained  requiring  publication  in  a  local 
newspaper.  He  argued  tha.t  the  gen¬ 
eral  public  had  a  right  to  know  what 
powers  were  given  to  a  company  by  the 
Government;  that  there  is  a  certain 
suspicion  regarding  the  granting  of 
wide  powei's  to  corporation.?,  w’hich  is 
allayed  by  publicity,  and  that  publica¬ 
tion  .jf  the  notice  in  the  Canada  Ga¬ 
zette  alone  did  not  provide  sutlicient 
publicity. 


I  That  the  men  in  command  of  i 
I  the  New  York  Department 
Stores  are  wide  awake,  is  shown 
by  the  advertising  records  for 
the  six  months  ending  July  1. 
The  Brooklyn  Standard  Union 

carried  1,389,398  lines  of  “Dry  I 
Goods”  advertising  during  this  I 
period.  Only  one  paper  carried 
!  more,  that  one  being  the  Evening  I 

Journal,  with  a  total  of  1,491,- 
603  lines.  The  Standard  Union 

carried  over  90%  of  the  Even- 
ing  Journal’s  total. 

I 

When  keen  business  men  spend 
the  bulk  of  their  money  in 
papers  such  as  these,  there 
certainly  is  a  reason. 


J6 
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^XIVE  AND  DIE  GAME  AND  TRUE”  WAS 

THE  LAST  INJUNCnON  OF  GENERAL  OTIS 


In  Remarkable  Letter  to  Mr.  and  Mrs.  Harry  Chandler,  the  Late 
Editor  of  the  Los  Angeles  Times,  Put  on  Reeord  His  Creed 
of  Ideals  in  Newspaper  Making  and  Urged  Their 
Perpetuation  by  His  Suecessors. 

THKKK  YKAUS  before  his  death 
Gen.  Harrison  Gray  Otis  trans¬ 


ferred  his  controlling  intere.st  in 

he  I.O.S  Angeles  Times  to  Mr.  and  Mrs. 
Harry  ('handler,  his  son-in-law  and 
daughter,  who  had  long  *>een  his  chief 
lieutenants  in  the  conduct  of  that  great 
new.spaiK-r. 

In  making  this  transfer  Gen.  Otis 
write  a  letter  of  counsel  and  direction 
to  Mr.  and  Mrs.  Chandlc;r,  in  which  he 
outlined  for  them  his  view.s  as  to  the  fu¬ 
ture  conduct  of  the  paper,  and  put  on 
record  his  ideals  in  newspaper-making. 
The  letter  is  voluniinou.s,  and  the  task 
of  condensing  it  to  .space  limitations  is 
a  dilticult  one. 

It  is  dated  Novemljer  12,  1914,  and  has 
just  now  been  made  public.  Gen.  Otis 
explains  his  i>urpose  in  transferring  con¬ 
trol  of  the  Times  to  memlyu  s  of  his  own 
family — that  the  policies  and  ideals  upon 
which  the  paper  had  been  conducted  by 
him  .should  be  p<“rpetuated. 

He  enjoins  ui)on  Mr.  and  Mrs.  Chand¬ 
ler  the  duty  of  carrying  i>ersonal  re¬ 
sponsibility  for  the  future  course  of  the 
paper  in  l)Oth  editorial  and  bu.sincss  pol¬ 
icies — that  the  “tone,  temper,  character, 
and  stability  of  the  journal  may  con¬ 
tinue  to  make  it  re.spected  and  iniluen- 
tial.”  They  are  urged  to  “preserve  and 
protect  with  steadfast ne.ss  the  record, 
tradition.s,  and  achievements  of  the 
Times,  and  <-ontinue  its  fixed  and  lead¬ 
ing  policies  and  methods;  uphold  its 
aims,  purpose.s,  and  aspirations  in  all 
large  and  essential  particulars,  and  per- 
jK-tuate  unimj>aired  its  indeiiendent  and 
unfettered  course.” 

Gen.  Otis  continues: 

'■Omstaritly,  c«n»iKU-nlly,  ami  loyally  iipliol.l 
an<l  ih-fenil  tbc  OinxtltiitloD  and  the  Flag,  tlie 
G>ti|creH8  ami  tlie  courts,  the  executive  jMWer 
wltblu  Ita  en'ocrltx-)!  ami  lawful  limitationa, 
and  cberlali  llio  Aniiy  and  tbe  Navy,  those  bul¬ 
warks  and  stroDK  arms  of  tbe  (ioverniiM'Ut. 

“Stand  iindeviatlngly  for  Liberty  under  iMur, 
for  industrial  and  all  otlmr  forms  of  repub¬ 
lican  frmslom,  and  for  sound  goveruim*nt  as 
the  sun-si  suf<*Kuard  of  the  nation,  tlje  Stale, 
tlie  city,  and  tbe  home,  llravely  face  In  tls-ir 
defence,  wln-never  the  m-e<l  coiiK-s,  tbe  fn-n- 
al«sl  mob  and  the  proscriptive  madness  of  tbe 
bour, 

HIS  (X)I)B  OF  ETMICS. 


ills  I’AKTINO  INJUNCTION. 


“I’lnally:  IteuriiiK  In  niiml  that  Truth  Is  the 
greatest  thing  in  all  the  world,  and  Duty  tlie 
lirst  concern  of  g<md  men  and  women.  1  enjedn 
tla-  foregoing  precepts,  principles,  and  prac- 
tlis-s  uiKui  you  in  tlie  future  conduct  of  the 
lais  .\ngeles  Tiuk-s,  because  of  my  affections 
for  you  and  for  It.  1  enjoin  you  both  to 
guard  well  your  precious  health,  as  well  as 
tlie  sacreil  trust  now  by  mo  commuted  to  your 
trusted  and  trustful  hands  and  hearts. 

"With  good  aims  and  generous  purposes  to¬ 
ward  all  eoni>erm-d  in  this  pregnant  trausac- 
tloii,  with  unfeigned  reganls  and  my  living 
blessing,  to  be  followed,  let  us  hojic,  by  a  bliss¬ 
ful  reiiuioii  lu  the  mysterious  lleyoml,  coupbsl 
with  undying  uss.H-iatbi.s  and  imperishablo  rec- 
olk-ctions  of  our  mutual  camfiaigns  upon  earth." 


.\ir.  uiiil  .Mr.s.  Chandlce,  in  mukiiig 
public  Gcii.  Utis’s  letter,  and  in  publicly 
us.sumiiig  the  tru.st  impo.si-d,  say: 


“lusufar  as  human  |s>wer  and  limitations  will 
|s-rmlt,  tlie  Times  will  lie  c-oiiducted  in  harmony 
with  tile  indomitable  spirit,  high  bicals,  and 
Well-eolisidereil  injunctions  of  its  great  archi¬ 
tect  and  builder,  Harrison  (iray  Otis,  The 
Times  will  tsmtiniH!  to  be  TllK  Tl.MkS — the 
Times  of  (ieu.  Otis,  die  Times  that  he  made.” 


.41)1)  NKW  WIRK  SF.RVICK 


Al)  MKN  ENTKRTAIN  CHILDREN 


"Knoonrage  all  free,  imle|H-ndent,  and  hon¬ 
est  lalmr,  no  matter  how  humble,  so  it  be  hon¬ 
estly  eondueU-d;  at  the  same  time  not  hesi¬ 
tating  to  supiKirt  and  defend  powerful  Snan- 
eial,  (simmerelul,  and  Industrial  alliances,  pro¬ 
vided  that  they,  too,  oiierate  honestly  and  le- 
giliiiiately,  when  organiseil  to  accomplish 
mighty  and  w:urtliy  tasks  too  formidable  to  be 
undertaken  by  single  individuals ;  for  true  it 
is  tliat  it  is  not  tlie  slxe  of  the  operation,  but 
Hie  liiti-grlty  with  which  It  la  conducteii,  that 
detcrmiiH-8  Us  legitimacy.  Always  bear  in 
mind  tlie  ib-siioiistrati-d  truth  that  it  Is,  after  all, 
tiHi  sane,  brave,  level-headrsi,  self-restrained, 
right  hcarU-d,  honest  men  and  women  of  the 
laud  u|sin  wIhuii  rests,  and  will  always  rest,  the 
resisuisililllty  fur  holding  the  family,  society, 
business,  gurernmeut,  and  tbe  country  to- 
getlK-r. 

(i»-u.  Otis  urges  that  the  Times  shall 
always  stand  spim.sor,  advt  cate,  and  dc- 
li-nder  of  his  uelovcd  Ixis  Angeles  and 
of  California  and  the  I’ai  itic  Coast.  He 
ui.scu.s.ses  in  a  general  way  the  news  pol¬ 
icies  of  the  jiaper,  eoiu-luding  with  this 
alfectionate  admonition : 


(Chicago  Advertising  Assocation  Play* 
Host  to  ''Off-lhe-Slreet-t'lub.” 

The  fourteenth  annual  benefit  for  the 
“Off-thc-Street-Cluh,”  an  organization 
for  poor  boys  and  girls  supported  by 
the  advertising  men  of  Chicago,  was 
held  last  Saturday  under  the  au.spiccs 
of  the  Chicago  Advertising  As.soclation, 
at  the  White  Sox  Hascball  Park. 

S.  DoWitt  Clough,  president  of  the 
Advertising  .-Vssociation,  and  Frank  H. 
Thoma.s,  jire.sident  of  the  “Uft-the-Street- 
Cluh,”  superintended  the  outing,  ('harles 
H.  Stoddard,  western  director  of  Mun- 
•sey's  magazine,  had  charge  of  the  pro¬ 
grammes.  while  O.  J.  McClure,  and  Ar¬ 
nold  .loern.s,  advertising  men.  had 
c-harge  of  publicity.  John  A.  Tenney, 
secretary  of  the  association,  looked 
after  sports  together  with  John  Wil- 
liam.s,  Guy  C.  Pierce,  Mel  Hart,  Uay 
Maxwell,  and  Malcolm  Hart,  who  led 
the  puhlisher.s’  roiire.scntatlvcs  team, 
and  Paul  K.  Faust,  E.  U.  Wasey,  W. 
H.  Itankin,  IJ.  F.  Sawin,  W.  L.  Whitten, 
Jack  Hur.st,  and  IJoyd  Maxwell,  who 
Iwu-kod  the  advcrti.sng  agents. 


N.  E.  A.  THANKS  S.  N.  P.  A. 


NEWSPAPER  FOR  SOLDIERS 


“.StamI  for  honor,  boncsty,  an-1  oriU-r  In  tlie 
Slate,  Hie  natbin.  anil  the  hunu-,  ami  for  that 
private  ami  public  morality  which  arc  i-sw-n- 


Rirniiiigliain  News  Sets  Parc  in  South 
by  (Getting  Rig  Telegrapb  Service. 


Army  Y.  M.  A.  to  Edit  Weekly  News¬ 
papers  for  Men  in  Military  (^ain|is. 

To  provide  American  soldiers  in 
American  camps  wtih  news  from  home, 
the  Army  Y.  M.  C.  A.  intends  to  pub- 
li.sh  .simultaneously  in  every  camp  each 
wt-ek  ii  small  newspaper.  This  will 
htive  pjttent  in.sides  and  will  contain 


RICHARD  H.  LEE  WILL 
JOIN  STAFF  OF  TRIBUNE 


Special  Counsel  for  Vigilance  ('ommil- 
lee  of  A.  C.  W^  to  (]o-operate  with 
Samuel  Hopkins  .Adams  in  New  Y'ork 
Tribune's  Campaign  for  Truth  in  Ad¬ 
vertising. 

Itiehard  H.  Lee,  special  counsel  of 
the  vigilance  committee  of  the  A.sso<-iat- 
ed  .Vdverti.sing  Clubs  of  the  World,  will 
join  the  .stuff  of  the  New  York  Tribune 
SeptemiH-r  1.  He  will  have  charge  of 
the  Trihune’s  eam|)uign  for  truth  in 
advertising.  ctHiperallng  with  Samuel 
lluiikins  Adams. 

.Mr.  Lee  hs  a  pi'actising  attorney  of 
Cleveland,  who  has  won  nation-wide  at¬ 
tention  by  his  work  in  in ve.stigating  the 


Thankful  for  Resolution  Urging  Feil- 
eral  (amtrol  of  Print  Paper  Industry. 

Gt'o.  K.  Hosmer,  chairman  Q(f  the 
legislative  committee  of  the  National 
Kditorial  A.ssoeiation,  in  a  recent  letter 
to  W.  C.  John.son,  secretary-treasurer 
of  the  Southern  New.spaper  Publishers' 
.V.ssoeiation,  expre.sses  the  gratitude  of 
the  N.  K.  A.  to  the  S.  N.  P,  A.  for 
resolution.s  adopted  by  the  latter  or¬ 
ganization  at  ita  recent  annual  conven¬ 
tion  urging  Federal  Government  con¬ 
trol  of  tlie  print  paper  Industry. 

•Mr.  Hosmer  writes  al.so  that  every 
member  of  the  N.  E.  A.  h.is  boon  a.sked 
to  write  members  of  Congrc.ss  urging 
“that  action  be  'taken  along  the  lines 
reeommendetl  by  the  Federal  Tr.ade 
Commission.”  The  N.  E.  A.  is  al.so 
asking  all  of  the  State  as-sociations  and 
their  individual  members  to  write  to 
members  of  Congress. 


UiciiAitn  H.  Lkb. 


practices  of  A.  C.  Hidwell,  of  the  In¬ 
ternational  .Xutomoliile  la-ague,  the 
.stoek-joltliing  activities  of  the  Emerson 
.Motors  Comimny,  the  deceptive  adver¬ 
tising  of  the  International  India  Itulilu-r 
Company,  and  .similar  eoneerns  of  nn- 
.sjivory  reputation.  His  late.st  work  has 
1)0011  on  eases  of  the  Ford  Tractor  ('om- 
pany,  who.se  leading  spirits  are  now 
under  indictment,  and  the  El>ert-I>uryea 
Farm  Tractor  Company,  which  reor¬ 
ganized  and  eliminated  the  original 
ejisy-eon.seienced  promoters  upon  the  is- 
.siianee  of  a  report  l>y  Mr.  Lee. 

•Mr.  la-e  has  taken  a  jilace  in  Ameri¬ 
can  liusine.ss  as  one  of  the  most  con- 
.struetive  tind  thorough  iuvc.stigators  of 
dishone.st  practices  in  the  country.  In 
dealing  with  qiie.stionalilc  advertising, 
he  has  relied  upon  factful  publicity  as 
his  eorreclive  agent.  He  has  gone  di- 
r<-elly  to  .sources  of  advertising  wrong.s, 
and  has  dealt  entirely  with  fundamen¬ 
tals. 


tlal  to  tbe  penietiilty  of  souml,  liuiiisu  govern¬ 
ment.  While  courageously  suinairtlng  tbese 
-y.rtuous  iirinclales,  at  Hie  same  time  opimse 
with  all  your  mlgbt  tlieir  ol|iosil<-s  and  wbat. 
ever  teixls  to  tbe  deiiiora  Illation  of  biiinan 
Hoeloty  or  jeoiiardis<-g  tlie  safety  of  tbe  land  or 
Hk-  rigbts  and  lllk-rtU-s  of  Ita  rlll»-ns.  Antag¬ 
onise  unoi-aslngly  all  alli«-<l  private  or  siunl- 
private  Industrial  <-onibiik-s  which  would  un¬ 
lawfully  wrest  from  the  frt-e-born  American 
cltls<-n  hta  guarant«sl  constitutional  right  to 
Induktrlal,  p*-r8onal.  or  isdltlcal  fresslom,  and 
make  him  tbe  slave  of  an  arrogant  and  monol'- 
ollstlc  trsd<-t  dekpotism.  Scourge  as  wltb  a 
whip  of  ai-orpions  dishonesty,  pretense,  hypoc¬ 
risy,  a<’oundrellsm,  treason  to  truth  stkl  tlw 
wuntry  aikl  every  form  of  evil  that  lhr<-al<-ns 
with  destrucfhin  the  b<jme.  the  community,  or 
tbe  country,  and  at  the  same  time  eni-oiiraglng 
every  sound  tendency  and  coiklltlon  In  human 
society  that  niak»-«  for  Its  pn-servatlon,  stabil¬ 
ity  and  eiklurania-  on  high  and  right  lines. 

"Stand  for  souu-l,  rational,  and  tested  busi- 
nesa  metlksls  and  pullciea  In  tbe  managt-nk-nt 
of  the  Times  newspaik-r,  as  well  as  in  tlie 
cuDiluct  of  connH-relal  ami  public  business,  in 
order  that  tbia  journal  and  all  Imnest  [leople 
may  'live  long  and  pposix-r,"  grow  In  grace,  and 
be  bappy.  Hold  up  the  bamls  and  cheer  tbe 
hearts  of  tbe  lowly  and  deserving,  no  matter 
bow  buuit>Ie  they  may  bt-;  quail  not  befoie  the 
aggressions  of  unJuat  power,’  and  live  and  die 
game  and  true. 


Th(-  ItiiTiiingham  News  recently  aa- 
nonncetl  that  it  had  elowd  contracts 
which  will  give  to  the  readers  of  the 
liuily  News  the  full  le.a.sed-wire  report 
of  the  .\.s.soeiated  Fress  and  the  Inter¬ 
national  News  S(-rvife  and  the  complete 
London  Times  caltle  service  to  the  Phila- 
deli)hia  I’ut)lif  lA-dger.  The  Sunday 
News  will  receive  the  full  leased-wire 
rejtort  of  the  I'nited  I’re.s.s,  the  Inter¬ 
national  News,  the  complete  cable  scr- 
vi<-e  of  the  New  York  Times,  and  the 
eomi)lete  lA)ndon  Times  cable  service  to 
the  I’hiladi'lphia  licdger. 


Spanish  Censorship  Resumeil 
Cal)le  disiiatehes  from  Madrid  re¬ 
ceived  in  thl.s  country  Friday  contained 
the  information  tliat  I’remier  Date  has 
announced  tliat  the  Ki>anish  Govern¬ 
ment  was  obliged  to  reestahlisn  the  c<;n- 
.sor.ship,  due  to  impas.sioned  comments 
by  the  Germanojihile  pre.ss  on  the  sub¬ 
ject  of  the  ui.siibied  German  uubmarine, 
which  was  interned  following  its  ix,rrival 
at  Corunna  several  days  ago. 


niatU-r  .sot  up  and  printed  at  some  cen¬ 
tral  point  and  di.striliuted  to  the  local 
printing  e.stahlishments  in  each  of  the 
camps.  The  local  items  will  be  collected 
anil  pulilished  at  each  camp,  on  the  out¬ 
side  jiages. 

John  Stewart  Hryan,  publi.shcr  of  the 
iticlimond  (V’a.)  News  I^eader  and  trea- 
.surer  of  the  American  New.spaper  Pub- 
lisher.s'  As.sociation,  is  one  of  the  big 
newspajM-r  men  of  the  country  who  is 
giving  his  time  and  energy  to  the  Y.  M. 
C.  A.  in  jiroviding  means  to  pul>Ii.sh 
these  (-amp  newspapcr.s. 


Publish  Draft  Supplement 
At  tile  time  of  the  selective  draft 
lottery  in  Washington,  the  St.  Louis 
Po.st-Di.spateh  printed  a  thirty-two  page 
.s(-ction  containing  the  .serial  number 
and  the  exact  draft  number  of  each 
man  in  St.  Louis  and  St.  lAjuis  County. 
G<-o.  M.  Hurliach,  advertising  manager 
of  tlic  Po.st-Dispatch,  .says  that  the 
.sui)piem(‘nts  were  so  accurate  and  com¬ 
plete  that  they  were  used  by  the  ex¬ 
amining  boards  in  almost  every  ward. 


With  Mr.  I.ec’s  coming,  the  Trilmne 
will  eonfinue  in  an  even  liroader  field 
and  more  vigorously  than  ever  it.s  eam- 
jiaign  for  truth  in  advertising. 


GIVE  EMPLOYEES  EXTRA  SALARY 


Wushingluii  Star  Family  Rewarded  with 
Additional  Month's  Pay. 

Wa.shington  Star  employees  were  re¬ 
cently  given  an  extra  month’s  sai.iry  be- 
cau.se  of  the  high  cost  of  living.  Frank 
H.  Noyes,  president,  addresser,  this 
me.ssage  to  the  "members  of  the  star 
family”: 

“While,  beeau.se  of  the  abnormal  co.st 
of  paper  and  the  heavy  taxation  due  to 
the  war,  the  Star  will  not  enjoy  Its 
usual  pro.sp(rity  thl.s  year;  .stil'  the 
company  cannot  iie  unmindful  of  the 
heavy  incrca.ses  in  living  e.\pen?e.s  of 
tho.se  engaged  in  the  work  of  producing 
the  paper,  and  the  executive  committee 
ha.s,  therefore,  directed  that  an  addi¬ 
tional  jiay-roll  be  di.sliur.sed  on  Au¬ 
gust  1.” 
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MANY  NEWSPAPER  MEN 
LOSE  LIVES  AT  FRONT 


Five  Hunilreil  Newspaper  Men  from  the 
Ihiiled  Kin)()1oiii  Have  I.osi  Their 
Lives  in  llie  War  Memorial  FAereises 
('.ondurted  Keeently  at  St.  Bride's 
('.hurrh,  London. 

lu  Till!  Kditok  ANII  IM'III.ISIIKII.) 

I»Ni)ON.  .Inly  2X. — How  heavily  death 
ha>!  dealt  with  Hondon  new.simper  men 
diirinK  the  war  was  indioated  to-day  by 
the  list  of  tho.se  who  have  made  the 
Ki'eat  .sjieritiee,  niven  out  at  the  memo¬ 
rial  exerei.se.s  eolidueted  by  the  Hi.shop 
of  Lsmdon  at  St.  Hride’s  (’hnreh.  Fleet 
Street,  in  the  heart  of  the  I'ity's  bu.sy 
newspaiu'r  aetivity.  ami  the  otiieial  woi'- 
.shit)i)inK-  plaee  of  the  Pre.ss  I'lnb. 

The  serviee  wa.s  al.so  for  i)ress  work¬ 
ers  from  the  country  who  have  Kiven 
their  live.s  for  home  and  country  in 
the  Kreat  .struKkle.  there  beiiiK  no  less 
than  live  hundred  on  the  list  for  the 
I'nited  Kingdom.  The  liishop  of  l^ondon 
paid  an  elo<iuent  tribute  to  the.st'  brave 
inc-n  who.  with  characteristic  promi)t- 
ne.ss  and  adaptabiiity,  threw  their 
strength  into  the  fiay.  There  was  a 
beantiftil  .si-rvii’e  of  music,  the  i-hoir 
and  famous  sinirers  iK'iiiK  su|)|>lement- 
ed  by  the  band  of  the  Irish  (Juani.s. 

The  staffs  of  every  newspaper  in  I>>n- 
don.  as  well  as  those  of  the  bij;  pro¬ 
vincial  paiM'i'S,  have  fell  the  brunt  of 
the  war  in  the  lo.ss  of  members,  while 
then;  is  a  large  list  of  editors  and  well- 
known  wilters,  whose  sons,  many  not 
themsA'lves  engaged  in  th.e  calling,  have 
be<'n  taken  in  the  .struggle.  .1.  1>.  (!ar- 
vin,  the  brilliant  editor  of  the  Ob.server, 
who.st!  only  son  was  killeir  in  France 
just  as  he  was  coming  of  age  a  year 
ago,  has  only  Ju.st  been  able  sulliciently 
to  master  his  grief  to  go  on  an  ollicial 


vl.sit  of  ol»servation  to  the  western  front. 
Idncoln  Si)ringlield,  the  editor,  and  Mr. 
\’an  Praagh,  the  chairman,  of  London 
Opinion,  lK)th  lost  their  elder  .sons  in 
action  on  the  we.stern  front  on  Fluster 
.Monday.  Mr.  Springfield  has  just  Ih-cu 
notified  that  his  youngest  son  has  fall¬ 
en  in  action.  .\  thii'd  son  is  home 
wounded. 

Montagu  .Vrihur  ■•'inch  Cotton,  editor 
of  the  Weekiy  Dispati'h,  a  brilliant 
meinlsM'  of  his  calling,  was  killed  while 
leading  his  men  as  captain  in  the  City 
of  1/ondon  Itifles.  F.  11.  Keeling,  as- 
.sistant  editor  of  The  New  Statesman 
as  company  .sergeant-major.  1).  C.  L.  I.. 
wius  killed  in  action  .lanuary  IS.  1!»H!. 
P.  W.  .Met  i  rath,  of  the  Daily  News 
staff,  iliisl  of  wounds  at  the  Dardanelles 
as  a  mendier  of  the  Itoyal  Naval  Di- 
vi.sion.  .Neville  .Sndth,  the  Punch  artist, 
was  killed  in  .lanuary,  P.ilfi,  as  a  ca|i- 
tain  in  the  Durham  Light  Infantry.  Fd- 
ward  Davy  Pain,  member  of  the  Fven- 
ihg  Staiaiard  and  New  York  World 
staff.s,  was  one  of  the  most  remarkable 
newspaper  men  in  fioint  of  cafiacity  and 
attainment  giving  all  in  the  war. 

Save  Newspapers  for  .Soldiers 

The  Van  Noy  Jnter.state  t'ompany, 
ojierating  raiiruad  news  and  hotel  ser¬ 
vice,  through  their  general  suiierinten- 
dc'nt,  H.  C.  Koehler,  Is  writing  imblish- 
ers  suggesting  that  in  their  newspapers 
they  jirint  a  suggestion  that  travellers 
on  trains  save  their  newspaiiers  and 
throw  them  to  .soldiers  guai'ding 
bridge.s,  viadnct.s,  and  tunnel.s. 


Newsjiaper  Fnlarges  (Jnarlers 
The  Sioux  Falls  (S.  D.)  Daily  .\rgus- 
la'ader  has  contracted  to  have  another 
.story  addv'd  to  its  preusent  bmhiing,  and 
has  also  ordered  a  new  24-i>.ig''  (ioss- 
.\cmo  press. 


ONLY  TRUTHFUL  COPY 
CAN  WIN  CONFIDENCE 


Secretary  of  National  Vigilance  C.oni- 
niiflee  of  \.  .X.  W.  Raps  (a»ni- 

parative  I’rices  in  Talk  Before  Indian- 
aptdis  .\d  tdiil)  Honesty  ('.annol  be 
('omparalive.  He  Sa\s. 

(teorge  M.  ilus.ser,  recently  api>ointed 
secretary  of  the  iuitional  vigihuici-  com¬ 
mittee  of  the  .Vssoeiateii  .Xdvertising 
Clubs  of  the  World,  recently  addressed 
the  Indianapolis  .\dvertiser.s'  Club  on 
the  subject  of  tlu'  work  of  his  dejiart- 
ment.  He  said  a  city,  its  peofile,  ami 
its  newspafiers  are  Ix'neflted  by  it. 

The  fiimdion  of  such  bureaus  is  to 
|>romote  contidence  in  adverti.sing 
among  consumer.s.  and  to  istint  out  to 
merchants  tmthods  by  whiidi  they  can 
make  their  adverti.sing  contidenee-pro- 
ducing,  he  .said,  deidaring  that  comiiar- 
ative  tudees  should  be  alMilished.  as  one 
stej). 

“-Vdvertising  will  never  reiudi  Its 
maximum  fiower  and  prestige  in  any 
line  until  comiiarative  price  (luotations 
are  eliminated  in  the  retail  Held."  he 
said.  "Hone.sty  is  never  comiuirative. 
It  is  ulusolute. 

"llecent  figures  show  twenty  big  de- 
fiartment  and  women’s  stores  have  dis¬ 
continued  comparative  jirice  and  com¬ 
parative  value  advertising.  It  Is  .sig- 
niticant  that  the  list  is  being  added  to 
largely  in  cites  wdth  bureau  activity. 
Its  efforts  in  this  regard  are  (luiet  and 
friendly." 

Spet  itlcally,  the  speaker  said,  the  re¬ 
tail  .stoii'S  are  iM-nefited  in  three  ways, 
and.  of  course,  the  store.s’  customers 
gain  firoiiortionate  advantages  One 
benetlt  is  that  better  busine.ss  bureau 
ofieration  guards  against  harmful  prac¬ 
tices  within  the  store.  Salespeofile 


sometimes  are  careless  in  their  state¬ 
ments.  and,  while  the  effect  is  directly 
exerted  on  the  buying  public,  the  store 
executives  are  not  in  position  to  stoji 
the  abuse  Instantly. 

Another  advantage  to  which  he  re¬ 
ferred  wa.-!  the  bureau's  activity  in  stop¬ 
ping  unfair  competition,  such  as  "auc¬ 
tions”  and  “fire  sales”  of  lly-by-night 
character,  unscrupulous  peddlers,  dis¬ 
honest  rug  merchants,  cheap  jewelry 
auction.s,  In.stalment  furniture  peddlers, 
who  collect  advance  payments  and  fail 
to  deliver  the  goods,  fraudulent  photo¬ 
graph  aolicllor.s.  and  book  and  maga¬ 
zine  .sale.smeii.  This  unfair  competition 
takes  money  from  local  merchants  and 
eithei  deprives  the  buyer  of  the  m<>r- 
chandise  he  exjiected  to  receive,  or  pro- 
vidcAs  him  with  shoddy  bargains. 

As  a  third  element  of  value  in  b<>tter 
business  bureau  work,  the  speakei  ern- 
pha.slzed  the  propagandiA  work  that  lo¬ 
cal  bureaus  carry  on,  such  as  advertis¬ 
ing  in  loeaJ  newspapers,  .o.mding  out 
mall  reports  and  letters  to  the  buying 
public — all  hi  the  thought  of  building 
greater  public  contidence  in  advertising 
and  in  warning  the  consumer  against 
conditions  which  woulil  affect  him  ad¬ 
versely. 

(Georgia  I’liltlisliers  Fight  Bill 

The  tJeoi-giu  newspaper  publishers  are 
much  disturbed  over  the  introduction 
of  a  bill  in  the  General  iVssembly  to  so 
lower  the  rates  on  legal  adverti.sing 
that  the  Incomes  of  the  smaller  papers 
will  Im>  .seriously  reduced.  Franc  Mam- 
gum,  I'ditor  of  the  Swainslx-re  (Ga.) 
h'ori'st  Blade  and  au  otlUjal  of  the  Geor¬ 
gia  Weekly  I’re.ss  As.soclatUm,  has  or- 
ganlzeil  a  committee  to  fight  the  bill. 


No  man  Is  Htted  for  the  tiring  line  if 
h(^  looks  back. 


The  evening  express  and  the  MORNING  and  SUNDAY 
TRIBUNE,  of  Los  Angeles,  Cal.,  each  put  into  effect  on  August 
1,  1917,  a  flat  rate  of  9  cents  per  line— and,  at  the  same  time,  established 
a  combined  flat  rate  of  15  cents  per  line.  The  Evening  Express  and 

the  Morning  and  Sunday  Tribune  also  put  into  effect,  on  August  1,  1917,  a  subscription 
price  of  13  cents  a  week  which  secures  for  the  subscriber  the  Evening  Express  six  days  a 
week — the  Morning  Tribune  six  days  a  week — and  the  Sunday  Tribune  one  day  a  week 
—13  for  13. 


Tlic  riroiil.-ition  of  tlio  KvoniiiK  Kxpress.  Iirforc  tlir  nrw  price  went  into  effect, 
was  in  excess  of  60,000  net  paid.  Tlic  circulation  of  the  .Morning  and  Sunday 
rrihunc,  before  the  new  price  went  into  effect,  averaged  in  excess  of  55,000  net 
paid. 

I'he  circiilalioit  now  hrinii  iiiidili’il  by  (In’  A.H.C,  will  confirm  Ihc  at'craiic  net 
/’dill  circnlalion  fiynres  as  staled  above. 

.At  the  new  price  of  ijc  a  week  for  13  ji.Tiiers,  the  circulation  of  the  Morning 
and  Kvening  anil  Sunday  editions  will  no  douht  increase  very  substantially  and 
ipiiekly. 

This  was  the  experience  of  the  Kansas  f'ity  Star  and  the  llaltiniore  .Sun  when 
each  of  these  newspaiiers  adopted  the  price  of  13c  a  week. 

1 11  these  times,  when  evening  and  morning  newspapers  are  in  great  demand, 
there  is  reason  to  believe  that  the  circulation  of  the  Kvening  Kxpress  and  the 
.Morning  and  Sunday  Tribune  will  increase  in  greater  proportion  than  did  either 
the  Kansas  (Tty  Star  or  the  Italtimore  .Sun,  when  they  first  adopted  the  price  of 
1 3c  a  week. 

The  price  of  ije  a  week  for  13  papers  a  weeks,  means  considerahle  iliffercnce 
to  newspaper  readers  in  Los  Angeles;  and  they  will  no  douht  take  advantage  of 
this  popular  price  for  newspapers  as  good  as  are  the  Kvening  Kxpress  and  the 
Morning  and  Sunday  Trihiine. 

Subscribers  to  the  Trihunc  now  paying  a-Se  x  month,  will  lie  able  to  include 
the  Kvening  Kxpress  by  paying  fc  a  month  more. 

Subscribers  to  the  Kvening  Kxpress  and  .Suinliy  Tribune  now  paying  45c  a 
montb,  will  be  able  to  include  the  Morning  Tribune  by  paying  5c  a  mouth  more. 

Suhscribers  to  the  Kvening  Kxpress  alone,  now  paying  30c  a  month,  will  be 
able  to  include  the  Morning  and  Sunday  Tribune  for  20c  a  month  more. 


In  other  words,  these  new'sp,'i|H’rs  will  hi*  ilelivereil  to  subscribers  on  a  weekly 
basis  for  13c,  or  they  will  be  delivered  on  a  monthly  basis  for  50c. 


General  Advertisers  Like  The  Flat  Rate 

The  best  informed  ailvertising  agencies  and  advertisers,  regard  tbe  Hat  rate  of 
oc  a  line,  adopted  by  each  the  Kvening  Kxpress  and  the  Morning  and  Sunday 
Tribune,  as  a  very  fair  rate  indeed  for  newsiiapcrs  having  respectively  in  excess 
of  60,000  anil  55,000  net  paid  circulation-  -and  they  say  that  a  combined  flat  rate 
Ilf  15c  a  line  for  a  combined  circulation  in  excess  of  115,000  is  unusually  fair. 


The  Kvening  Kxpress  and  the  Morning  and  Sunday  Tribune  wish  now,  as  al¬ 
ways,  to  give  general  advertisers  exceptional  opportunity  to  cultivate  the  Los 
.Angeles  market,  which  is  one  of  the  richest  and  most  responsive  in  the  whole 
country. 

The  statement  has  often  been  made  that  those  newspapers  in  a  community 
which  carry  the  greatest  volume  of  department  and  dry  goods  store  advertising, 
are  the  most  valuable  mediums  for  the  general  advertiser  to  employ. 

The  Kvening  Kxpress  carries  considerably  more  of  this  class  of  advertising 
than  the  two  other  evening  newspapers  combined.  The  -Morning  Tribune,  whose 
circulation  is  largely  confined  to  the  city  proper  and  its  suburbs,  carries  more  of 
this  class  of  advertising  than  the  two  other  morning  newspapers  combined. 

On  the  basis  of  these  statements,  the  Kvening  Kxpress  and  the  Morning  and 
Sunday  'Tribune,  must  be  considered  as  among  "The  Very  Ilest  Ituys”  in  the 
newspaper  field. 


NATIONAL  REPRESENTATIVES 


WM.  J.  MORTON  CO. 

Fifth  Avenue  Building,  New  York 


BARANGER-WEAVER  COMPANY 

Merchants  Exchange  Bldg.,  San  Francisco 


WM.  J.  MORTON  CO. 

Tribune  Building,  Chicago 
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DRAFT  SUMMONS  MANY 
MORE  NEWSPAPER  MEN 


St.  Louii)  Newttpapers  Furnihh  Many  Men 

From  All  Departments  to  Different 

Branches  of  Military  Service — News¬ 
paper  Men  in  Other  Cities  Continue 

to  Enlist. 

Among  the  employes  of  St.  Louis 
new.spapers  affected  by  the  draft  were 
thirteen  men  on  the  staff  of  the  Globe- 
IKmjocrat.  Among  the  reporters  are 
Henry  L.  Edmunds,  and  Richard  C. 
Kroeger.  An  officer  of  the  same  paper 
and  four  members  of  the  staff  have 
l>een  summoned  to  be  examined  for  the 
s«*cond  Officers’  Reserve  Corps,  includ¬ 
ing  William  C.  Houser,  treasurer  of 
the  Globe  Printing  Co.,  J.  Hixon  Kin- 
sella,  reporter,  and  Chris  L.  Murray, 
a.ssistant  Sunday  editor.  Thomas  W. 
Butler,  jr.,  reporter,  has  joined  the  First 
Regiment  of  Illinois  Field  Artillery, 
Chicago. 

Jo.seph  Stack,  formerly  of  the  St. 
Louis  Republic’s  editorial  staff,  has 
gone  to  Toronto,  Canada,  to  train  with 
the  Royal  British  Flying  Corps. 

Among  those  enrolled  in  the  First 
Regiment,  Missouri  Home  Guards,  is 
Captain  Harry  G.  Wells,  chief  editorial 
writer  on  the  St.  Louis  Star. 

Richard  H.  Gardner,  night  editor  in 
St  Louis  of  the  Associated  Press,  has 
received  word  to  hold  himself  in  readi- 
ne.ss  for  call  to  the  aviation  section. 

The  following  list  includes  nearly  all 
the  newspaper  men  of  St.  Louis,  who 
are  now  serving,  or  are  waiting  calls  to 
the  colors: 

FROM  THE  GL.OBB-DBMOCRAT. 

Globe-Democrat — Fred  G.  Condict 
navy;  Charles  G.  Gonter,  navy;  Jack 
M.  Schwartz,  Army  Hospital  Corps; 
Richard  L.  Stokes,  Officers'  Reserve 
Corps;  James  J.  Mayes,  formerly  of 
the  Globe-Democrat  major  in  the 
army;  J.  Hixon  Kinsella,  Officers’  Re¬ 
serve  Corps;  Harry  Falk,  Marine  Corps; 
Ferd  Busik,  Marine  Corps;  James  E. 
Darst,  Oflicers’  Reserve  Corps;  W.  C. 
Houser,  Officers’  Reserve  Corps;  Ed¬ 
ward  B.  Waterworth,  Marine  Corps; 
Howard  Matteson,  Officers’  Reserve 
Corps;  Dent  MeSkimming,  navy. 

Po.st-Dispatch — William  Stack,  Wash¬ 
ington  University  Hospital  Unit;  W. 
J.  O’Connor,  Officers’  Reserve  Corps; 
Charles  B.  Parmer,  Officers’  Iteserve 
Corps;  Douglas  Williams,  Officers’  Re¬ 
serve  Corps. 

Star — Edward  Haars,  Officers'  Re- 
sc*rve  Corps;  E.  M.  Lewis,  Officers’  Re¬ 
serve  Corps;  Ralph  Mooney,  Officers’ 
I{e.s<>rve  Corps. 

Republic — Payne  H.  Ratner,  Officers’ 
Be.sc-rve  Corps;  John  C.  Madden,  Of¬ 
ficers’  Iteserve  Corps;  Wilbur  W. 
Wood,  Officers’  lieserve  Corps;  Ray¬ 
mond  P.  Scat,  formerly  of  the  Repub¬ 
lic,  Officers’  Reserve  Corps;  James  V. 
IJnck,  Officers’  Reserve  Corps;  Joseph 
F.  Stack,  Officers’  Re.serve  Corps; 
George  Dock,  jr.,  French  Army;  A.  W. 
King,  Officers’  Reserve  Corps. 

Times — Harry  E.  La  Mertha,  navy. 

As.sociated  Press — Richard  Gardner, 
Aviation  Section. 

AI>  CLUB  FORMS  COMPANY. 

The  Advertising  Club  of  St.  Louis 
has  organized  a  complete  company 
from  among  its  members  which  hais 
joined  the  First  Regiment  of  the  Mis- 
.souri  Home  Guards. 

P.  L.  Watson,  editor  and  owner  of 
the  Kirkwood  (Mo.)  Courier,  published 
weekly  in  one  of  the  suburbs  of  St 
Ixiuis,  has  gone  to  war.  Meanwhile, 
he  has  been  trying  to  dispose  of  his 
plant,  but  failing  in  this,  he  has  turn¬ 


ed  the  management  over  to  W.  E. 
Rutledge  of  that  town. 

Denver  newspapers  have  sent  seven 
men  to  the  army  service,  and  several 
more  are  preparing  to  answer  the  call. 
Those  who  have  joined  the  colors  are: 
Lee  Carberry  and  Harry  Andrews  of 
the  Post;  Jack  Barrows  and  Richard 
Scott  of  the  Express,  and  Harry  Mc¬ 
Cabe  and  Hicks  Coney  of  the  Timea 
tlcorge  E.  Williams  and  liay  Morgan 
of  the  cojiy  desk  of  the  Post  are  candi¬ 
dates  for  the  Officers’  Reserve  Camp  at 
h’ort  Snelling. 

NEWSPAl’EKS  HARP  HIT. 

The  two  daily  pai>ers  of  Anderson, 
lud.,  have  been  hard  hit  by  the  war.  J. 
\V.  Brophy,  telegraph  editor;  H.  li. 
Potter,  city  editor;  Murvel  Walker,  ad¬ 
vertising  solicitor;  H.  L.  Baker,  circu¬ 
lation  manager;  Leon  Louise,  reporter, 
and  Charles  J.  Weer,  advertising  mana¬ 
ger,  have  enlisted.  George  Critten- 
gerger,  imuiaging  editor;  Byron  i-iouiso, 
reporter,  and  several  other  men  from 
the  Bulletin  also  have  entered  the  ser¬ 
vice. 

Among  tile  men  in  the  officers'  train¬ 
ing  camp  at  Fort  Benjamin  Harrison, 
Ind.,  who  have  been  selected  for  avia¬ 
tion  service  are  C.  R.  Spaan,  formerly 
of  the  Indianapolis  News  and  E.  G. 
Coulter,  a  former  Huntington,  W.  Va., 
newspaper  man.  They  have  gone  to 
the  Government  aviation  school  at  Co¬ 
lumbus,  O. 

Three  of  the  graduates  of  this  year 
of  the  school  of  journalism  of  the  Uni¬ 
versity  of  Missouri  are  already  in 
France.  Two,  Ira  B.  Hyde,  jr.,  of  Prince¬ 
ton,  Mo.,  and  Benjamin  G.  Kline,  of 
Savannah  Mo.  are  drivers  of  trans¬ 
ports  and  John  A.  Murray,  of  Meadow- 
ville.  Nova  Scotia,  is  in  an  infantry 
company  of  the  Canadian  Expeditionary 
troops. 

Kent  Watson  has  ix'signcd  as  night 
editor  for  the  Associated  I’re.ss  at  Dal¬ 
las  and  has  enlisted  in  Battery  "D” 
field  artillery,  known  as  “The  Scoopers’ 
Troop”  because  it  is  made  up  of  morw 
newsiiapcr  men  that  any  other  Texas 
company.  He  wUl  write  camp  life 
stories  for  the  Dallas  Times  Herald  and 
the  Beaumont  (Tex.)  Enterprise. 

JOURNAUSM  TEACHER  DRAFTED. 

Norman  J.  Itadder,  who  was  drawn  in 
the  first  draft  list  at  Madison,  Wis., 
was  to  have  taken  a  position  as  teach¬ 
er  of  journalism  and  director  of  the 
pre.ss  service  at  the  University  of  Kan¬ 
sas.  Mr.  Radder,  whose  home  is  at 
Sheboygan  Falls,  Wis.,  graduated  from 
the  journalistic  course  at  the  University 
of  Wisconsin,  in  June,  and  was  ap¬ 
pointed  to  his  teaching  position  imme¬ 
diately  after  graduation.  He  sent  in 
his  resignation  as  soon  as  his  name 
appeared  early  on  the  draft  list. 

Reese  Thomas  Amis,  former  city  edi¬ 
tor  of  the  Columbia  (Tenn.)  Herald,  has 
received  a  commission  as  captain  and 
adjutant  of  the  First  Tennessee  Field 
Artillery. 

A.  F.  Dunphy  has  resigned  as  tele¬ 
graph  editor  of  the  Bozeman  (Mont.) 
Chronicle,  to  apply  for  enlistment  in 
the  Officers’  Reserve  Corps. 

Clyde  Walters,  founder  and  editor  of 
the  Nashville  (Kan.)  Journal,  has  an¬ 
nounced  that  he  will  sell  his  newspaper 
and  will  enlist  about  September  1. 

Forty-seven  employees  of  the  Kansas 
City  Star  have  enlisted  and  twenty-four 
were  called  by  the  first  draft. 

Ted  Dixon,  jr.,  city  editor  of  the  Sa¬ 
vannah  ((ja.)  I're.ss  is  a  jirivate  in  the 
Savannah  Volunteer  Guards,  Georgia 
Coa.st  Artillery  Corps,  a  unit  which  re¬ 
cently  was  mustered  into  the  Federal 
service. 


Tom  Arnold,  Ctty  Hall  reporter  for 
the  Dallas  (Tex.).  Evening  Journal  for 
more  than  a  year,  was  recently  a  guest 
of  honor  at  a  banquet  tendered  by  Dal¬ 
las  newspaper  men  and  city  officials.  The 
occasion  was  a  farewell  dinner  to  Mr. 
Arnold,  who  has  enli.sted  in  the  First 
Texas  Field  Artillery,  and  is  now  in 
camp  at  Fort  Worth. 

W.  G.  O’Neal,  of  Huntsville,  Ala.,  who 
recently  went  to  Little  Rock,  Ark.,  to 
take  the  telegraph  desk  on  the  Arkansas 
Giizctte,  has  taken  a  po.sition  at  Camp 
Ifike,  the  Twelfth  Army  Division  can¬ 
tonment. 

Harold  D.  Dowling,  until  recently  a 
member  of  the  editorial  staff  of  the  Ta¬ 
coma  (Wash.)  Tribune,  has  enlisted  in 
the  Engineers’  Corps,  and  is  now  at 
.\merican  Lake,  Wash. 

Ed.  Knea.ss,  a  member  of  the  Stanford 
University  Ambulance  Corps,  formerly 
on  the  San  Franci.sco  Chronicle  sports 
staff,  is  now  in  Paris. 

Claire  A.  Ritter,  formerly  State  editor 
on  the  Arkan.sas  Gazette,  Little  Rock, 
who  has  made  application  to  enter  the 
Officers’  Training  Camp  at  Leon  Sjirings, 
Tex.,  has  been  ordered  to  report  August 
5  to  a  Kan.sas  battery  at  Lawrence,  Kan. 

Ro.scoe  Fawcett,  sports  editor  of  the 
Portland  Oregonian,  will  soon  join  the 
Officers’  Reserve  Camp  at  San  Francisco. 


HOW  TO  H.ANDLE  OLD  MATS 

Macon  (Ga.)  Telegraph  Stereolyper  Re¬ 
ports  Results  of  Year’s  Experiments. 

According  to  a  stercotyper  of  the 
Macon  (Ga)  Daily  Telegraph,  who  for 
the  past  year  has  been  making  experi¬ 
ments  with  old  mats,  the  most  satis¬ 
factory  plan  is  as  follows: 

“Soak  in  water  3  or  4  hours,  strip 
reds  and  tissue  from  blotter,  spread 
out  blotters  on  apron  on  steam  tables 
to  dry  and  use  when  dry  same  as  new 
blotters,  pasting  newspapers  on  in  place 
of  red  rags,  use  two  or  three  tissues,  as 
suits  your  case  best;  best  results  ob¬ 
tained  by  laying  over  for  20  hours  for 
sea.soning  or  making  your  mats  to¬ 
night  for  to-morrow  night’s  use.  If 
mats  are  hard  to  strip,  just  wet  blanket 
and  let  stand  for  several  days  or  a 
week;  you  will  find  will  strip  easily, 
using  old  blotters  save  time  in  pasting 
.so  many  new.spapers.” 


Railroads  to  Advertise 
H.  F.  Houghton,  general  agent  of  the 
Big  Four  Itailroad;  Jo.seph  F.  Hall,  gen¬ 
eral  pa.ssenger  agent  of  the  I.Ake  Erie 
&  We.stern,  and  J.  Hampton  Gaum- 
gartner,  of  the  Baltimore  &  Ohio  South¬ 
western,  have  been  appointed  members 
of  the  executive  committee  of  the  In¬ 
diana  committee  on  information  for  the 
railroad.s,  and  plans  are  under  way  to 
conduct  a  newspaper-adverti.sing  cam¬ 
paign  of  education  to  keep  the  public 
informed  on  what  the  railroads  are 
doing  to  meet  the  war  emergencies. 


Start  National  Ganipaign 
The  People’s  Council,  2  West  13th 
Street,  New  York,  has  started  a  nation¬ 
wide  advertising  campaign  for  mem¬ 
bers  and  funds  in  New  York.  The  cam¬ 
paign  will  soon  reach  out  into  every 
State.  Newspapers  will  be  used  prin¬ 
cipally. 


Window-Display  Week 
The  window-di.splay  week,  planned 
by  the  Bureau  of  Advertising  of  the 
.American  New.sxiaper  Publishers’  Asso¬ 
ciation,  will  be  held  this  year  October 
8  to  13. 


A  sharp  retort  makes  an  enemy — a 
kind  word  a  friend. 


PUBLICITY  PLANS  FOR 
BOND  ISSUE  INCOMPLETE 


Oscar  Price,  Newly  Appointed  Pub¬ 
licity  Director  for  Next  Liberty  Loan, 
Says  (Campaign  of  Newitpaper  Pub¬ 
licity  of  the  Loan  is  Still  in  the  Mak¬ 
ing. 

In  rcsiKinsj  to  a  request  for  :i  .state¬ 
ment  as  to  what  will  be  expected  of  the 
newspapers  in  floating  the  next  liberty 
Ixian,  O.scar  .A.  Price,  newly  appointed 
director  of  publicity  for  the  loan,  suc¬ 
ceeding  Robert  W.  Woolley,  reugned, 
informed  The  Editor  and  Publisher 
that  “plans  have  not  been  completed  for 
newspaper  publicity  of  the  next  Liberty 
Loan.” 


Cupyrigbt  by  Harris  &  Ewing. 

Oscar  A.  Price. 


Mr.  Price,  who  was  appointed  ffirector 
of  publicity  by  Secretary  McAdoo.  is  an 
auditor  in  the  Department  of  •’he  In¬ 
terior.  He  will  retain  his  position  as 
auditor,  inasmuch  as  his  now  po.sition 
carries  with  it  no  remuneration. 

Mr.  Price  is  from  West  Virginia.  He 
is  a  former  newspaper  man,  and  is  still 
interested  as  an  investor  in  a  news¬ 
paper  property  in  his  home  State. 

It  is  believed  that  the  next  is.sue  of 
Liberty  Bonds  will  be  mad3  October  1. 


Publisher  Appointed  to  Senate 
Smeaton  White,  president  of  the 
Montreal  Gazette,  has  been  appointed  to 
the  Dominion  Senate  for  the  inkerman 
Division  of  Quebec.  Mr.  White  lifus  been 
connected  with  the  Gazette  throughout 
his  whole  business  career,  starting  as 
manager  under  his  father,  the  'ate  Rich¬ 
ard  White,  whom  he  succeeded  in  the 
presidency. 


Advises  Hearst  Not  to  Accept 
In  an  editorial  in  last  Saturday’s 
Washington  Times,  Arthur  Brisbane  ad¬ 
vised  William  Randolph  Hearst  that 
being  mayor  of  a  city  is  “no  business” 
for  a  real  new.spaper  man.  Mr.  Bris¬ 
bane  offers  his  counsel  on  the  premise 
that  the  Democrats  and  independents  in 
New  York  want  Mr.  Hearst  to  accept 
the  nomination  for  the  Mayoralty. 


Masses  Again  Tied  Up 
Judge  Hough,  of  the  United  States 
Circuit  Court  of  Appeals,  this  week  ex¬ 
tended  his  .stay  so  as  to  continue  to 
exclude  the  August  number  of  the  New 
York  Sociali.st  magazine.  The  Masses, 
from  the  mails  until  the  question  of  its 
alleged  seditious  anti-conscription  na¬ 
ture  can  be  decided  by  a  full  bench  of 
the  court. 
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OFFERS  ADVICE  ABOUT 
AUSTRALIA  ADVERTISING 

Government  Offii-iHl  Tells  of  Advertisinj^ 

Conditions  in  Australia  Melbourne 

Ad  Club  Endeavoring  to  Standardize 

Practices  —  Guaranteed  Circulation 

System  Making  but  Slow  Progress. 

Philip  B.  Kennedy,  commercial  at- 
tachS  at  Melbourne,  Australia,  writing 
in  the  commercial  report.s  of  the  bu¬ 
reau  of  foreign  and  dome.stic  commerce, 
gives  some  valuable  hints  on  conduct¬ 
ing  an  advertising  campaign  in  Aus¬ 
tralia  for  goods  made  elsewhere. 

"One  of  the  large.st  advertising  agen¬ 
cies  in  the  United  States  recently  sent 
a  representative  to  Australia  to  arrange 
a  local  advertising  campaign  on  be¬ 
half  of  an  article  nationally  advertised 
in  the  United  States,"  writes  Mr.  Ken¬ 
nedy.  "The  .special  representative  was 
forwarded  268  advertising  plates  which 
had  been  successfully  used  in  the  Unit¬ 
ed  States,  all  but  three  or  four  of  which 
had  to  be  scrapped.  Although  these 
plates  fit  American  magazines  and  news¬ 
papers,  they  wore  of  no  use  in  Aus¬ 
tralia.  The  substantial  loss  suffered 
was  increased  by  the  duty  charge,  which 
on  electrotypes  or  stereotypes  is  10.48 
per  block  of  12  square  inches  or  under, 
with  $0.04  additional  for  each  square 
inch  over  12.  The  best  practice  is  to 
.send  drawings  from  which  plates  can 
be  made  locally. 

"The  custom  has  not  yet  been  adopt¬ 
ed  in  Australia  of  giving  advertising 
agencies  a  standard  rate  of  discount, 
and  a  certain  amount  of  bargaining 
must  be  done  by  American  advertising 
agencies  desiring  to  make  direct  ar¬ 
rangements  with  Au.strallan  mediums. 
Moreover,  some  satisfactory  method  of 
payment  must  be  devised  if  one  would 
meet  with  a  favorable  re.sponse.  The 
Melbourne  Ad  Club,  affiliated  with  the 
Associated  Advertising  Clubs  of  the 
World,  is  endeavoring  to  standardize 
practices,  but  is  making  only  .slow  prog¬ 
ress  against  traditional  methods.  A 
leading  metropolitan  daily  recently  urg¬ 
ed  the  press  to  advocate  a  sy.stem  of 
guaranteed  circulation,  similar  to  •  that 
in  use  in  the  United  States,  but  re¬ 
ceived  little,  if  any,  encouragement.  The 
only  as.surance  which  can  now  be  had 
as  to  circulation  is  the  unsupported 
word  of  the  publication.” 

Journalism  Students  Graduate 

Four  .student.s,  Aristides  Monteirc,  of 
San  Paulo,  Brazil;  William  H.  Wheeler, 
of  Port  Dodge,  la.;  Henry  F.  Tempel, 
of  Paducah,  Ky.,  and  Virgil  S.  Book,  of 
Texarkana,  Tex.,  completed  the  r''quire- 
>nents  for  the  degree  of  bachelor  of 
journalism  at  the  University  ot  Mis- 
.souri  School  of  Journali.sm  during  the 
summer  se.ssicn. 


AGAINST  ZONE  SYSTEM 

Surressful  Fanning  Protests  Again.st 
Proposed  Change  for  Second  Class  Mail. 

The  attitude  of  the  farm  press  toward 
the  proposed  revision  of  the  second- 
class  postal  rates  providing  f6r  the  zone 
system,  is  pointed  out  in  a  statement  is¬ 
sued  recently  by  Successful  Farming  of 
Des  Moines,  la. 

"The  post  office  makes  money  at  the 
prc.sent  second-cla.ss  rates  on  the  first 
five  zones,  if  they  pay  the  railroads  no 
more  than  the  express  companies  do,” 
begins  the  .statement.  “The  post  office 
makes  much  money  on  the  first  three 
zones,  in  which  the  large  bulk  of  most 
publications  circulate.  The  post  office 
viewed  on  a  purely  money-making  ba.sis 
may  lo.se  money  on  the  extremely  long 
haul,  but  the  per  cent,  of  the  total  vol¬ 
ume  carried  for  the  long  di.stance  is 
very  small.” 

The  stitemcnt  points  out  that  .sec¬ 
ond-class  mail  is  made  up  by  towns  in 
the  publlcation.s’  mailing-room  The 
methods  used  in  handilng  flr.st-  and  .sec¬ 
ond-class  mai!  arc  contrasted.  The 
statement  continues  to  show  that  the 
adoption  of  the  zone  system  will  re.sult 
in  a  big  loss  in  reducing  the  volume  of 
second-class  mail  by  "losing  the  first- 
class  which  the  second-class  produces.” 

‘.‘There  are  very  grave  possibilities 
that  the  Government,  instead  of  inert  as- 
ing  revenue  by  increasing  second-class 
rates,  will  actually  bring  about  condi¬ 
tions  which  curtail  its  revenues,”  is  one 
of  the  statements  contained  in  the  com¬ 
munication. 


THE  MAGAZINE  FIELD . 


Harold  A.  Holmes  has  acquired  an 
interest  in  the  People’s  Popular  Month¬ 
ly,  and  has  been  elected  a  director  in 
the  company. 

William  G.  Palmer  was  recently 
elected  second  vice-president  of  the 
Canton  Magazine  Company,  publi.shers 
of  To-day’s  Housewife,  New  York.  His 
appointment  as  business  manager  has 
ju.st  Iteen  announced.  Mr.  Palmer  has 
been  with  the  publishers  of  To-day’s 
Housewife  for  two.  years.  Previous  to 
that  he  was  with  the  Butterick  Pub¬ 
lishing  Co. 

W.  A.  Glenn,  former  New  York  State 
representative  of  Harper’s  Bazar,  has 
gone  with  House  and  Garden. 

Texas  Editors  to  Meet 

The  Northwest  Texas  Press  .V.ssocia- 
tion  will  meet  at  Seymour,  Tex.,  Thurs¬ 
day  and  Friday  of  the  coming  week. 
The  annual  meeting  of  the  Texas  Kdi- 
torial  Association  will  be  held  at  Pala¬ 
cios,  Tex.,  December  3-6. 


Over  Half  Million  Lines  Gain 

In  seven  months  of  1917  The  New  York  Times  published 
7,011,799  lines  of  advertising,  a  gain  of  555,690  lines  over  the 
corresponding  period  of  1916,  a  gain  of  1,704,802  lines  over 
the  corresponding  period  of  1915,  and,  deducting  help  and 
situation  wanted  advertising,  a  greater  volume  than  any  other 
New  York  newsi)aper. 

The  average  net  paid  daily  and  Sunday  circulation  of  The 
New  York  Times,  exceeding  one-third  of  a  million  copies, 
represents  in  one  grouping  the  largest  number  of  intelligent, 
discriminating,  and  responsive  readers  ez’er  assembled  by  a 
nezvspaper. 


The  Day 

The  Hudson  Dispatch 
Changed  to  Multiple 
Magazine  Linotypes 


What  the  Publisher  Says: 

We  figure  that  our  Linotype  effici¬ 
ency  is  greatly  increased  by  the 
change  to  Multiple  Magazine  ma¬ 
chines.  The  service  made  possible 
for  straight  matter,  ad  work  and  heads 
is  even  greater  than  your  salesman 
represented.  The  time  saved  in  mak¬ 
ing  changes  quickly,  without  remov¬ 
ing  magazines  from  the  machines, 
adds  greatly  to  their  efficiency.  I  am 
convinced  of  the  pretty  well  estab¬ 
lished  fact  that  the  Linotype  way  is 
the  /jest  way.  'p  p  martin.  Publisher 

Hudson  {Hoboken)  Dispatch 


Illustrating  two  of  Hudson  Dispatch’s  .Model  8  ("Ijiree  Magazine)  Lino¬ 
types  for  setting  straight  matter,  heads  and  ads,  without  removing 
magazines  from  machines. 


“The  Linotype  Line”  illustrates 
and  describes  all  Linotype 
Models.  Write  for  your  copy. 


Mergenthaler  Linotype  CO' 


Tribune  Building,  New  York 


CHICAGO 


SAN  FRANCISCO 


NEW  ORLEANS 


TORONTO,  Canadian  Linotype,  Ltd. 
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EDITORIAL 


MR.  FREEMAN  TO  MR.  McADOO. 
ILIjI.VM  C.  P'KKKM.\X  has  responded  to  a 
request  from  The  Kditor  and  Publisher  to 
pre.sent  THK  CASK  OF  ADVEKTISIXG  to 
•Secretary  McAdoo — and  hi.s  brief,  printed  elsewhere 
in  this  issue,  is  an  unanswerable  presentation  of  the 
neeed  of  the  Government  and  of  the  sure  efficacy 
of  advertising  in  an.swering  that  need. 

Mr.  Freeman  estimates  the  co.st  to  the  Government, 
for  an  advertising  campaign  which  would  assure  the 
sale  of  the  three  billions  of  bonds  soon  to  be  offered, 
at  $2,700,000.  He  does  not  base  this  estimate  upon 
the  rule  of  guess.  It  is  the  well-considered  estimate 
of  one  of  the  .shrewde.st  advertising  men  in  .tVmerica. 

-M  r.  Freeman  had  charge  of  the  placing  of  the  Ued 
Cross  ads  in  the  Xew  York  newspapers.  He  wrote 
the  first  one.  His  estimate  of  the  cost  of  54  pages 
was  within  the  appropriation.  His  work  in  that  cam¬ 
paign  amazed  some  of  the  big  business  men  asso¬ 
ciated  with  him  in  that  campaign,  as  they  had 
thought  of  advertising  in  terms  of  vagueness — as  a 
hit-or-miss  proposition. 

Mr.  Freeman  takes  into  consideration  the  factors 
of  aiiiM-al  which  the  Ijonds  possess,  and  he  believes 
that  adverti.sing  will  coordinate,  emphasize,  and  GET 
OVER  TO  THK  PEOPLE  these  factors— and  SELL 
THE  HOXDS. 

Business  men  know  that  they  cannot  rely  upon 
wide  public  interest  In  a  commodity,  upon  wide  dis- 
ciis.sion  of  it  in  a  general  way,  to  sell  that  com- 
m.>dity.  They  know  that  ADV’KBTISIXG  is  the  sidl¬ 
ing  factor — that  through  advertising  alone  may  the 
propo.sition  be  “rounded  up"  and  “boiled  down” — 
reduced  to  a  selling  argument,  carrying  the  immedi¬ 
ate  impul.se  to  “.sign  on  the  dotted  line.” 

It  is  now  being  intimated,  in  Washington  dispatch¬ 
es,  that  the  next  issue  of  bonds  will  bear  4  per  cent, 
intere.st,  instead  of  3*,^  per  cent.  This  would  auto¬ 
matically  increase  the  intere.st  rate  on  the  two  bil¬ 
lions  of  bonds  already  .sold  to  the  4  p«;r  c-ent.  basis. 
It  would  saddle  u^ion  the  Government  an  enormous 
additional  interest  obligation — and  a  wholly  unneces- 
.sary  one.  IF  THE  XEW  ISSUE  OF  HOXDS  SHALL 
BE  ADEor.VTELV  ADVERTISED,  THE  IXTEK- 
EST  RATE  NEED  XOT  BE  IXCREASED  AT  ALL. 

The  diffeience  between  three  and  a  half  and  four 
I)er  ci-nt.  on  live  million  amounts  to  $25,000,000.  The 
proposai  to  increase  the  interest  rate  to  4  per  cent,  is, 
therefore,  a  propo.siil  to  add  twenty-five  million  dol¬ 
lars  each  year  to  the  Government’s  interest  payments 
on  tht.se  bond.s.  If  the  Government  should  be  able 
to  save  this  .sum  each  year,  simply  through  spending 
a  little  less  than  three  millions  of  dollars  for  advertis¬ 
ing — and  it  is  the  belief  of  experts  that  this  can  be 
accomplished — what  po.s.sible  justification  remains  for 
adhering  to  the  policy  of  blundering  which  has  so  far 
fjeen  followed’.' 


SPECIAL  TAXES  FOR  NEWSPAPERS 
F  THE  UOXGRESS  should  enact  a  law  against 
murder,  arson,  or  larceny,  making  the  law  apply 
only  to  publishers,  nolx>dy  would  consider  for  a 
moment  that  such  a  law  could  be  construed  as  con¬ 
stitutional. 

Vet  the  Senate  Finance  Committee  proposes  that 
a  tax  on  profits,  above  $4,000  per  year,  shall  be  levied, 
APBLYIXG  SOLELY  TO  PUBLISHERS.  The  profits 
of  other  lines  of  bu.siness — except  exce3.sive  war-time 
profits — are  exempt.  The  publisher  whose  net  profits 
are  ttn  thousand  a  year  will  pay  taxes  on  six  thou¬ 
sand — but  the  grocer  who.se  profits  are  equal  to  the 
publisher's  will  pay  no  .siKjcial  tax. 

Of  course,  such  legi.slation  is  discriminatory,  and 
has  never,  in  the  pa.st,  been  upheld  by  our  courts. 
Why  should  the  Senate  Finance  Committee  single  out 
OXE  LIXK  OF  BUSIXESS  FX)H  PUXITIVE  TAXA- 
TIOX’/ 

The  inference  is  that  if  a  publisher  earns  a  profit 
anove  $4,000  a  year,  he  is  a  “profiteer,”  and  must  di¬ 
vide  his  spoils;  while  the  merchant,  earning  similar 
profits,  is  entitled  to  enjoy  them  without  interfer¬ 
ence. 

The  Senate  Finance  Committee  also  proposes  a 
flat  increase  in  second-class  postage  rates  of  a  quar¬ 
ter  of  a  cent  a  pound.  The  committee  has  rejected 
the  zone-rate  plan,  which  affords  the  only  fair  and 
eiiuitable  method  of  readjusting  postal  charge.s — tax¬ 
ing  the  publisher  who  utilizes  the  long-haul  with  the 
cost  of  the  long-haul  to  the  Government. 

The  Revenue  bill  is  to  be  rushed  to  early  passage. 


HOU  has  most  traitorously 
corrupted  the  youth  of  the 
realm  ....  hast  caused  printing 
to  he  used,  and,  contrary  to  the 
king,  his  crown  and  dignity, 
thou  hast  built  a  paper  mill. — 
Shakespeare. 


It  is  to  l)e  expected  that,  in  conference,  these  absurd¬ 
ities  will  l)e  eliminated,  and  that  there  shall  be  an 
end  to  the  purpo.se  to  penalize  newspapers — a  pur- 
IK)se  which  has  lieen  steadily  held  by  some  of  our 
reiirosentatives  in  the  Congress,  and  which  has  not 
reflected  credit  upon  either  their  intelligence  or  their 
I«atiiotism. 

A  GREAT  PATRIOTIC  SERVICE 
HE  Chicago  Tribune,  “the  World’s  Greatest 
Xewspaper,”  always  does  things  in  an  adequate 
way.  If  the  thing  is  big,  the  Tribune  handles  it 
in  a  big  way.  This  has  just  been  demonstrated  In 
the  Tribune’s  feat  of  patriotic  enterprise  in  pub- 
li.shing  an  “Army  Edition”  in  Paris,  for  the  enter¬ 
tainment  of  our  soldiers  on  foreign  soil. 

This  Paris  edition  of  the  Tribune  is  a  real  news¬ 
paper,  high-lighting  the  heartening  news  of  the 
hour  and  pervaded  with  a  spirit  of  good  cheer  and 
American  optimism  in  the  face  of  a  great  task.  The 
.soldier  who  reads  this  little  newspaper  will  feel  that 
he  is  merely  at  arm’s  length  from  home — that  what¬ 
ever  happens  “back  there”  will  be  brought  to  him 
in  jig-time  and  told  in  terms  with  which  he  is  fa¬ 
miliar. 

It  is  a  great  service  to  the  nation  which  the 
Chicago  Tribune  is  rendering  in  this  publication  for 
the  nation’s  soldiers  abroad.  No  other  American 
newspaper  has  attempted  it.  The  glory  belongs  to 
the  Tribune  alone.  The  task  is  big — the  expense 
great.  But  these  considerations  have  not  daunted 
the  great  American  newspaper.  It  was  somebody’s 
ta.sk — and  so  the  Tribune  made  it  its  own. 

The  Army  Edition  of  the  Tribune  will  exert  an 
incalculable  influence  upon  the  morale  of  the  Amer¬ 
ican  tightens.  It  will  keep  them  keyed-up,  banish 
half  the  homesickness,  and  will  play  no  small  part 
in  helping  the  American  forces  to  tip  the  scales 
of  battle  in  favor  of  the  world’s  assailed  democracy. 

AN  ECONOMIC  ROMANCE 
F  course,  it  couldn’t  be  done.  The  mere  sugges¬ 
tion  that  the  output  of  the  Northcliffe  news 
print  mills  in  Newfoundland  could  be  secured 
for  American  publishers,  thus  bringing  into  a  con¬ 
trolled  market  an  additional  supply  sufficient  to  re¬ 
lieve  the  strain  of  the  "shortage”  materially,  was 
pure  moon.shine.  It  was  a  dream.  The  product  of 
the  Northcliffe  mills  was  too  small  to  count.  There 
were  no  ships  to  be  had.  It  was  all  a  little  side¬ 
show  for  the  entertainment  of  the  credulous. 

Thus  reasoned  the  news  print  manufacturers — but 
they  overlooked  a  few  con.siderations,  both  economic 
and  personal. 

To  restore  a  competitive  market  you  must  have 
a  supply  of  a  product  equal  to  the  demand — or 
greater.  With  a  demand  for  nine  tons  of  news  print 
and  a  supply  of  ten  tons  available,  the  matter  of 
price  begins  to  adjust  Itself.  With  a  ten-ton  de¬ 
mand  and  a  nine-ton  supply,  the  seller  alone  deter¬ 
mines  the  price.  The  American  manufacturers,  as- 
cording  to  the  reports  of  the  Federal  Trade  Commis- 
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Sion,  have  so  manipulated  production  that  it  ha* 
lagged  behind  demand.  The  advent  into  the  mar¬ 
ket  of  any  considerable  additional  tonnage  would  be 
•sure  to  play  havoc  with  a  market  so  controlled.  The 
Northcliffe  tonnage  may  not  be  sufficient  to  restore 
a  fully  competitive  market — but  it  is  the  fore  runner 
of  other  additional  tonnage,  and  will  pave  the  way 
for  a  normal  supply  and  a  normal  market.  It  may 
not  immediately  restore  reasonable  prices — Congress 
should  give  to  the  Federal  Trade  Commission  au¬ 
thority  to  do  that.  But  the  Northcliffe  paper  will 
afford  needed  relief — and  material  savings  to  small 
publishers. 

The  new's  print  manufacturers  have  regarded  the 
prospect  of  real  activities  on  the  part  of  publishers 
in  finding  new  supplies  of  paper  as  a  grim  joke. 
They  overlooked  the  fact  that  the  type  of  men  who 
compose  the  Paper  Committee  of  the  A.  N.  P.  A 
are  not  accustomed  to  starting  things  which  they 
cannot  finish.  They  appraised  but  lightly  the  prac¬ 
tical  vision  and  the  executive  capacity  of  such  men 
as  Frank  P.  Glass,  Emil  Scholz,  Elbert  H.  Baker, 
Lincoln  B.  Palmer,  and  A.  G.  McIntyre.  They  did 
not  figure  on  Roy  Howard  at  all,  nor  upon  the  fact 
that  Lord  Northcliffe  is  a  man  who  constantly  does 
the  unexpected  thing. 

It  is  gratifying  to  us  that  through  the  columns 
of  The  Editor  and  Publisher  the  news  of  the  suc¬ 
cess  of  this  economic  adventure  was  first  given  to 
the  publishers  of  America — and  that  the  news  was 
so  vital  as  to  be  carried  on  the  wires  of  the  big  press 
associations,  released  to  them  by  this  Journal, 


.  “FOR  A  DEPARTMENT  OF  ADVERTISING” 
EXATOR  CUMMINS  has  introduced  a  bill  cre¬ 
ating  a  “Bureau  of  Publicity  in  the  Department 
of  Commerce.”  The  bill  would  provide  an  or¬ 
ganization,  under  the  direction  of  a  trained  adver¬ 
tising  man,  working  in  conjunction  with  an  advisory 
board  of  Cabinet  members,  whose  purpose  would  be 
to  systematically  advertise  the  Goverment’s  activi¬ 
ties — to  assist  in  recruiting,  to  sell  war  bonds,  to  ad¬ 
vertise  Government  lands,  etc. 

Senator  Cummins  is  not  a  advertising  man,  and 
it  is  not  surprising  that  he  has  cho.sen  an  unfortu¬ 
nate  designation  for  this  proposed  bureau.  It  should 
iie  a  bureau  of  ADVERTISING,  not  of  “Publicity.” 
The  word  “publicity”  does  not,  necessarily  mean  ad¬ 
vertising,  of  the  straightforward  kind.  It  often 
means  the  sort  of  advertising  which  masquerades 
as  news  matter.  It  is  the  thing  in  which  the  press 
agent  deals. 

The  Government  does  not  need  a  press  agent — 
but  the  Government  docs  need  an  advertising  di¬ 
rector.  The  Government  does  not  need  a  Solicitor 
of  Free  Space,  a  “Secretary  of  Donations,”  but  does 
need  a  man  who  knows  how  to  buy  and  use  adver¬ 
ti.sing  space  in  the  nation’s  interests.  The  use  of 
the  word  “publicity”  confuses  the  purpose  of  the 
proposed  bureau.  Otherwise,  Senator  Cummins’s 
bill  is  admirable,  and  contemplates  a  forward  step 
of  tremendous  importance  to  the  country. 

In  its  issue  of  April  21,  1917,  The  Editor  and  Pub¬ 
lisher  printed  an  editorial,  “FOR  A  DEPARTMENT 
OF  ADV’ERTISING,”  in  which  the  suggestion  was 
made  of  the  urgent  need  of  such  a.  bureau  as  Is  now 
propo.sed,  and  the  suggestion  was  made  that  this 
United  States  Department  of  Advertising  be  made 
a  bureau  of  the  Department  of  Commerce,  as  Sena¬ 
tor  Cummins  now  proposes.  In  all  respects,  ex¬ 
cept  in  that  of  its  definitive  title,  the  bureau  pro¬ 
vided  for  in  the  Cummins  bill  corresponds  in  func¬ 
tions  and  purpose  with  that  suggested  in  this  jour¬ 
nal  In  the  editorial  mentioned. 

The  Cummins  bill  should  have  immediate  consid¬ 
eration.  With  a  few  modifications  the  proposal  Is 
admirable,  and  distinctively  in  the  public  interest. 
Through  such  a  bureau  the  Government  will  be  able 
to  do  its  advertising  in  a  systematic,  economical  and 
EFFECTIVE  way — paying  for  it  and  making  it  pay. 


Rowe  STEWART,  of  the  Philadelphia  Record, 
calls  our  attention  to  a  typographical  error  in 
la-st  week’s  i.ssue  of  The  Editor  and  Publisher, 
through  which  it  was  made  to  appear  that  the 
Record’s  showing  of  automobile  advertising  for  the 
first  .six  months  of  1917  was  121,445  lines.  Instead  of 
221,445  lines.  The  error  was  unfortunate  and  the 
correction  is  gladly  made. 
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New  YORK — Jason  Rogers,  pub¬ 
lisher  of  the  Globe,  and  Benjamin 
T.  Butterworth,  advertising  manager 
of  the  Times,  have  been  appointed  mem- 
l)ers  of  the  public  affairs  committee  of 
the  Rotary  Club,  of  New  York. 

Ural  N.  Hoffman,  Instructor  in  jour¬ 
nalism  at  Leland  Stanford  Junior  Uni¬ 
versity,  Cal.,  was  a  visitor  to  New 
York  this  week.  He  is  now  enroute  to 
the  Pacific  Coast. 

Carr  C.  Va’i  Anda.  managing  editor 
of  the  Time.s,  is  spending  a  month’s  va¬ 
cation  on  a  motor  trip. 

John  Corbin  is  now  dramatic  critic  of 
the  Times. 

Harry  H.  Bernstein,  general  a.s.sign- 
ment  reporter  on  the  Evening  Sun,  is 
in  the  United  States  Naval  Re.serves. 

Uawrence  H.  Warbasse,  who  covered 
Police  Headquarters  for  the  E/ening 
Mail,  has  enli.sted  in  the  Aviation  Corps. 

Frank  Tausen,  head  clerk  of  the  city 
department  of  the  Evening  Sun,  is  on 
an  American  battleship  at  sea. 

David  Morrissey,  formerly  a  copy 
reader  on  the  Globe,  has  gone  to  the 
press  staff  of  the  Fox  Film  Corporation. 

Dr.  Hamilton  Smith,  .son  of  George  M. 
Smith,  managing  editor  of  the  Evening 
Sun,  is  a  first  lieutenant  in  the  Army 
Medical  Corps. 

Wilbur  W.  Williams,  make-up  editor 
on  the  Evening  Mail,  is  spending  a  two 
weeks’  vacation  on  an  automobile  trip 
through  Nev.'  Hampshire. 

John  H.  Tennant,  managi  ig  editor  of 
the  Evening  Worid,  began  his  vccation 
Monday  and  wilt  motor  to  .Maine  with 
Mrs.  Tennant. 

.Tames  P.  Sinnot,  conductor  of  the 
“Skipper”  column  on  the  sporting  page 
of  the  Evening  Mail,  has  be<'n  k  'pt  from 
his  work  for  three  weeks  '■iccan.so  of  a 
nervous  bre.akdown. 

Roger  Riis,  son  of  the  famous  Jacob 
A.  Riis,  and  general  assignment  report¬ 
er  on  the  Evening  Sun,  is  in  the  United 
States  Naval  Re.serves. 

David  R.  Carson,  of  the  Globe,  is  on 
a  special  as.signment  at  Washington  in 
connection  with  the  Food  Control  bill. 

Edward  Moi'.se,  general  .assignment 
reporter  on  the  Evening  Sun,  is  with 
the  United  States  navy  in  foreign  wa¬ 
ters. 

William  J.  Flitcraft,  head  of  the 
Globe  copy  de.sk,  is  taking  hi.s  vacation 
on  the  two-masted  fishin.g  schooner 
Elizabeth  C.  Howard,  l)ound  for  Labra¬ 
dor. 

Quincy  Mills,  editorial  writer  on  the 
Evening  S:m,  is  training  for  a  captain's 
commission  in  the  Officers’  Training 
Camp  at  Plattsburgh. 

Humphrey  C.  Tiffany,  ship  news  re¬ 
porter  on  the  Globe,  is  in  the  Second 
Field  Artillery  in  New  York. 

Fred  Oliver,  who  covered  Criminal 
Courts  Building  for  the  Evening  Sun, 
is  in  the  Second  New  York  Field  Ar¬ 
tillery,  stationed  temporarily  at  Madi.son 
Barrack.s,  on  Lake  Ontario. 

Harold  J.  Kline*  who  was  formerly 
.staff  correspondent  for  the  Globe  at 
the  Platt.sburgh  Training  Camp  and 
with  the  troops  on  the  Mexican  border, 
is  a  chief  petty  officer  in  the  Naval  Re¬ 
serves,  now  ordered  to  foreign  service. 

Horatio  Glen,  rewrite  man  in  the  city 
department  of  the  Evening  Sun,  is  in 
the  Ninth  Po.st  Defence  Command. 

T.  E.  Niles,  former  managing  editor 
of  the  Tribune,  is  now  on  the  copy  desk 
of  the  Globe. 

C.  P.  Jones,  formerly  a  New  Orleans 
reporter,  is  now  doing  general  as.sign¬ 
ment  work  for  the  Sun. 

W.  P.  Beazell,  general  as.signment  re¬ 
porter  on  the  World,  is  taking  a  two 


T 


C.L.,  in  rne  younger  sort,  is  a  part  ot 
education;  in  the  elder,  a  part  of  experience. 

— Bacon. 


weeks’  vacation,  and  will  soon  occupy 
a  new  home  in  Forest  Hills,  loong 
J.slund. 

James  Robbins,  ship-news  reporter  on 
the  World,  is  taking  a  three  weeks’  va¬ 
cation. 

Herbert  Bayard  Swope,  city  editor  of 
the  World  has  gone  to  Saratoga  Springs 
for  a  month’s  vacation.  John  H.  Gavdn, 
assistant  city  editor,  will  occupy  ^Ir. 
Swope’s  desk  during  his  ah.sence. 

I.,ewis  Stiles  Gannett,  of  the  World,  is 
on  indefinite  leave  of  absence,  having 
joined  a  French  recon.struction  unit, 
which  will  engage  in  relmilding  some  of 
the  destroyed  parts  of  France. 

Frank  I.  Cobb,  chief  editorial  writer 
on  the  World,  is  the  father  of  a  baby 
boy  born  Sunday. 


OTHER  CITIES.  —  Stephane  I.au- 
zanne,  French  representative  to  the 
United  States,  and  foirmer  editor  of 
the  Paris  Matin,  is  visiting  Bi.shop 
James  Henry  Darlington,  at  Newport, 
R.  I. 

John  M.  Imrie,  manager  of  the  Cana¬ 
dian  Press  Association,  left  Toronto  on 
Wednesday  for  the  Timagami  Lakes,  in 
northern  Ontcirio,  whore  he  will  spend  a 
month  in  a  camping  and  canoeing  trip. 

C.  L.  Hope  is  now'  telegrai)h  editor  of 
the  Amarillo  (Tex.)  Daily  N;w.s. 

C.  N.  Van  Pelt,  former  editor  of  the 
Tarkio  (Mo.)  Avalanche,  is  now  editor 
and  manager  of  the  Savannah  (Ga.) 
Democrat. 

Robert  Reed  has  .succeeded  Noah 
Halfhill  as  city  editor  of  the  El  Dorado 
(Kan.)  Republican. 

Henry  J.  Allen,  editor  of  the  Wichita 
(Kan.)  Eagle,  has  been  named  by  the 
National  Red  cre  ss  as  a  member  of  a 
.special  commission  to  go  to  France,  and 
will  sail  soon. 

Ralph  A.  Hull,  until  recently  with 
the  Ohio  State  Journal,  Columbu.s,  is 
now  with  the  Associated  Press  in  Chi¬ 
cago. 

Bryan  Harper,  reporter  on  the  Little 
Rock  (Ark.)  Democrat,  has  received  an 
appointment  by  Senator  W.  F.  Kirby 
to  the  United  States  Military  Academy 
at  West  Point. 

George  Wheeler  Hinman,  former  pub¬ 
lisher  of  the  Chicago  Inter-Ocean,  re¬ 
signed  recently  as  president  of  Mari¬ 
etta  College,  Marietta,  O. 

E.  M.  Burtt,  city  editor  of  the  Kansas 
City  Times,  is  making  a  cross-country 
trip  by  auto  with  his  family,  and  is 
visiting  in  Sacramento,  Cal. 

George  Green,  of  San  Jose,  Cal.,  has 
taken  editorial  charge  of  the  Ro.sc- 
vllle  (Cal.)  Tribune,  to  relieve  H.  M. 
Hadfield,  who  suffered  a  breakdown  in 
health. 

J.  A.  Chase,  managing  editor  of  the 
Omaha  Bee,  ^s  at  I<ake  Tahoe,  Ccal.,  on 
a  month’s  vacation. 

Lew  E.  Worster,  publisher  of  the 
Montpelier  (Ind.)  Evening  Herald,  has 
been  reelected  a  member  of  the  city 
School  Board. 

O.  W.  Brown,  of  the  I^ynn  (Mass.) 
Evening  Nows,  was  appointed  this  week 
publicity  maji  for  a  charity  dog  show 
to  be  held  at  Canobie  Lake,  N.  H.,  on 
I^abor  Day. 

Sam  Davis,  veteran  Nevada  newspa¬ 
per  man,  who  suffered  a  stroke  of  apo¬ 
plexy  at  San  Jos6,  Cal.,  recently,  has 
been  removed  to  a  sanitarium  in  Berke¬ 
ley,  Cal.,  and  is  slowly  recovering  his 
health.  Ho  will  return  to  his  home  at 
Carson  City,  Nev.,  as  soon  as  he  is  able 
to  stand  the  trip. 


Sam  Y.  Gordon,  publisher  of  the 
Browns  Valley  (Minn.)  Inter-Lake 
Tribune,  has  succeeded  Joseph  T.  Man- 
nix  as  Minnesota  State  Printer. 

Oscar  A.  Shepard,  city  editor  of  the 
I..ewistown  (Me.)  Journal,  is  on  a  vaca¬ 
tion  trip  to  Bo.ston  and  New  York. 

John  P.  McConville,  formerly  a  re¬ 
porter  on  the  Portland  (Me.)  Express- 
Advertiser  and  Sunday  Telegram,  is 
now  publicity  man  in  the  Bostun  othce 
of  the  Para.meunt^  Pictures  Cori>oration. 

S.  A.  Stone,  managing  editor  of  the 
Salem  (Ore.)  Statesman,  returned  to 
his  desk  early  in  August  after  spending 
his  vacation  in  Pendleton,  Ore.  Don  J. 
Upjohn  sat  in  for  Stone  during  the  lat¬ 
ter’s  absence. 

E.  E.  Brodie,  publl.sher  of  the  Ore¬ 
gon  City  (Ore.)  Enterprise,  W’ith  his 
wife,  spent  his  vacation  on  the  Hood 
River,  Ore.,  ranch  of  F.  X.  Arnes,  di¬ 
rector  of  the  New  York  People’s  Sym¬ 
phony  Orchestra. 

George  Turnbull,  of  the  faculty  of 
the  School  of  Journalism  of  the  Uni- 
ver.sity  of  Oregon,  is  spending  his  vaca¬ 
tion  at  Seattle. 

Walter  F.  Dumser,  editor  and  mana¬ 
ger  of  the  Reading  (Pa.)  News-Times 
and  Telegram,  recently  received  word 
from  Washington  of  his  appointment 
by  Secretary  of  I..ahor  Wihson,  as  di¬ 
rector  of  Publicity  of  the  United  States 
Public  Service  Reserve. 

H.  C.  Turner  has  resigned  as  editor  of 
the  Montgomery  (Mo.)  Times. 

William  G.  Naylor,  formerly  connect¬ 
ed  with  Puck,  New  York,  this  week 
took  charge  of  the  Hannibal  (Mo.) 
morning  Journal,  who.se  editor.  Col. 
.lohn  A.  Knott,  recently  committed  sui¬ 
cide. 


W.\SHL\GTON— Charle.s  H.  Mc¬ 
Cann,  of  the  United  Press;  W.  E. 
Hall,  of  the  A.s.sociated  Pres.s,  and  Floyd 
H.  Montgom.erj ,  of  the  St.  Loui.s  Repub¬ 
lic  bureau,  have  been  ordered  to  appear 
to  take  the  medical  examination  for 
the  draft. 

Barker  R.  Ander.son,  Washington  cor¬ 
respondent  of  the  Greensboro  (N.  C.) 
News  and  High  Point  Enterprise,  has 
been  elected  a  memlier  of  the  Soutliern 
Newspaper  Publisher.s’  Association 


Oliver  P.  Newman,  chairman  of  the 
Board  of  Commissioners  of  the  Di-strict 
of  Columbia,  and  a  former  newspaper 
man,  is  now  in  the  tttficer.s’  Reserve 
Corps.  Articles  by  him  on  “Service  in 
the  New  Army”  are  appearing  in  the 
Washington  Times. 


PROVIDENCE,  R.  I.— S.  Ashley  Gib¬ 
son,  city  editor  of  the  Journal,  and 
William  M.  Strong,  of  the  city  staff  are 
enjoying  vacations.  A.  W.  TiUbot  is 
acting  day  city  editor  during  the  ab¬ 
sence  of  Mr.  Gib.son. 

James  T.  Davidson  is  acting  news 
editor  of  the  Journal  during  the  ab¬ 
sence  of  George  W.  Carpenter. 


SEATTLE. — Frederic  Coleman,  well- 
known  American  newspaper  man  ' 
and  author,  who  was  with  Gen.  French 
during  the  early  campaigns  of  the  war, 
was  a  recent  vi.sitor  at  the  Seattle 
Press  Club. 

H.  L.  Renick,  of  the  Chicago  office  of 
the  Associated  Pre.ss,  who  has  been  as¬ 
signed  to  Petrograd,  spent  several  days 
in  Seattle  before  leaving  for  the  Far 
East. 

Luther  A.  Hu.ston,  sporting  editor  of 
the  Times,  is  taking  in  the  chief  resorts 
of  the  State  on  his  vacation. 

Richard  Hayes,  reporter  on  the 
Time.s,  was  recently  called  to  Al)erdeen, 
Wash.,  by  the  death  of  his  mother. 

D.  C.  Jenkins,  newspaperman,  of 
Vancouver,  B.  C.,  is  .spending  his  vaca¬ 
tion  in  Seattle. 

Major  Stanley  Washburn,  well  known 
war  correspondent,  who  accompanied 
the  American  mi.s.sion  to  Russia  back 
to  the  United  States  as  military  attache, 
mingled  with  newspapermen  during  his 
brief  .stay  in  Seattle. 

On  the  eve  of  the  beginning  of  his 
vacation,  Ben  P.  Martin,  chief  arti.st  on 
the  Times,  was  notified  of  the  death  of 
his  wife  in  Spokane,  Wash. 

Mark  L.  Haa.s.  former  student  in  the 
journalism  department  of  the  Univer¬ 
sity  of  Washington,  is  now  a  member 
of  the  Times’  staff. 

Thomas  Hunt,  Federal  reporter  on 
the  Post-Intelligencer,  is  on  his  vaca¬ 
tion. 

John  J.  Underworld,  Seattle  new.spap- 
er  man.  and  magazine  writer,  has  left 
for  a  three  months’  tour  of  Alaska. 


Visitors  to  New  . 

M.  P.  IJnn,  S':.  Louis  Republic. 
Rowe  Stewart,  Philadelphia  Record. 


The  Albany  Knick- 
erbocker  Press  has 
CO  nt racted  for 
The  Haskin  Let¬ 
ter  for  one  year. 
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Boston.— H.  Carlx-rry,  manaKiriK 
editor  of  the  Post,  has  returned  from 
his  vacation,  ju.st  in  time  to  meet  the 
hustle  and  bu.stle  of  iirintinp  the  draft 
examination  and  exemption  lists. 

John  A.  Moley,  local  representative 
for  Underwood  &  Underwood,  was  one 
of  those  rejected  by  the  draft  exemp¬ 
tion  board  in  his  di.strict. 

James  (’arroll,  formerly  of  the  Paw¬ 
tucket  Times  is  doing  vacation  work  at 
the  lo<'al  offices  of  the  Asso<'iated  Pre.s.s. 

Clifford  Hlackman,  a.ssistant  night 
editor,  of  the  .V.sswiated  Press,  has  re- 
turnfHl  to  his  duties  after  a  vacation  at 
Brant  Bock. 

Jimmy  Callahan,  formerly  a  .staff 
photographer  for  the  Journal,  is  now 
with  the  Post. 

Prank  Pay,  the  Post's  veteran  di.strict 
man,  is  enjoying  his  annual  vacation 
at  his  cottage  at  Hull.  In  his  absence 
Uaymond  Urady,  formerly  early  morn¬ 
ing  editor,  is  covering  his  district. 

T.  Prank  Joyc-e,  night  city  editor  of 
the  .\s.sfM-iated  Press,  ha.s  Ijeen  trans¬ 
ferred  to  the  s;ime  position  on  the  day 
side. 

PlTTSBUlidH.— Mary  Ethel  Mc- 

Auley,  who  went  to  (lermany,  two 
years  ago,  for  the  I)i.sr>atch,  and  has 
k<-pt  up  a  regular  I'orresisjndence  until 
,\merica  entered  the  war,  has  returned 
to  Thtt-sburgh  and  is  writing  her  expe¬ 
riences  in  a*  .series  of  articles  for  the 
Sunday  Dispatch. 

Mrs.  Dfjrothy  O’Keilly,  daughter  of 
Mrs.  Lillian  Bussell  Moore,  is  teaching 
Prench  to  the  National  Guardsmen 
quartered  at  Ihtt.sburgh. 

Ella  E.  Kerlier,  for  one  year  with  the 
New  Ciistle  (I’a.)  Herald  and  recently  a 
reiKjrter  on  the  Pitt.sburgh  Ih.spatch,  has 
joined  the  United  States  navy  recruit¬ 
ing  force. 

Iva  N.  Bowley,  club  <‘ditor  of  the  Ga- 
zette-Timc.s,  is  .sjs-nding  her  vacation  at 
(bdtysburg.  Pa. 

Prank  Kirkpatrick,  city  editor  of  the 
Po.st,  is  at  Geneva-on-the-D'ike. 

Col.  Charles  A.  Book,  president-edi¬ 
tor  of  the  l)i.sj)atch,  is  at  Hyanni.sport, 
.Ma.ss.,  for  the  month  of  .Vugust. 


DETBOIT — Bolx-rt  L.  MtCatnmon, 
who  has  been  on  the  copy  oesk  of 
the  Pn‘e  Pres.s,  has  re.signed  to  accept 
a  similar  position  on  the  Chicago  Ex¬ 
aminer  D‘\vi.«  P.  Benton,  who  re»-ent- 
ly  left  the  Pree  Pies.s,  has  al.so  gone  to 
the  Examiner,  as  rewrite  man. 

John  A.  Myers,  one  of  the  Pree  Press 
military  reporters,  has  gone  to  Grayling, 
Mich.,  with  the  Thirty-first  Infantry, 
•and  will  later  accomiiany  (ne  C.uard.s- 
men  to  Waco,  Tex. 

George  Nolan,  financial  editor  of  the 
Journal,  has  applied  for  al.iiission  to 
the  Second  Officers’  Beservo  Camp. 

James  Swinchart,  of  the  .New.^-  loe'al 
.staff,  has  returned  from  Chicag«>,  when- 
he  went  to  get  material  for  the  News 
on  Chi<-ago's  method  of  conducting  the 
municipal  Is  aches. 

Myron  W.  (tillette,  wno  recently  tame 
to  the  Prea  I’rcr.ss  from  the  Times  to  do 
general  assignments  has  been  given  the 
h'ederal  beat. 

Miss  Hebn  liower,  of  the  Pris-  Press, 
is  covering  the  Michigan  regi.st ration  of 
women  for  war  work. 


CHICAtlO — William  A.  Cariey,  man¬ 
aging  editor  of  the  American,  is 
sis-nding  his  vacation  in  California. 

A.  B.  Grant,  formerly  a  reiKirter  for 
various  Sjianish  newspapers  in  South 
America,  has  joined  the  staff  of  the 
American. 

Joe  Swirling,  of  the  reportoria'.  staff 
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of  the  Tribune,  has  recently  ndurned 
from  his  vacation. 

Prederick  Ktih,  a  reporbu-  fjr  the 
Herald,  is  the  only  man  in  the  editorial 
room  of  his  paper  who  will  l>e  drafted. 
He  is  the  only  registered  man  called 
who  has  no  one  dependent  upon  him 
and  who  ha.s  passed  tbe  phy.sical  exami¬ 
nation. 

Keith  Jones,  formerly  a  reporter  for 
the  Herald,  and  George  C.  Dorsey,  for¬ 
merly  of  the  Tribune,  are  among  the 
graduates  from  the  Government  School 
of  Military  Aeronautics  at  the  Univer¬ 
sity  of  Illinois. 

Gerald  Kiley,  formerly  a  reporter  for 
the  Tribune,  who  recently  joined  the 
American  Pield  .Ymbulance  Service 
abroad,  has  applied  for  admission  to  the 
Prench  aviation  service  as  a  machine- 
gun  operator.  He  was  for  several 
weeks  circulation  manager  at  the  front 
for  the  army  edition  of  the  Tribune, 
published  in  Paris. 

Bonald  Miller,  for  several  years  one 
of  the  feature  writers  on  the  Bocky 
Mountiiin  News  in  Denver,  is  now  with 
the  American. 


MILW.M'KEE — Ben  Steimd,  sfKirt- 
ing  editor  on  the  Evening  Wiscon¬ 
sin,  is  back  from  a  week’s  vacation, 
during  which  he  vi.sited  northern  Wis¬ 
consin  points  of  interest  by  automobiie. 

J.  J.  Col'cv,  fc-rmeriy  of  the  l''ree  Press 
staff,  who  joined  the  navai  reserve,  has 
Iteen  ordeic-d  to  Ishiieming,  Mich.,  to 
take  charge  ot  the  sub-statioa  there. 

A.  Pieper.  commercial  editor  of  the 
Evening  Wi.scon.sin,  is  back  at  his  dc*sk 
after  a  week’s  outing  at  game-fish 
streams  of  northern  Wiscon.sui. 

L.  T.  cji'inn,  formerly  on  the  police 
run  for  th"  Sentinei,  is  now  c>n  the 
Evening  Wiscon.sin. 


ST.  l.i<>l’lS. — Elmer  C.  Donnell,  car- 
tooni.st  for  the  Globe-Democrat,  him- 
sedf  a  cajitain  in  the  Mls.souri  Home 
Guai’d.s,  rc’cently  drew  the  accei»tcd  em¬ 
blem  for  the  official  badge  of  the  Pirst 
Begiment,  Home  Guards  of  Missouri. 

Bichard  Bieger,  a  cartoonist  on  the 
GloIs‘-D*-mocrat,  recently  designed  a 
navy  recruiting  po.ster,  which  has  been 
accepted  by  lh(“  officials  of  the  Navy 
D-ague. 

Charles  Kunkel,  veteran  musical  writ- 
c-i-,  has  severed  his  conncK-tlon  with  the 
GlolK'-DcuiKM-rat,  as  editor  of  its  musi¬ 
cal  i>age. 


ST.  P.\CL — Carl  Stuart,  of  the  Dc-s 
Moines  (la.)  Daily  News,  and  wife, 
have  Ireen  \isiting  fi-iends  m  St.  Paul 
and  Miniieaiiolis.  Mrs.  Stuart,  formerly 
-Mi.ss  Jean  Ander.son,  and  her  hustiand, 
iK-fore  going  to  Des  Moines,  were  on  the 
editorial  staff  of  the  Minnea.Kilis  Trib¬ 
une. 

Two  members  of  the  Daily  Nc'ws  staff 
have  returned  from  their  vavation.s. 
Gc-orge  Walker,  writer  on  business  top- 
ic.s,  was  at  Vegas,  Minn.,  and  M.  it. 
Vaughn,  of  the  city  copy  desk,  was  in 
South  Dakota. 


DENVEIt.  —  Col.  Itoliert  C.  Dill, 
financial  <-ditor  of  the  I’o.st,  has  re¬ 
turned,  after  two  week.s’  v.tcation  in 
the  East. 

Lute  Johiison,  author  of  several  plays, 
one  of  which  Walker  Whiteside  is  pre¬ 
paring  to  present,  has  returned  from  a 
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trip  to  New  York,  and  is  back  on  his 
de.sk  at  the  Post. 

A.  G.  Birch  has  succeeded  P.  C  Kas- 
dorf  as  city  editor  of  the  Post.  .Mr. 
Kasdorf  g»ies  to  the  State  desk,  and  O. 
A.  Morris  succeeds  Mr.  Birch  as  as- 
.sistant  city  editor. 

L.  E.  Claypool,  formerly  of  Kansas 
City  papers,  has  returned  to  the  Bocky 
Mountain  News,  after  a  few  months 
on  Chicago  papers. 

De  Los  Walker  of  the  Express,  Dana 
Burkhalter  of  the  Times  and  Lloyd  L. 
Hamilton  of  the  Bocky  Mountain  News 
are  among  the  Denver  men  who  are 
expected  to  receive  commissions  in  the 
new  army. 

Stephen  J.  Breen,  formerly  news  edi¬ 
tor  of  the  Pueblo  (Colo.)  Star-Journal, 
has  joined  the  copy  de.sk  of  the  Times. 

Prank  M.  Mangan  and  Carl  T.  Pel- 
ker  of  the  Bocky  Mountain  News  have 
joined  the  aviation  service  of  the  regu¬ 
lar  army  and  have  gone  to  San  An¬ 
tonio,  Tex.,  for  training. 

Col.  John  I.  Irby,  formerly  of  Denver 
and  Itichmond,  Va.,  new.spapers,  has 
been  atipointed  collector  of  the  port  of 
San  Prancisco.  Colonel  Irby  graduated 
from  newspaper  to  political  life  while 
in  Denver  and  has  Ix'en  on  the  Pacific 
i-oast  for  several  years. 


D.VLLAS — Bussel  Sims,  former  tele¬ 
graph  editor  on  the  Morning  News, 
has  enlisted  in  the  Nineteenth  Infantry 
band. 

Prank  A.  Brlgg.s,  a.s.sistant  managing 
editor  of  the  Morning  News,  has  rctura- 
ed  from  a  two  week.s’  vacation  in  the 
mountains  of  New  Mexico. 

Silliman  Evans  and  William  S.  Hen- 
.son.  Morning  News  reporters,  have  en¬ 
listed  in  the  Headquarters  Company, 
first  Pield  Artillery,  Texas  National 
Guard. 

J.  E.  King,  assistant  night  editor  of 
the  Morning  News,  has  returned  from 
a  two  weeks’  motor  trip  with  his  family 
through  the  Texas  Panhandle. 

G.  C.  Prench,  formerly  with  the  Gal¬ 
veston  (Tex.)  New.s,  has  returned  to 
new.spaper  work,  and  is  now  assi.stant 
city  editor  of  the  Dallas  Morning  News. 


sia  to  write  about  the  conditions  under 
the  new  revolutionary  regime,  has  ar¬ 
rived  safely  in  Petrograd. 

Annie  Wilde,  special  writer  on  the 
Chronicle  ,';raff,  has  been  confined  to  her 
home  by  Illness  for  several  weeks  past. 

Bufus  Steele,  a  new.spaper  man  who 
has  won  fame  as  a  scenario  writer,  is 
spending  the  summer  in  Berkelo.v,  Cal. 
He  is  a  frequent  visitor  at  the  office  of 
the  Chronicle,  of  which  he  was  Sunday 
editor  for  several  years. 

Edward  W.  Parker,  who  h;is  been  a 
member  of  the  Chronicle’s  staff  of  re¬ 
porters  since  July,  1906,  has  given  up 
newspaper  work  to  engage  in  the  prac¬ 
tice  of  the  law. 


POBTLAND.  Ore. — Leone  Cass  Baer, 
of  the  Oregonian,  is  spe-nding  her 
vacation  at  Billings,  Mont. 

Paul  Byan,  the  Oregonian’s  veteran 
police  reporter,  is  back  at  his  desk  after 
a  week  spent  with  his  relatives  at  Pull¬ 
man,  Wash. 

“Tige”  Beynolds,  Oregonian  cartoon¬ 
ist,  and  Marshall  N.  Dana,  of  the  Jour¬ 
nal,  returned  the  first  of  the  week  from 
a  .succe.ssful  fishing  trip.  Clark  Wil¬ 
liams,  of  the  Oregonian,  was  another 
Portland  new.sjtaper  man  to  come  back 
with  a  good  string  after  a  trip  with  line 
and  pole. 

H.  E.  Thoma.s,  city  editor  of  the  Ore¬ 
gonian,  returned  recently  from  his  va¬ 
cation.  During  his  absence,  Walter 
May,  assistant  city  editor,  sat  in  on  the 
city  editor’s  desk,  and  Clark  Williams 
was  assistant  city  editor. 

Clarence  W.  Tebault,  formerly  em¬ 
ployed  at  Albany,  Ore.,  and  Puyallup, 
Wash.,  has  joined  the  local  staff  of  the 
Journal. 

Henry  M.  Hanzen,  Salem  correspon¬ 
dent  of  the  Telegram,  has  been  appoint¬ 
ed  secretary  to  United  States  Senator 
Charles  L.  McNary. 

Charles  P.  Fond,  Oregonian  copyread- 
er,  has  deserted  the  pencil  for  a  musket. 
He  is  with  the  Oregon  guardsmen. 

Thomas  W.  Gerber,  western  business 
repre.sentative  of  the  United  Press  As- 
.sociation.s,  left  Portland,  Ore.,  with  his 


SAN  FBVNCISCO— Mr.s.  W.  S.  Green, 
editor  and  publi.sher  of  the  Colusa 
(Cal.)  Sun,  is  a  vi.sitor  here.  The  Co- 
lu.sa  Sun  is  the  newsjjaper  which  can 
boast  of  having  Bret  Harte,  Mark  Twain, 
and  Bill  Nye  on  its  staff  at  one  time. 
Mr.s.  Green  is  one  of  the  bc.st-known 
newspaper  women  in  the  We.st. 

Francis  Cliff,  of  th<i  Exaniiner  staff, 
has  been  d<  tailed  to  spend  the  next  two 
weeks  at  Camp  Fremont,  Menlo  Park, 
(.’al.,  as  special  correspondent. 

Bes.sie  Beatty,  of  the  Bulletin,  who 
left  here  two  months  ago  to  go  tT  Bus- 
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wife  Monday  for  northwest  coast  re¬ 
sorts.  He  will  be  back  at  work  week 
after  next. 

C.  S.  Jackson,  publisher  of  the  Jour¬ 
nal,  is  home  again  after  several  weeks 
.spent  in  the  East. 

Philip  Jackson,  son  of  C.  S.  Jackson, 
publisher  of  the  Journal,  is  working  in 
the  business  office  of  his  father’s  paper. 


TO  EXPLOIT  NEWSPAPERS 
IN  SELLING  U.  S.  BONDS 

(Continued  from  page  7) 
placed  the_  whole  matter  in  their  hands 
and  seen  all  details  carried  out  effi¬ 
ciently  and  in  the  best  spirit  of  mod¬ 
ern  bu.siness. 

"As  it  was  it  had  to  trust  to  a  scrap 
organization,  huge  w'a.ste,  misdirected 
effort,  and  the  intrusion  of  all  sorts  or 
personal  equations  which  never  should 
have  come  to  the  surface  at  all. 

"While  the  motives  of  the  volunteers 
in  the  IJberty  I^oan  camp.aign  (remem¬ 
ber,  I,  myself,  was  one),  were  generally 
above  reproach,  there  were  individuals 
whose  main  purpose  seem  to  be  in  boom¬ 
ing  their  own  interests  rather  than  ex¬ 
pediting  the  loan. 

“All  this  atmosphere  of  inefficiency,  of 
waste,  of  bickering,  of  self-aggrandire- 
ment,  is  humiliating,  undignifled.  and 
unworthy  of  a  great  Oovernment. 

"We  must  get  down  to  facta  In  this 
matter.  Just  as  we  have  In  organl-'ing 
our  army.  That,  thank  Ood,  has  been 
put  on  a  .sensible  basis. 

"It  Is  my  earnest  hope  that  the  next 
loan  campaign  will  be  equally  Intelli¬ 
gently  handled  as  has  the  military  situ¬ 
ation — put  on  a  practical  common-sense 
efficient  working  basis,  treated  as  any 
other  business  problem  Is  treated. 

MKTMOnS  TTSKP  UNWOnTTIY  OF  nOVKRNMKNT 

“The  method  of  handling  the  TJherty 
T.,oan  campaign  was  unworthy  of  the 
dignity  of  a  great  Oovernment.  Tt  was 
wa.steful.  It  was  slow,  cumbersome, 
and.  in  proportion  to  the  amount  of 
energy  expended.  Inefficient. 

"Are  we  to  repeat  the  same  mis¬ 
take? 

SPKAKS  FOR  mt’NTRY  I’RBSS. 

Speaking  for  the  country  pres.s, 
Oourtland  Smith,  president  of  the  Amer¬ 
ican  Pre.ss  A.s.sociation,  .said:  “The  coun¬ 
try  newspapers  have  had  the  worst  of 
it.  and  It  is  all  so  wrong,  so  )ini)rinci- 
pled,  and  so  cruelly  unjust  that  the  edi¬ 
tors  of  the  small  city  and  town  ))apers 
are  writing  letters  to  Congre.ssmen  and 
Senators  which  mean  husine.s.s,  and 
Washington  will  pre.sently  come  to  un- 
der.stand  that. 

"The  Adminl.stration  is  not  going  to 
he  permitted  to  commandeer  the  very 
existence  of  our  newspapers.  If  this 
war  is  a  huge  charity  enterpri.se,  then 
let  It  become  common  among  all  clas.ses 
of  men  and  in.stitutlons.  If  the  bread 
and  butter  of  editors  must  be  taken  to 
pay  the  way.  then  let  the  President  of 
the  United  States,  his  Cabinet,  and  the 
members  of  Congress  forego  their 
wages.  But  shall  they,  the  servants  of 
the  people,  .sit  in  state  and  live  in  com¬ 
fort,  while  newspaper  publishers  lan- 
gui.sh  for  the  nece.s.sltles  of  life? 

"This  is  the  .situation,  precisely.  And 
it  can  be  defeated  if  the  new.spaper  piit)- 
llshers  of  the  country,  large  and  small, 
attack  it  ns  they  should — unitedly,  com¬ 
monly,  each  man  thinking  of  the  wel¬ 
fare  of  his  brother  publisher  ns  he  does 
for  hlm.self.” 

Joseph  A.  Hanff,  of  Hanff-Metzger, 
.said:  "There  is  a  serious  question  about 
the  success  of  this  .second-loan  flotation. 
In  my  mind.  The  Oovernment  appears 
<k>livious  to  the  danger.  The  gross  in¬ 


comes  of  the  iK'opIe  of  the  United  States 
amounts  to  $35,000,000,000  and  we  are 
talking  in  terms  of  fourteen  or  seven¬ 
teen  billions  for  war  appropriation!?.  If 
the  Government  is  to  obtain  any  such 
amount,  without  cau.sing  most  serious 
economic  di.sturbances,  it  shall  have  to 
proceed  along  well-advised  lines.  The 
after-effects  of  the  $2,000,000,000  loan 
are  already  being  felt  by  banking  and 
commercial  interests. 

“The  whole  proj'ceding  should  bo  re¬ 
moved  from  the  atmosphere  of  politics, 
iind  the  i.ssue  negotiated  through  men  in 
the  banking  .-ind  advertising  Held  who 
know  their  busine.ss. 

"The  public  needs  to  be  educated  on 
the  meaning  (>f  this  bond  issue.  If  we 
are  going  to  have  our  incomes  ai>t)ro- 
I)riated  we  mu.st  form  new  .standards 
of  living.  A  thrift  campaign  of  adv'cr- 

ti. sing  is  e.s.sential  to  the  welfare  of  the 
nation,  right  now. 

"I  know  that  the  biinkers  are  de<-ply 
feeling  the  need  of  a  correct  handling 
of  the  .second  IJberty  Uoan.  They  do 
not  want  a  repetition  of  the  ridicuhms 
proceeding  of  the  early  summer.  They 
prote.st  against  taking  part  in  such  a 
wiusteful,  disorganized,  and  really  peril¬ 
ous  proceeding. 

“The  situation  calls  for  competent  ad¬ 
ministration  and  it  is  high  time  that 
Washington  awoke  to  the  underlying 
peril.s,  as  well  as  to  the  surface  ir¬ 
regularities.” 

Frederick  B.  S<iuire,  of  the  H.  E. 
I.A'.san  Agency,  speaking  per.sonally,  suti- 
.scribed  entirely  to  the  ide.a  of  a  pay-as- 
you-go  bond-.sclling  and  advertising 
(•campaign,  but  stipulated  that  the  Oov¬ 
ernment  might  well  a.sk  that  publishers 
give  space  on  .a  co.st  Ici.si.s.  He  thought 
tluat  no  profit  .should  be  m.'ule  on  ma¬ 
terials  going  into  the  war  cause. 

Follin  Armstrong,  reiterating  his 

st. 'itement  publi.shed  in  Tub  Editor  and 
I’i'hi.ismkr  for  July  14,  .said  that  the 
Oovernment  should  advertise  IJlH'rty 
Bonds  on  a  commercial  basis,  that  there 
was  no  reason  why  publishers  should 
donate  space,  and  advising  that  on  the 
second  issue  time  enough  be  given  to 
work  out  <a  well-babinced  campaign  on 
!in  ab.solute  busine.ss  ba.sis. 

George  B.atten  was  the  one  large  ad¬ 
vertising  agency  man  .seen  who  took  the 
rever.se  opinion.  He  expres.sed  the  be¬ 
lief  that  the  IJberty  Icoan  issue  was  a 
matter  of  such  tremendous  public  im¬ 
portance  that  the  newspapers  should 
give  it  all  the  publicity  neces.sary  to  ,a 
succe.ssful  flotation,  regarding  the  mat¬ 
ter  as  “new.s.”  He  expres.sed  the  belief 
that  the  Oovernment  had  long  shown 
special  favor  to  newspaper.s,  such  as  in 
postal  rates,  with  the  original  intention 
of  making  use  of  them  In  war  time. 

Various  others,  who  declined  to  he 
quoted  for  individual  rea.son.s.  endorsed 
the  principle  of  Oovernment  advertising 
and  expressed  the  opinion  that  the  three 
billion  loan  might  lie  made  succe.ssful 
on  an  appropriation  of  $3,000,000  or  less. 


"K.  C.  B.”  in  Los  Angeles 
Kenneth  O.  Beaton,  the  ace  of  the 
Hearst  papers,  who  is  generally  known 
as  "K.  C.  B.”,  and  who  spices  the  lives 
of  multitudes  of  people  every  day  with 
his  quaint  humor,  is  now  in  Icos  An- 
gele.s,  localizing  himself  for  the  I>os 
Angeles  Exandner.  To  celebrate  his 
arrival  in  the  new  field.  Otheman  Sfe- 
ven.s,  of  the  Examiner,  Interviewed  K. 
f’.  B.  and  printed  his  picture.  The  in¬ 
terview  consi.sted  of  phrases  of  from 
three  to  five  words  each — all  in  the  K. 
(’.  B.  manner. 


One  hundred  per  cent,  is  pos.sihIe 
only  on  paper — but  that  does  not  pre¬ 
vent  one  from  trying  to  attain  It. 


WEST  VIRGINIA 

40th  in  Area,  28th  in  Population 

MINERAL 
WEALTH 


Virginia 

Greater 
Percentage 
of  “BORN 
Americans” 
than  any  other 
State.  (95  Per  Cent  Whites). 


By  comparatively  small  expenditures  you  become  a 
BIG  advertiser  in  West  Virginia,  because  its  nat¬ 
ural  boundaries  make  it  a  MARKET  BY  ITSELF. 


DISTRIBUTION  is  chiefly  by  these  eleven  tn  de  cen¬ 
ters,  which  are  newspaper  headquarters  for  all  the 
rich  hinterlands  that  produce  BESIDES  minerals  of 
great  value,  corn,  ^heat,  buckwheat,  hay,  fodder, 
tobacco  and  fruit. 

Manufacturers  are  prosperous,  and  there  is  vast  un¬ 
used  water  power,  and  excellent  transportation. 

TH£  GOVERNMENT  IS  TO  BUILD  AN  $i  1,000,000  ARMOR 
PLANT  AND  ALSO  A  $2,100,000  PROJECTILE  PLANT  IN 
THIS  ‘BUSY”  STATE. 


BLIIEFIELI)  . 

Telegraph . 

. (M) 

Circulation 

4,224 

5,(M)0  lines 
.01428 

CHARLESTON 

Gazette . 

. (M) 

.0143 

Gazette . 

. (S) 

!l,2tHI 

.0143 

Mail . 

. (E) 

e.7oo 

.015 

CLARKSBURG 

Exponent  . 

......... 

. (H) 

«,04r» 

.015 

Telegram . 

.....(E) 

(1,219 

.0186 

.  Telegram . 

. (S) 

o,6r>6 

.0186 

FAIRMONT 

Times . 

. (M) 

4,150 

.015 

West  Virginian  . . . 

. (E) 

4,837 

.0143 

GRAFTON 

Sentinel  . . . 

. (E) 

1,925 

.0107 

HUNTINGTON 

Advertiser . 

. (E) 

7,083 

.015 

Heralil.Dispateh  . . 

.....(M) 

6,867 

.015 

MARTINSBURG 

.Iniirnal . 

. (E) 

2.949 

.00893 

MORGANTOWN 

I’ost-Chronicle _ 

. (E) 

1,300 

.005 

.MOUNDSVILLE 

Echo . 

. (E) 

2,246 

.007 

.lonrnal  . 

. (E) 

1,654 

.007 

FARKERSBURG 

News . 

. (M) 

4,450 

.0125 

News  . 

. (S) 

5,300 

.015 

Sentinel  . 

. (E) 

5,051 

.0115 

WHEELING 

Intelligencer . 

. (M) 

13,200 

.0225 

News . 

. (E) 

15/>00 

.03 

News . 

. (S) 

18,500 

.04 
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GOVERNMENT  BUREAU  OF 
PUBLICITY  PROPOSED 

(Continued  from  page  8) 
vertisingr  or  publicity  desired  by  the  De¬ 
partment  of  Agriculture  for  the  dissem¬ 
ination  of  information  as  to  bulletins 
and  various  data  which  the  said  depart¬ 
ment  may  wish  to  have  brought  to  the 
attention  of  the  general  public  or  part 
thereof. 

“(d)  Shall  prepare  and  place  all  ad¬ 
vertising  or  publicity  desired  by  the 
Secretary  of  the  Treasury  for  the  dis¬ 
posal  of  United  States  bonds  or  other 
purposes. 

"(e)  Shall  prepare  and  place  such 
advertising  or  publicity  as  may  be  re¬ 
quired  by  any  other  department  of  the 
Federal  Government  which  wishes  to 
have  service,  information,  or  publica¬ 
tions  brought  to  the  attention  of  the 
general  public  or  any  part  of  the  gen¬ 
eral  public. 

now  MAINTAINtD. 

“Sec.  7.  That  the  cost  of  preparing 
and  directing  all  advertising  or  publicity 
matter  required  to  be  done  by  the  Bu¬ 
reau  of  Publicity  shall  be  borne  by  this 
Bureau  of  Publicity  and  paid  for  out  of 
the  appropriations  made  for  its  general 
maintenance  expen.ses;  but  the  cost  of 
placing  such  advertising  or  publicity 
aside  from  its  preparation  and  direction 
shall  lie  liorne  in  all  cases  by  the  de¬ 
partment  or  bureau  of  the  Government 
for  which  it  is  placed. 

“Sec.  8.  That  the  Bureau  of  Pub¬ 
licity— 

“(a)  Shall  collect  and  keep  on  file 
adequate  information  and  data  relative 
to  the  leading  publications  and  other 
advertising  media  in  all  foreign  coun- 
trie.s,  their  rates  for  adverti.sing  service 
and  space,  rules  and  regulations,  and 
any  other  information  that  may  be  of 
value  to  American  commercial  interests 
to  promote  trade  in  said  foreign  coun¬ 
tries?,  all  this  information  and  data  to  be 
kept  available  for  reference  for  private 
individual.s.  in.stitution.s,  and  firms  at  all 
times  free  of  charge,  except  where  the 
furni.shing  of  such  information  and  data 
Involves  con.siderable  expen.se,  as  in  the 
ca.se  of  costly  printed  matter  or  books, 
in  which  latter  case  a  reasonable  charge 
may  be  made,  the  said  charges  to  be 
regulated  at  the  discretion  of  the  Di¬ 
rector  of  the  Bureau  of  Publicity. 

“(b)  It  .shall  be  the  duty  of  the  Bu¬ 
reau  of  Publicity  to  have  in  its  employ 
as.sistants  who  have  acquired  expert 
knowledge  of  adverti.sing  in  foreign 
countrie.s,  and  it  shall  be  the  duty  of 
the  exrK-rt  a.ssi.stants  to  give  counsel  free 
of  charge  at  any  time  concerning  these 
matters  to  private  firms  and  Individuals 
who  de.slre  to  promote  their  trade  or 
service  in  foreign  countries. 

“Sec.  9.  That  the  Bureau  of  Publicity 
shall  employ  such  adverti.sing  or  public¬ 
ity  as  may  promi.se  to  be  mo.st  efficient 
to  dis-seminate  in  the  United  States  val¬ 
uable  information  and  data  supplied  by 
American  consuls  In  foreign  countrie.s 
as  to  opportunities  existing  in  those 
countries  for  the  promotion  of  American 
commercial  or  other  Interests.  A  special 
appropriation  .shall  be  e.stimated  and  re- 
quejrted  for  this  purpose  by  the  Director 
of  the  Bureau  of  Publicity  and  included 
in  the  general  appropriation  allowed  an¬ 
nually  by  Congre.ss  for  the  admlni.stra- 
tion  of  the  bureau,  and  subject  to  the 
approval  of  the  Publicity  Conference 
Board. 

coNW.cT  AovarnaiNa  campaicnb. 

“S*fC.  10.  That,  subject  to  the  ap¬ 
proval  and  direction  of  the  Publicity 
Conference  Board,  the  Bureau  of  Pul>- 
licity  shall  study  means  for  and  sugge.sl 
and  conduct  advertising  or  publicity 
campaigns  in  various  foreign  countries 


to  promote  prestige  and  public  favor  in 
said  various  foreign  countries  for  Amer¬ 
ican  colleges,  institutions,  merchandise, 
and  sei^’ice  of  ail  kinds  which  it  is  de¬ 
sired  to  promote  abroad.  A  special  ap¬ 
propriation  shall  be  estimated  and  re¬ 
quested  for  this  purpose  by  the  Di¬ 
rector  of  the  Bureau  of  Publicity  and 
be  included  in  the  general  annual  appro¬ 
priation  allowed  by  Congress  for  the 
work  of  the  bureau  and  subject  to  the 
approval  of  the  Publicity  Conference 
Board. 

“Sec.  11.  That  the  Bureau  of  Pub¬ 
licity  shall  cooperate  with  all  organized 
advertising  interests  in  promoting  and 
in  .securing  legislation  to  compel  hon¬ 
esty  and  reliability  in  both  the  domestic 
and  foreign  advertising  of  all  firms,  in¬ 
dividual.s,  and  institutions,  and  is  au¬ 
thorized  to  employ  counsel  or  experts 
in  the  furtherance  of  this  work,  sub¬ 
ject  to  the  approval  of  the  Publicity 
Conference  Board. 

“Sec.  12.  That  this  act  .shall  take  ef¬ 
fect  from  and  after  its  pa.s.sage.” 


Religious  Press  Elertions 
Philip  E.  Howard,  of  the  Sunday 
School  Times,  Philadelphia,  is  the  new 
chairman  of  the  religious  pre.ss  depart¬ 
ment  of  the  As.sociated  Advertising 
(fiubs.  Otner  officers  are  John  W. 
Clinger,  Chri.stian  Endeavor  World, 
Boston,  secretary-trea.surer,  and  Mr. 
Howard,  Walter  J.  Meindoe,  of  tlie  Con¬ 
tinent,  and  John  J.  O’Keefe,  of  Truth 
Magazine,  members  of  the  national 
commi.sslon. 


To  Tearh  Journali^^m 
Miss  Uo.se  Hcnder.son  has  been  ap¬ 
pointed  instructor  in  journalism  at  Mills 
College,  woman’s  college,  near  Oakland, 
Cal.  She  will  be  editor  of  publications 
and  chairman  of  publicity. 


The  man  who  quits  at  the  flr.st  rebuff 
is  down  and  out. 


Attacks  American  Correspondents 
Declaring  that  the  essential  and  most 
favorable  facts  of  Russian  political  life 
have  been  replaced  in  the  American 
press  reports  by  sensational,  pro-Ger¬ 
man  information,  A.  J.  Sack,  of  the  Rus¬ 
sian  Information  Bureau,  New  York, 
this  week  severely  criticised  American 
newspaper  men  in  Russia  Mr.  Sack 
supported  Elihu  Root’s  statement  that 
political  conditions  in  Russia  were 
grossly  dl.storted,  and  that  in  reality 
Ru.s.sia  is  as  quiet  as  the  United  States. 
The  misrepresentations,  Mr.  Sack  said, 
were  due  to  the  press  correspondents’ 
desire  to  report  sensational  news  and 
the  lack  of  a  proper  sense  of  their  re- 
spon.sibility. 


Returns  from  Australia 
Charles  G.  Ro.s.s,  professor  of  jour¬ 
nalism  in  the  University  of  Missouri, 
who  for  the  past  year,  while  on  fur¬ 
lough,  served  as  sub-editor  o.i  the  Mel¬ 
bourne  (.\uslralia)  Evening  Herald,  re¬ 
turned  this  week,  landing  at  Vancouver. 
Professor  Ross  was  accompanied  by  his 
wife  and  children.  He  will  resume  his 
work  in  the  University  of  Missouri  in 
September. 


Newcastle  Paper  Upheld 
The  ca.se  of  Abram  Schuffman,  of 
Muncie,  Ind.,  against  the  Newcastle 
('ourier,  in  which  the  plaintiff  asked 
$15,000  damages  for  the  printing  of  an 
alleged  libellous  article  about  rugs  sold 
by  Schuffman,  was  decided  by  Judge 
Elli.s,  of  the  Superior  Court,  in  favor  of 
the  defendant. 


Socialist  Editor  Leave.s  Party 
Chester  M.  Wright,  former  editor  of 
the  New  York  Call,  the  Sociali.st  daily 
newspaper,  is  the  latest  Socialist  to  re- 
.sign  from  the  party  because  of  the 
stand  it  has  taken  recently  on  the  war. 
Mr.  Wright  is  now  with  the  New.spaper 
Enterpri.se  A.ssociation,  CHevel  ind. 


NEW  AI)  MANAGER  NAMED 


B.  L.  Ridley  Appointed  Advertising 
Manager  of  Houston  Chronicle. 

B.  L.  Ridley,  formerly  of  New  Or¬ 
leans  and  Birmingham,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Houston  (Tex.)  Chronicle.  Mr.  Ridley 
served  as  advertising  manager  of  the 
New  Orlean.e  Daily  States  for  a  number 
of  years,  and  prior  to  that  was  adver¬ 
tising  manager  of  the  Birmingham 
News  and  also  the  Nashville  (’renn.) 
American. 

J.  L.  Paiker,  for  two  years  manager 
of  automobile  adverti.sing  for  the  Hous¬ 
ton  Post,  is  now  occupying  the  same 
position  on  the  Houston  Chronicle. 


Another  Soldier  Paper 
The  Mis.souri  Guard,  a  semi-monthly 
I)eriodical,  planned  to  stimulate  inter- 
e.st  in  the  National  Guard  and  to  form  a 
link  between  the  boys  in  the  field  and 
the  folks  at  home,  has  made  its  appear¬ 
ance,  edited  by  St.  Louis  men  now  in  the 
military  service.  It  is  issued  in  six- 
column  new.spaper  style,  and  besides 
per.sonal  news,  contains  articles  on  mili¬ 
tary  affairs  with  illustrations. 


Walt  Mason  Takes  Vacation 
Walt  Ma.son,  some  time  of  Emporia, 
Kan.,  inventor  of  the  rippling  rhyme 
income,  is  enjoying  part  of  the  summer 
at  Estes  Park,  Colo.  He  is  accompani¬ 
ed  by  his  family  and  typewriter,  the 
latter  several  times  lately  having  been 
used  to  exploit  the  grandeur  that  has 
unfolded  itself  for  Walt’s  gaze  in  the 
Colorado  Rockies. 


Enlarge  Review  Plant 
The  Peterborough  (Ontario,  Canada) 
Review  recently  purchased  the  plant  of 
the  now  defunct  Peterborough  Morning 
Times.  The  equipment  will  be  u.sed  to 
enlarge  the  Review  plant. 


News  Print  Economy  or  Waste  of  the  New  York  Newspapers 

July,  1917,  Compared  with  July,  1916.  (In  Pages) 

Compiled  by  Jason  Rogers,  publisher  of  the  New  York  Globe,  from  figures  furnished  by  .Statistical  Department  of  New 

York  Evening  Post. 


Morning  Papers 


Total  Pages  Printed 

Gain  or 

Total  Vol.  of  Ad  vert  is 

'g.  Advertising 

Total  Reading 

Reading 

1917. 

1916. 

Loss. 

1917. 

1916. 

Gain  or  Loss. 

1917. 

1916. 

Gain  or  Loss. 

American  . 

...  882 

882 

280% 

301% 

20%  lo.ss 

601  % 

580% 

20%  gain 

Herald  . 

...  866 

964 

98  loss 

213V4 

222 

8%  lo.ss 

652% 

742 

89%  loss 

Sun  . 

.. .  582 

650 

68  I0.S.S 

112% 

124% 

1 2  loss 

469% 

.525% 

56  loss 

Times  . 

. . .  8.34 

886 

52  I0.SS 

369% 

334% 

35  gain 

464% 

551% 

87  loss 

Tribune  . 

...  610 

668 

58  loss 

123 

127% 

4  %  lo.ss 

487 

540% 

53%  lo.ss 

World  . 

. . .  890 

878 

1 2  gain 

349% 

397% 

42%  gain 

450% 

480% 

30%  loss 

Stiiats-Zeitung  .. 

...  502 

544 

42  io.s.s 

IHV* 

136 

21%  lo.ss 

387% 

408 

20%  loss 

5,166 

5,472 

306  lo.ss 

1,653 

1.643% 

9%  gain 

3,513 

3,828% 

315%  loss 

Evening  Papers 

Total  Pages 

Printed 

Gain  or 

Total  Vol.  of  Advertis'g.  Advertising 

Total  Reading 

Reading 

1917. 

1916. 

Loss. 

1917. 

1916. 

Gain  or  Loss. 

1917. 

1916. 

Gain  or  Loss. 

Journal  . 

...  420 

414 

6  gain 

161 

158% 

2%  gain 

259 

255% 

3%  gain 

Mail  . 

. . .  346 

340 

6  gain 

118% 

137% 

19  lo.ss 

227% 

202% 

25  gain 

Post  . 

. . .  440 

476 

36  loss 

94% 

99 

4%  lo.ss 

345% 

377 

31%  lo.ss 

Sun  . 

. . .  342 

364 

22  lo.ss 

137 

147 

10  lo.ss 

205 

217 

1 2  loss 

Telegram  . 

. . .  532 

544 

12  lo.ss 

230% 

220% 

10%  gain 

301  % 

323% 

22%  lo.ss 

World  . 

...  334 

332 

2  gain 

117% 

99% 

1 8  gain 

216% 

232% 

16  loss 

Glol»e  . 

...  312 

388 

76  loss 

134% 

160 

25%  loss 

177% 

228 

50%  loss 

2,726 

2,858 

132  I0.S.S 

994 

1.022% 

28%  lo.ss 

1,732 

1,835% 

103%  loss 

Brooklyn  Papers 

Total  Pages 

Printed 

Gain  or 

Total  Vol.  of  Advertis'g.  .idirertising 

Total  Reading 

Reading 

1917. 

1916. 

Loss. 

1917. 

1916. 

Gain  or  Loss. 

1917. 

1916. 

Gain  or  Loss. 

Eagle  . 

...  824 

892 

68  loss 

274% 

297% 

23%  I0.SS 

.549% 

594% 

44%  loss 

Standard  Union 

.. .  334 

390 

56  loss 

169% 

176% 

7  loss 

164% 

213% 

49  loss 

1,158 

1,282 

124  lo.ss 

443% 

474% 

30%  lo.ss 

714% 

807% 

93%  loss 

Summary 


Total  Pages  Printed  Total  Volume  Advertising  Total  Pages  Reading 


1917. 

1916. 

1917. 

1916. 

1917. 

1916.' 

Morning  . 

.  5,166 

5,472 

1,653 

1.643% 

3,513 

3,282% 

Evening  . 

.  2,726 

2,858 

994 

1.022% 

1,732 

1,835% 

Brooklyn  . 

.  1,158 

1,282 

443% 

474% 

714% 

807% 

9,050 

9,612 

3,090% 

3,140 

5,959% 

6,472 
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THE  TRADE  PRESS 


Lester  Tallman,  advertising  mana¬ 
ger  of  the  Jewelers’  Circular,  was  a 
Providence  visitor  last  week. 

George  A.  Wardlaw,  formerly  with 
the  American  Institute  of  Electrical 
Engineering  and  editor  of  the  Electrical 
Record,  has  succeeded  Paul  B.  Find¬ 
ley,  as  editor  of  the  Electrical  Age,  New 
York. 

Rubber  Age,  published  by  the  Gard¬ 
ner,  Moffat  Company,  New  York,  has 
been  elected  to  membership  in  the  As¬ 
sociated  Business  Paper,  Inc. 

D.  H.  Hauenstein,  until  recently  with 
the  Periodical  Publishing  Co.,  Chicago, 
has  been  added  to  the  advertising  staff 
of  the  National  Grocer,  Chicago. 

George  H.  Griffith,  of  the  Hardware 
Age,  secretary-treasurer  of  the  New 
York  Business  Publishers’  Association, 
returned  Wedne.sday  from  Chicago 
where  he  was  called  because  of  the 
death  of  his  father-in-law. 

The  next  annual  convention  of  the  As¬ 
sociated  Business  Papers,  Inc.,  will  be 
held  In  Chicago,  October  11,  12,  and  13. 
The  convention  programme  lias  jiot 
been  completed  but  a  general  conven¬ 
tion  committee  has  been  appointed  con¬ 
sisting  of:  A  C.  Pearson  (chairman) 
Practical  Engineer,  Chicago;  E.  R. 
Shaw,  Practical  Engineer,  Chicago;  R. 
V.  Wright,  Slmmons-Boardman  Pub¬ 
lishing  Company,  Now  York. 

Myers  L.  Fei.ser  has  been  transferred 
from  the  home  office  of  the  Pentom 
Publl.shlng  Co.,  Cleveland,  to  Wa.shlng- 
ton,  and  Is  now  in  charge  of  the  com¬ 
pany’s  Washington  bureau.  He  suc¬ 
ceeds  L.  W.  Moffett,  who  has  been 
transferred  to  the  Pittsburgh  office  of 
the  company,  which  publishes  trade 
papers,  including  the  Dally  Iron  Trade 
and  the  Iron  Trade  Review. 

Kimball’s  Dairy  Farmer,  the  Milk- 
Trade  Journal,  the  Egg  Reporter,  and 
.several  other  farm  papers  enjoying 
large  circulation,  will  soon  have  their 
editorial  and  advertising  departments 
in  Columbus,  O.  These  Journals  are 
now  published  at  Waterloo,  la, 

W.  B.  Curtis,  publisher  of  the  Ad¬ 
vertising  News,  la  In  Maine  with  his 
family  enjoying  his  annual  vacation. 

Good  Eating  Is  the  name  of  a  new 
monthly  magazine  recently  started  by 
Geoffrey  Du  Prend,  In  Chicago.  The 
magazine  goes  to  restaurants  and  lunch 
rooms. 

Robert  U.  Neal,  son  of  Jesse  H.  Neal, 
executive  secretary  of  the  As.soelated 
Bu.slness  Papers,  Tnc.,  New  York  Is  In 
France  serving  as  a  TTnlted  States  ma¬ 
rine. 

The  Fuller  Real  Estate  Exchange,  of 
Wichita,  beginning  September  1,  will 
publish  a  monthly  m.agazine  to  be 
known  as  the  Wichita  Realty  Bulletin. 

The  Price  Current,  a  Wichita  Kan., 
trade  paper,  has  been  sold  by  Willis  H. 
Purdy  to  Dale  A.  Resing  and  .Tudge 
Grover  Plerpont.  Mr.  Reslng,  for  ten 
years  with  the  Wichita  Eagle,  becomes 
general  bu.slness  and  editorial  manager 
of  the  paper. 

James  B.  Carrington,  who  is  to  be  the 
new  editor  of  Architecture,  a  profes- 
.srtonal  and  technical  journal  published 
by  Scribner,  bas  been  an  a.s.soeiate  edi¬ 
tor  of  Scribner’s  Magazine  for  .some 
years. 

The  Guif  Coast  I.umberman.  pub- 
li.shed  at  Houston,  Tex.,  h.aa  is.sued  a 
l)ooklet  urging  the  retail  himber  deal¬ 
ers  to  adverti.se  more  exten.sively 

The  Farmers’  Review,  of  Chicago,  has 
l.s.sued,  through  Its  department  )f  com¬ 
munity  development  and  trade  better¬ 


ment,  a  booklet  called  "A  Power  in  Il¬ 
linois  and  How  to  Use  It.”  The  pub¬ 
lication  explains  the  work  of  the  Farm¬ 
ers’  Review  in  influencing  the  farmers 
of  Illinois  to  buy  nationally  advertised 
goods  from  their  local  retailer. 

Phelps  Publishing  Company  announce 
that  forms  for  each  issue  of  Farm  and 
Home,  the  national  monthly  magazine 
of  rural  life,  will  close  in  their  Spring- 
ileld.  Mass.,  office  on  the  15th  of  the 


month  preceding  Instead  of  the  20th  of 
the  month. 

Thomas  A.  Barrett,  trea.surer  of  the 
Orange  Judd  Co.,  publishers,  is  spending 
a  month’s  vacation  with  his  family  on  a 
farm  near  Layton,  N,  J, 


To  Advertise  Whale  Meat 
The  San  Francisco  Chamiier  of  (lun- 
merce  will  soon  launch  an  advertising 
campaign  showing  the  value  of  whale 
meat  as  food. 


Halstead  Resigns 

W.  L.  Halstead,  general  manager  of 
the  Minneapolis  Tribune,  has  resigned. 
His  plans  for  the  future  are  not  an¬ 
nounced.  Mr.  Halstead,  before  join¬ 
ing  the  Tribune,  had  been  assistant  to 
Sir  Hugh  Graham  (now  Baron 
Graham),  publisher  of  the  Montreal 
Star,  and  had  previously  served  as  gen¬ 
eral  manager  of  the  Atlanta  Constitu¬ 
tion. 


The  Editor  and  Publisher 

Suite  1117,  World  Building,  63  Park  Row  New  York  Cityl 

The  trade  paper  of  brains,  brevity,  breeziness  and  business. 

The  trade  paper  of  facts,  force,  firmness  and  fight. 

The  trade  paper  of  pep,  personality,  purpose  and  punch. 

The  only  trade  paper  devoted  exclusively  to  newspapers  that 
is  a  member  of  The  Audit  Bureau  of  Circulations. 


In  Business 

During  the  year  1912  THE  EDITOR  AND 
I’dlLISIIER  carried  advertising  for  147 
newspapers. 

During  the  first  seven  months  of  the  year 
1917  THE  EDITOR  AND  PUr.LISHER 
has  carried  advertising  for  475  newspapers, 
an  increase  of  328  newspapers. 

During  the  year  1913  the  gross  revenue  of 
THE  EDITOR  AND  PUBLISHER  in¬ 
creased  23%  over  1912. 

During  the  year  1915  the  gross  revenue  of 
THE  EDPrOR  AND  PUBLISHER  in¬ 
creased  48%  over  1914. 

During  the  year  1916  the  gross  revenue  of 
THE  EDITOR  AND  PUBLISHER  in¬ 
creased  33  1/3%  over  1915. 

During  the  first  seven  months  of  1917  the 
gross  revenue  of  THE  EDITOR  AND 
PUBLISHI’IR  has  increased  18%  over  the 
corresponding  j)eri()d  of  1916. 

This  shows  steady  growth.  It  proves 
value,  because  such  growth  cannot  be  made 
unless  it  is  earned  by  merit. 

Your  message  to  advertisers,  Mr.  News¬ 
paperman,  when  it  goes  in  THE  EDITOR 
AND  PUBLISHER  does  not  go  against  the 
magazine,  the  bill  Ix^ard,  the  street  car,  the 
direct  by  mail  advertising  scheme  or  any 
other  form  of  publicity  except  neivspapers. 
And,  too,  your  message,  your  proposition  is 
backed  up  editorially  and  every  other  way. 
It  gets  home. 

In  1912  when  the  pre.sent  management  took 
charge  the  subscription  was  $1  per  year. 
This  was  raised  to  $2  and  the  paid  circula¬ 
tion  was  doubled. 

On  March  1st,  1917,  the  subscription  price 
was  increased  to  $3  and  there  has  been  a 
steady  increase  in  circulation. 


Editorially 

The  Editor  and  Publisher  fought  the  big  nation¬ 
al  magazine  adverti.sing  campaign  which  was 
tried  out  by  the  National  Commercial  Gas  As.so- 
clatlon,  and  thereby  turned  thousands  of  dollars 
worth  of  gas  adverti.sing  back  to  daily  news¬ 
papers,  where  It  rightfully  belonged. 

The  Editor  and  PcBLiSHEai  fought  the  big  nation¬ 
al  magazine  advertising  campaign  of  the  Society 
for  Electrical  Development  on  the  grounds  that 
It  was  legitimately  a  newspaper  propo.sltlon — and 
that  money  has  gone  to  newspapers,  where  It 
belonged. 

The  EIditor  and  Publisher  fought  the  coupon  and 
trading  .stamp,  which  had  long  mastiueraded  as 
’’advertising,”  and  the  contentions  of  this  jour¬ 
nal  as  to  the  economic  fallacies  on  which  these 
devices  are  ba,sed  were  upheld  in  the  Supremo 
Court  decision  in  the  test  of  the  VVa.shington 
anti-trading  stamp  law,  early  in  1916.  This  de¬ 
cision  cleared  the  tracks  for  legislation  by  other 
States,  now  in  progress.  The  result  of  this  cam¬ 
paign  has  meant  millions  of  dollars  diverted  to 
real  adverti.sing. 

The  Editor  and  Publisher  sounded  the  first 
notes  of  warning  to  publishers  when  the  news 
print  crisis  loomed  ahead,  and  has  fought  the 
liattle  for  the  re.storation  of  a  competitive  mar¬ 
ket  without  cea.sing.  Thb  Editor  anA  Pubush- 
BR  was  the  first  to  urge  that  the  Ccngre.s.s  give  to 
the  Federal  Trade  Commls.sion  authority  to  fix 
rea.sonable  prices  and  to  supervise  and  control 
manufacture  and  distrllnition  of  paper  as  a  war 
measure — and  this  policy  now  has  the  support  of 
an  overwhelming  majority  of  publishers  in  Ameri¬ 
ca,  and  an  excellent  pro.spect  of  adoption  by  Con¬ 
gress. 

The  Editor  and  Publishixi  has  urged  the  adop¬ 
tion  of  the  two-cent  price  for  penny  newspapers, 
and  has  been  influential  in  having  that  policy 
adopted  in  hundreds  of  citie.s — even  in  such  large 
cities  as  Philadelphia,  Chicago,  Pitt.sburgh,  Buffa¬ 
lo,  and  others. 

Thb  Editor  and  Publishbr  has  fought  unceas¬ 
ingly  to  have  newspaper  advertising  space  rec¬ 
ognized  by  the  Government  as  a  commodity,  and 
la  now  waging  a  campaign  for  adequate  paid  ad¬ 
vertising  of  the  war  bond  is.sue.s. 

The  Editor  and  Publisher  has  fought  space- 
grafters  relentle.ssly ;  is  fighting  con.stantly 
agaln.st  old  traditions  through  which  magazines 
and  other  advertising  media  have  long  been  able 
to  secure  an  undue  share  of  national  advertising 
appropriations,  at  the  expen.se  of  the  newspapers. 

The  Editor  and  Publisher  is  ON  GUARD  at 
all  times  FOR  THE  NEIVSPAPERS,  urging  con¬ 
structive  policies  in  all  departments,  throwing  the 
light  on  all  forward-moves  made  In  the  greatest 
of  all  industries. 

Thb  Editor  and  Publish ix  fought  the  battle 
for  a  free  press  is  strenuously  opposing  the  censor¬ 
ship  provisions  in  the  Espionage  bill,  and  rallied 
editors  and  publishers  to  the  fight  so  effectually 
that  the  proposition  was  defeated. 
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TOWN  REFUSES  TO  ALLOW 
NEWSPAPER  TO  SUSPEND 


Town  Board  of  Maron,  Mo.,  Coes  on 

Record  Ofiirially  as  Believing  that  No 

Live  Community  Can  Cet  Along  With¬ 
out  a  Newspaper — Business  Men  Prom¬ 
ise  to  Support  Editor. 

TTie  town  board  of  Elmer,  Mo.,  ha.s  of¬ 
ficially  grone  on  record  as  believing-  that 
no  live  community  can  get  along  with¬ 
out  a  newspaper.  The  action  was  made 
all  the  more  important  because  the 
meeting  was  attended  by  all  the  busi- 
ne.ss  men  of  the  town,  and  they  heartily 
endorsed  the  action  of  the  Board.  The 
ix'sult  was,  in  effect,  as  follows: 

“.•V  newspai)er  i.s  an  e.ssential  enter- 
pri.se  to  the  development  of  any  public- 
spirited  community,  and  we  hereby 
pledge  our  hearty  good-will  and  support 
to  Editor  H.  L.  Osl»orne  if  he  will  con¬ 
tinue  the  publication  of  the  Journal.” 

.According  to  the  last  census,  Elmer, 
which  i.s  on  the  Santa  Ke  Railroad  in 
northern  Macon  County,  had  a  popula¬ 
tion  of  only  512,  but  any  citizen  there 
can  prove  to  you  in  five  minutes  that 
the  town’s  population  had  doubled  that 
•since  the  la.st  census. 

The  incident  which  brought  about  the 
official  declaration  of  a  new.spar>cr’.s  ne¬ 
cessity  was  this: 

Ei)iTrm  DKCioES  TO  griT. 

Print  paper  had  climlied  up  to  $<;  and 
$7  a  hundred,  with  a  tendency  to  main¬ 
tain  its  upward  march  to  the  sky,  when 
Editor  H.  L.  Osborne,  of  the  Journal, 
threw  down  his  pencil,  leaned  back  from 
his  desk,  and  yawned. 

"Guess  I’d  bc'tter  ciuit  while  the  emit¬ 
ting  i.s  good,”  he  mu.sed.  “.My  brain 
gems  are  co.sting  too  much  for  a  back¬ 
ground.” 

Osborne  wasn’t  seriou.sly  worried.  He 
knew  where  he  could  get  <a  job.  So  he 
l>enned  an  obituary  for  his  paper,  fixed 
the  blame  on  the  high  price  of  print 
pai>er  and  material,  and  got  ready  to 
evacuate. 

There  was  consternation  in  Elmer 
when  the  final  edition  of  the  Journal 
came  out. 

"What!”  cried  Hemmet  Ekile,  a  load¬ 
ing  merchant.  “Xo  newspaper  at  El¬ 
mer?  What’ll  people  think  of  us?  Why, 
every  cross-roads  town  in  the  county 
has  a  paper.  And  shall  Elmer,  the  livest 
of  ’em  all,  lay  down?  Xot  while  the 
world  st.ands!” 

MERCHANTS  GHTT  TOGETHER. 

Hemmet  went  around  town,  sounding 
the  tocsin  for  a  meeting  at  the  Town 
Hall.  The  merchants  attended  unani¬ 
mously.  Squire  J.  C.  Patterson,  for 
twenty  years  the  justice  of  Walnut 
Creek  Township,  was  elected  chairman. 
Editor  Osborne  was  haled  up  on  the 
carpet. 

“What  do  you  mean,  sir?”  demanded 
Chairman  Patterson;  “have  you  cold 
feet?” 

Osborne  pointed  out  the  operating 
problems,  print  paper  sailing  up  like  a 
hou.se  afire,  ink  and  material  ditto,  devil 
demanding  an  increase  of  .salary,  butter 
40  cents  a  pound,  eggs  worth  their 
weight  in  gold,  and  so  on. 

“Well,  why  the  mi.schief  didn’t  you  .say 
so?”  reproached  Hemmet  Dale.  “Is  it 
money  you  need?” 

The  editor  was  compelled  to  admit 


that  it  was  the  lack  of  that  sinew  of 
war  which  had  made  it  impossible  for 
him  to  meet  old  H.  C.  of  L*.  on  equal 
term.s. 

“If  that’s  all,”  declared  Hemmet  much 
relieved;  “it  will  soon  be  fixed.  We’ll 
raise  a  pot  to  start  the  Journal  going 
again,  and  then  come  round  and  get  our 
adv'crti.sement.s — we’ll  all  go  in.  But  you 
mu.stn’t  quit  on  us  that  way  any  more. 
Why,  Bucklin  and  Macon  and  Da  Plata, 
and  all  those  small-fry  town.s,  will  think 
we’re  .slackers!” 

In  the.se  days  of  intense  activity  on 
the  farm,  about  the  safe.st  job  going  is 
puidishing  a  journal  in  one  of  the  sm.all 
towns.  The  business  men  can’t  afford 
to  let  their  paper  quit,  because  if  they 
do  they  know  that  the  next  town,  which 
has  a  paper,  will  get  the  business. 

The  small  town  merchant  is  feeling 
the  stimulating  effect  of  increa.sed  agri¬ 
cultural  activity  and  larger  crops.  This 
•summer  he  has  done  a  record  busines.s. 
The  main  connection  between  himwdf 
and  the  farmer  has  been  the  weekly 

paiHT. 

I'Sl’Al,  SU.MMER  SLUMP. 

During  most  years  the  editor  expects 
a  slump  in  business  during  July  and 
.\ugu.st.  This  year  Mi.s.souri  weekly 
papers  are  putting  in  the  summer 
months  getting  new  subscribers.  Near¬ 
ly  every  i)ublic’ation  office  has  a  man 
out  on  the  road,  attending  picnics,  stock 
sale.s,  and  public  gatherings  of  all  kind.s. 
-V  good  man  at  one  of  the.se  i)lace.s  enn 
bring  in  anywhere  from  twenty-five  to 
fifty  new  .subsoril)er.s. 

Of  course,  the  advertising  is  a  little 
shy  and  continues  to  be  so  until  .about 
the  first  of  Septemlxjr,  but  plans  are  be¬ 
ing  made  during  the  summer  months 
for  a  new  kind  of  advertising  that  will 
Ix'gin  to  materialize  during  the  Call.  That 
is  stock  and  farm  advertising.  This  year 
unusually  good  crop  pictures  can  be  ob¬ 
tained  l>«“caus(>  the  fields  of  wheat  and 
oats  and  corn  show  up  v.a'll,  and  the 
p.a.sture  lands  are  more  attractive  l)e- 
cau.sf^  of  the  thick  grass  and  den.s<! 
foliage.  When  there  i.s  plenty  of  feed 
in  the  land  the  cows  and  other  stock 
are  .sleek  and  fat,  and  the  farmer  is 
proud  to  h.ave  them  illu.strated  in  the 
story  of  his  esUite. 

Another  thing  that  is  going  to  help 
the  farm  advertising  this  year  is  the 
appeal  to  patriotism.  The  farmer  does 
not  object  to  having  it  known  th.at  he 
has  done  his  level  be.st  to  make  his  land 
produce  what  it  should  for  the  mational 
crisis.  The  photographs  taken  this  year, 
and  illu.strated  in  the  home  paper,  will 
be  a  monument  to  his  industry  and  his 
I)atrioti.sm. 

This  interesting  cla.ss  of  work  is  being 
pursiu'd  energetically  by  many  country 
newspaper.s,  and  it  is  meeting  with  en¬ 
couragement  by  the  farmers  every¬ 
where. 


Suit  Formally  Ended 
Finis  was  written  on  the  court  records 
of  the  Bruce  Haideman  sitit  in  Louis¬ 
ville  Monday  when  counsel  for  Mr. 
Haideman  made  a  formal  motion  in  the 
Jefferson  Circuit  Court  fer  dismissal 
without  prejudice.  The  order  was  allow¬ 
ed  and  entered. 


The  bully,  like  the  practical  joker, 
cannot  take  his  own  medicine. 


NEW  FOREST  FOR  PAPER  - 
SHORTAGE  IN  20  YEARS 


End  of  Raw  Forest  Materials  in  Sight 
in  Two  Decades,  Unless  Reforestation 
Is  Adopted  Under  Scientific  Principles, 
to  Assure  Future  Demand  of  Pub¬ 
lishers. 

If  news  print  consumption  is  to  con¬ 
tinue  on  the  present  basis  and  the  pres¬ 
ent  rate  of  increase,  it  is  estimated  that 
the  available  supply  of  wood  in  the 
United  States  will  be  consumed  within 
ten  or  twenty  years,  unless  some  plan 
is  devised  either  to  repulp  the  old  print¬ 
ed  newspapers  or  by  a  method  of  re¬ 
forestation,  or  both. 

Reforestation  is  put  forward  by  the 
Government  as  the  best  means  of  as¬ 
suring  to  the  newspapers  a  sufficient 
supply  of  news  print  for  the  future. 
W.  B.  Greeley,  Assistant  Forester  at 
Wa.shington,  states  that  the  Pacific 
Northwest  and  Alaska  promises  much 
for  the  future. 

ALASKA  CAN  GIVE  $35  PAPER. 

It  might  be,  he  says,  that  the  forests 
of  Alaska  would  prove  to  be  the  most 
valuable  asset  of  that  Territory.  It 
is  possible,  he  thinks,  to  manufacture 
paper  there,  bring  it  through  the  canal, 
and  lay  it  down  at  Atlantic  seaboard 
points  for  from  $35  to  $40  a  ton.  At  the 
present  time  the  bulk  of  the  paper  of 
t.ie  United  States  Is  produced  in  the 
northeastern  section,  and,  as  in  the  case 
of  the  lumber  industry,  threatens  to  go 
to  the  forests  still  to  be  cut  in  the  Rocky 
Mountain  section  and  in  the  Northwest, 
as  well  as  Alaska.  The  solution  of  the 
problem,  he  says,  is  in  cheap  power 
and  I'aw  material,  close  to  large  centres 
of  population,  and  in  this  respect  it  was 
neces.sary  to  reforest  the  cut-over  lands, 
which,  at  best,  arc  of  low  value,  and 
suitable  for  practically  nothing  el.st-. 
Reforestation,  he  said,  would  maintain 
a  constant  supply  of  wood  pulp  for  the 
milks,  .sufficient  for  all  time  to  come,  to 
keep  the  newspapers  of  the  Eastern 
States  supplied.  There  are  ten  or 
twelve  Western  conifers  well  suited  to 


the  manufacture  of  paper,  he  stated,  and 
it  seemed  reasonable  that  part  of  the 
future  supply  would  come  from  the 
West. 

There  is  no  reason,  he  says,  why 
Alaskan  and  Pacific  Coast  paper  should 
not  become  active  competitors  in  the 
Eastern  markets  in  the  future. 

PAPER  RESOURCES  OK  ALASKA. 

There  are  140  million  cords  of  good 
paper-making  woods,  with  numerous 
water-powers  in  Alaska.  These  re¬ 
sources  are  directly  available  to  manu¬ 
facturing  plants  on  tidewater.  Alaska 
in  many  respects,  he  said,  resembles 
Norway,  which  is  now  the  leading 
paper-making  country  of  the  world. 

LANDS  GOING  TO  WASTE. 

The  lakes  States,  Mr.  Greeley  states, 
contain  27,000,000  acres  of  cut-over 
lands  available  for  reforestation,  while 
the  Northeastern  States  contain  38,000,- 
000  acres  of  logged-off  lands,  large  pro¬ 
portions  of  which  are  restocking  poorly 
or  not  at  all.  It  is  the  intelligent  use 
of  these  areas,  now  practically  waste, 
that  will  assure  a  permanent  and  con¬ 
stant  future  supply  of  wood  for  the 
making  of  news  print  Forest  lands,  he 
said,  should  be  in  the  nature  of  public 
utilities.  A  number  of  States;  like 
Pennsylvania  and  Minnesota,  have  made 
starts  to  reforest  under  expert  direction. 
Any  plan  of  reforestation  means  that 
the  taxation  of  private  forest  lands 
which  are  kept  in  .such  condition  as  to 
discharge  their  public  obligations  must 
be  adjusted  on  an  equitable  basis,  prob¬ 
ably  on  the  principle  of  a  harvest  tax, 
payable  when  wood  products  are  cut,  in 
lieu  of  the  current  property  tax. 

The  main  point  he  makes  is  that 
no  time  should  be  lost  in  taking 
steps  to  reforest  the  lands,  for  the  day 
is  not  far  distant  when  a  problem  much 
more  serious  than  that  which  has  con¬ 
fronted  the  publishers  now  will  have 
to  be  met,  when  it  will  be  a  question, 
not  of  getting  paper  at  a  lower  price, 
but  of  getting  it  at  any  price,  for  the 
stocks  from  which  it  is  being  made  are 
being  exhausted  at  a  rate  that  brings 
the  end  of  the  supply  in  sight. 


j4merica'j  Largest  and  Best  Seu'spafer  Industrial  j4di'ertising  Agency'^ 
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Permanent  weekly  industrial  pages 
among  non~regular  advertisers. 

T  Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun- 
^  day  Magazine  Sections. 

r  High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
^  cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  fhe  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 

JOHN 

r  No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
^  200,000. 

B.  GALLAGHER  COMPANY 

Home  Office:  Woodruff  Building,  Joliet,  Illinois 

Branch  Offices:  Herald  and  Traveler  Buildins.  Boston;  Courier>Jouma)  Building*  Louts* 
ville;  CcMislitution  Building.  Atlanta;  Tlmes'Dispatch  Building,  Richmond;  506*6  Equitable, 

Baltimore:  319*20*21  Keith  Ac  Perry  Building.  Kansas  Qty:  Lumber  Exchange  Building, 

Chicago. 

HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 

The  ktod  of  reftdlDff  that  appeaU  to  all  itatwnieD  an<I  anthore  of  Furope. 
clafwpt  iKitii  the  St&tea  now  in  Uie  We  handle  more  Important  articles  of  this 

world«war.  deacTiption  than  any  other  agency  In 

Feature  articles  from  leading  soldiers.  America. 

THE  INTERNATIONAL  NEWS  BUREAU,  INC. 

J.  J.  BOSDAN,  Editor  in  School  Street,  Boaton,  Moaa. 
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NEW  YORK  CIRCULATORS 
TO  ORGANIZE  AUG.  22 

Circulation  Managers  of  New  York 
State  Dailies  Manifest  Real  Interest 
in  Proposed  New  York  Circulation 
Managers’  Association — To  Meet  it 
Schenectady. 

Circulation  managers  of  New  York 
State  daily  newspapers  will  meet  at 
Schenectady  August  22  to  organize  the 
New  York  Ciiculation  Manager^'  Asso¬ 
ciation. 

J.  M.  Annenberg,  circulation  manager 
of  the  Schenectady  Union-Star,  who 
has  taken  the  initiative  in  trying  to  get 
the  circulation  men  of  the  State  to  or¬ 
ganize,  has  bt^en  assured  of  the  hearty 
cooperation  of  the  following  circulation 
men; 

James  McKernan,  New  York  World; 
M.  J.  Burke,  Brooklyn  Eagle;  W.  M. 
Henry,  New  York  American;  Sam 
Booth,  New  York  Globe;  Wllnam  Hoff¬ 
man,  New  Y'ork  Staats-Zcituiig;  Charles 
H.  Congdon,  Watertown  Tln>es;  C.  E. 
Blewer,  Binghamton  Press;  F.  McDuff, 
Albany  Tlmts-Union;  Alfred  Cockerill. 
Utica  Press;  W.  C.  Hixson,  Syracuse 
Post-Standard;  Q.  B.  Williams,  Geneva 
Times;  M.  D  Treble,  Buffalo  Times;  R. 
D.  Decker,  Albany  Knickerbocker 
Press;  N.  W.  Cowherd,  Niagara  Falls 
Journal;  R.  Brown,  Poughkeepsie  Star; 
A.  J.  Gerber,  Syracuse  Journal;  Robert 
A.  Miner,  UUca  Observer;  L.  M. 
Kruschke,  Rochester  Herald;  E.  F.  Mc¬ 
Intyre,  Syracuse  Herald;  E.  W.  Van 
Dusen,  Schenectady  Gazette.  The  man¬ 
ager  cf  the  Kingston  Freeman  ai  d  tlie 
general  manager  of  the  Elmira  Adver¬ 
tiser  have  also  informed  Mr.  Annen¬ 
berg  that  they  could  be  counted  on  for 
their  support. 

Mr.  Annenberg  is  now  at  work  ar¬ 
ranging  details  for  the  Schenectady 
meeting. 

Carriers  Enjoy  Picnic 
A  throng  of  fully  500  newsboys  and 
carriers  of  the  Milwaukee  Evening  Wis¬ 
consin  were  guests  of  that  paper  at  an 
outing  at  Pabst  Park,  Milwaukee,  last 
week.  Despite  the  extreme  heat,  the 
young  paper  merchants  entered  into  a 
big  programme  with  great  enthusiasm. 
The  parents  of  the  carriers  also  were 
guests  of  the  Wisconsin. 

Carriers  Have  Magazine 
“Courant  Events”  is  the  title  of  a 
new  publication  issued  monthly  by  the 
circulation  department  of  the  Hartford 
(Conn.)  Courant  in  the  interests  of  the 
Courant  carriers.  The  publication  is 
filled  with  good  things  for  the  carrier.s, 
and  is  of  interest  to  any  circulation 


Newsboys  Have*  Outing 
The  twelfth  annual  Omaha  newsboys’ 
picnic  was  held  recently  at  I.iakeview 
Park,  Carter  Lake,  Neb.  The  boys  had 
a  rattling  good  time,  and  almost  enough 
to  eat.  • 


OF  INTEREST  TO 
CIRCULATORS 

Frank  Wadsworth,  formerly  of  Co- 
lumbu.s,  Ga.,  is  now  circulation  manager 
of  the  Albany  (Ga.)  Herald. 

Harold  Brown.  Hopkins,  .Mo.,  carrier 
for  the  Des  Moines  (la.)  Register,  runs 
an  ad  in  the  Hopkins  newspapei  every 
now  and  then  telling  the  people  about 
the  service  he  gives  and  what  a  good 
paper  the  Register  really  is. 

C.  F.  Stoute,  circulation  manager 
of  the  Plainfield  (N.  J.)  and  chairman 
of  the  memlgrship  committee  of  the 
I.  C.  M.  .V.,  who  has  been  ill  with  ty¬ 
phoid  fever,  is  able  to  sit  up  and  is 
improving  rapidly. 

Newsboys  Hold  Picnic 
The  San  Francisco  Newsboys’  .\sso- 
ciation  held  its  annual  outdoor  carnival 
last  Sunday  at  Lovchen  Garden,  Colma, 
Cal.  .Y  strenuous  programme  was  fol¬ 
lowed  and  the  boys  were  kept  busy  from 
early  in  the  morning  and  until  the  call 
was  made  to  get  ready  to  go  home. 

Newsboys  to  Have  Band 
Members  of  the  Providence  Journal 
Newsboys’  and  Carriers’  Association  are 
organizing  a  brass  band  of  twenty-six 
pieces. 

Circulator  to  Marry 
Announcement  has  been  made  of  the 
engagement  of  Paul  W.  Stiles,  circula¬ 
tion  manager  of  the  Middletown  (O.) 
Journal,  and  Miss  Lurena  Buughn,  of 
Xenia,  O. 

Newspaper  for  Soldiers 
The  Daily  Palo  Alto  (Cal.)  Times  is 
going  to  provide  a  dally  newspaper  to 
Camp  Fremont,  Cal.,  where  25,000  sol- 
diers  are  stationed. 

Explain  Handling  of  Big  Story 
“How  ("hicago  First  Learned  Who 
Was  Drafted”  is  the  title  of  a  sixteen- 
page  illustrated  booklet  recently  issued 
by  the  Chicago  Evening  .Vmerican.  ex¬ 
plaining  how  the  American  handled  the 
story  of  the  selective  draft 

Communication 

Thb  Editor  and  Pobubhkb: 

We  tmve  printed  for  some  years  the  Long 
Island  Globe,  a  weekly  newspaper,  owned  by 
John  H.  Dennelley,  of  ManUasset,  Long  Island. 

Mr.  Dennelley  Is  a  member  o<  ttie  Slxty-nlntU 
Keglment  and  has  been  called  to  the  colors.  lie 
has  astaHl  us  to  carry  on  his  newspaper  during 
bis  absence.  Can  you  recommend  any  adver¬ 
tising  agoDcles  where  we  might  be  able  to  get 
some  foreign  business?  The  Globe  has  an  actual 
circulation  of  000  in  the  second  richest  town  In 
New  York  State — North  Hempstead. 

We  would  thank  you  for  any  assistance  you 
can  render. 

Very  truly  you.w. 

L.  S.  Cask. 

lOO  Main  Street,  Flushing,  N.  Y. 

Lack  of  consideration  is  the  cause 
of  untold  misery. 


WAR  INCREASES  USE  OF 
TYPESETTING  MACHIiNES 

Shortage  of  Labor,  Due  to  Selective 
Draft,  Causes  Smaller  Newspapers  to 
Install  Machinery,  and  Larger  Dailies 
and  Printers  to  Substitute  Newer  Mod¬ 
els  for  the  Old. 

One  result  of  the  war  has  been  an 
increase  in  the  purchase  of  labor-sav¬ 
ing  machinery  on  the  part  of  newspa¬ 
pers  and  printers.  This  is  particularly 
true  in  the  case  of  typesetting  ma¬ 
chines,  the  orders  for  which  are  pour¬ 
ing  in  to  the  factories  in  a  steady  vol¬ 
ume.  Not  only  are  small  newspapers 
that  have  not  in  the  past  made  use  of 
the  typesetting  machines  Installing 
these  labor-savers,  but  those  that  have 
one  or  more  are  changing  them  to 
models  of  wider  range. 

Machines  of  one  magazine  that  set 
only  one  or  two  faces  of  type  are  be¬ 
ing  changed  for  the  double,  triple,  and 
four-deck  type,  and  the.se  in  turn  are 
giving  way  to  those  of  the  .same  kind, 
plus  the  auxiliary  or  side-magazine 
feature,  making  it  pos.sible  to  handle  a 
greater  number  of  faces  at  one  time. 
The  additional  magazine  on  the  side 
lends  greater  versatility,  for  it  enables 
the  operator  to  produce  heads  at  the 
same  time  he  is  setting  his  .straight 
matter,  as  well  as  to  compose  advertis¬ 
ing  matter,  without  changing  maga¬ 
zines. 

The  Selective  Draft  law  ha.s  made 
Inroads  on  the  labor  of  practically  ev¬ 
ery  printing  office  in  the  United  States, 
and  there  is  a  consequent  shortage  of 
labor,  which  has  naturally  sup^gested  a 
greater  variety  of  labor-saving  devices. 
The  factories  producing  the  slug-cast- 


A  TOP  NOTCH  FEATURE 

The  Humor  of  Human  Nature 

In  Our  Sunday  Page 

SKETCHES  FROM  LIFE 

By  HARRY  J.  WESTERMAN 

Makes  An  Instant  Appeal 

Write  for  samples  and  prices 


ing  machines  are  constantly  increasing 
their  output  to  meet  the  demand. 

LARGE  OUTPUT  OF  NEW  MACHINES. 

The  Mergenthaier  Linotype  Company 
has  approximately  33,000  machines  in 
use.  Of  this  amount,  probably  20,000  are 
in  the  United  States,  and  the  number  is 
being  added  to  at  the  rate  of  about  200 
monthly.  This  company  has  in  use 
something  like  100  Ludlow  Typograph 
machines,  on  which  display  advertising 
is  compo.scd,  and  is  putting  out  probab¬ 
ly  fifteen  new  machines  of  this  type 
every  thirty  days. 

The  Intertype  Corporation  has  some¬ 
thing  like  2,000  machines  in  use,  and  is 
adding  to  the  number  probably  seventy 
each  month. 

Hardly  a  newspaper  of  any  size  to¬ 
day  composes  display  headings  by  hand 
— the  work  is  done  on  the  typesetting 
machines.  The  amount  of  advertising 
matter  composed  by  machinery  in¬ 
creases  daily,  while  job  offices  are  using 
them  in  greater  number  than  ever  be¬ 
fore,  up  to  GO-point  composition,  the 
range  of  work  they  handle  showing 
wider  use.  The  ingenuity  of  the  print¬ 
er,  coupled  with  the  cooperation  of  the 
manufacturers,  makes  it  possible  to 
produce  type  and  rules,  borders  and 
slugs  in  endless  amounts. 

The  use  of  laboring-saving  machinery 
does  not  stop  with  the  installation  of 
more  or  new  models  of  typesetting  ma¬ 
chines,  but  extends  into  the  field  of 
slug-  and  rule-cutting  and  trimming 
devices,  reducing  the  hand-work  to  the 
minimum,  making  it  possible  to  pro¬ 
duce  a  better  product  in  less  time  and 
for  a  corresponding  reduction  in  price. 

Most  people  who  want  to  fill  a  think¬ 
ing  part  are  not  fitted  for  the  job. 


'T'l  IkT  O  J*  A.  120  West  32nd St. 

The  McClure  Newspaper  Syndicate  New  York 


Production  in  Louisiana  Is 
Increasing  the  State’s  Wealth 

The  Times  -  Picayune  Leads  All  Other  Mediums  in 
New  Orleans  Producing  for  Advertisers 

Approximately  one-half  of  all  the  sulphur  in  the  world  is  pro- 

'  duced  in  Louisiana,  and  this  state  is  the  largest  producer  of  rice 
and  cane  sugar  in  .America.  With  one  exception  Louisiana  is 
the  largest  manufacturer  of  lumber  in  the  world.  It  has  the 
largest  salt  deposits  in  the  world,  and  its  chief  city.  New  Orleans, 
is  the  largest  manufacturing  city  in  the  South.  Louisiana  is 
about  sixth  in  the  production  of  oil  and  gas  in  the  United  States. 

Its  crop^ alone  this  year  will  amount  to  $170,(X)0,0()0.  Many  mills, 
factories,  and  the  navy  yard  are  working  overtime.  Banks  of  the 
state  never  had  such  a  volume  of  money  on  deposit.  Retail  stores 
had  the  best  July  business  they  ever  knew. 

01)e  Siinea-Ptcaguttp 

“Greatett  Newspaper  South” 

Business  conditions  are  further  reflected  in  the  advertising  col¬ 
umns  of  The  Times-I’icayune — the  largest  volume  any  New 
Orleans  medium  ever  knew.  For  the  first  seven  months  of  1917 
it  amounted  to  4.329,592  lines — 922,884  lines  more  than  its  nearest 
competitor  and  1.351,143  lines  more  than  its  next  nearest,  and 
this  without  advertisements  of  liquor,  beer  and  alcoholic  bever¬ 
ages  in  The  Times-Picayune.  Every  month  gave  an  increase 
over  last  year. 

The  Timet-Picayune  produce*,  hence  it*  advertising  patronage 

Besides  prestige  with  the  people  The  Times-Picayune  has  a  larger 
circulation  adjacent  to  the  stores  of  New  Orleans  than  any  other 
medium — 82  per  cent  of  its  entire  circulation  being  city  and 
suburban.  The  Audit  Bureau  of  Circulations  has  just  issued 
its  report  on  The  Times-Picayune.  (let  a  copy,  analyze  it  and 
see  for  yourself. 

The  report  shows  that  The  Times-Picayune  makes  truthful  statements 
to  the  Bureau,  and  does  not  try  to  mislead  its  advertisers 
Foreign  Representatives:  Cone,  Lorenzen  A  Woodman 
New  York,  Chicago,  Atlanta,  Detroit,  Kansas  City 

(Member  Audit  Bureau  of  Circulations) 
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PEACH  GROWERS  PLAN 
NATIONAL  AD  CAMPAIGN 


(California  Pearh  Growers,  Iiir.,  Arrange 
to  Spend  in  Advertising  Blue 

Ribbon  Pearlies  Other  Tips  for  the 
Advertising  Manager  — New  (Copy  Go¬ 
ing  Out. 

iSpnial  to  The  KimoB  ani>  I'cnLisiiEU. ) 
FiuiSNO,  ('al.,  .Vugust  9. — The  ('alifor- 
nia  Peach  Orowers,  Inc.,  will  srK-nd 
000  this  fall  in  a  national  campaign  to 
adverti.se  Hlue  Kil>l>on  brand  peache.s. 
(’ontract  for  the  handling  of  the  adver- 
ti.sing  ha.s  been  made  with  K.  A.  Berg, 
of  Fresno. 


SrimsTT  &  Finnk;y,  Inc.,  171  .Mad'.son 
.V venue,  .Vew  York,  has  obtained  the  ac¬ 
count  of  .\.  ('.  Penn,  Inc.,  and  will  han¬ 
dle  the  advertising  of  the  Penn  Safety 
Bazor  and  the  Wallace  I>amp.  " 

Thk  PHAMBEas  Agency,  Inc.,  614- 
616  Maistm  Blanche  Building,  New  Or¬ 
leans,  is  now  handling  the  advertising 
of  the  Dunbar  Mola.s.ses  &  Syrup  ('o. 

The  H.  K  McPann  Pompany,  61 
Broadway,  New  York,  early  in  the  fall 
will  place  the  business  of  Borden’s  Pon- 
densed  Milk  Pompany,  108  Hudson 
Street.  New  York,  makers  of  condensed 
and  liquid  milks  and  food  prodticts. 

The  J.  W.  Morgan  .\i>vei!Tising  .Agen¬ 
cy.  44  Hast  23d  Street,  New  York,  will 
handle  the  national  adverti.sing  and 
(Jardiner,  .Mkinson  &  Wells.  150  Madi- 
.son  .Avenue.  New  York,  the  lo<'al  adver¬ 
ti.sing.  of  the  Emerson  Phonograph 
Pom|»any.  Inr.,  3  West  35th  Street, 
New  York.  .A  campaign  is  being  ar¬ 
ranged  to  advertisw  Emerson  records. 

Frank  Presbrey  ('o.mpany,  Inc.,  456 
F'ourth  .Avenue.  New  York,  will  handle 
the  farm  tractor  account  of  the  (’base 
.Motor  Truck  Pompany.  Syracuse,  N.  Y. 

N.  W.  .Ayer  &  Son,  Philadelphia, 
handles  the  advertising  of  the  Speco 
Manufacturing  Company,  1777  Broad¬ 
way,  New  York,  makers  of  Spark  Plug 
Energizer. 

The  FniEttAi.  AnvEi:TisiNG  Agency, 
Inc.,  6  PCCast  39th  Street.  New'  York, 
handles  the  advertising  of  the  Roman 
Meal  Pomjiany,  Toronto,  Canada, 
manufacturers  of  bre.'ikfast  food  and 
laxative  grain  cereal  product. 

Ixu'is  V.  Cp.my,  41  Park  Row,  New 
Y'ork,  handles  the  advertising  of  Earl 
&  Wil.son,  Troy,  N.  Y.,  makers  of  "E. 
&  W."  collars  and  .shirt.s. 


SUES  LOUISVILLE  HERALD 


Candidate  for  Mayor  of  Ixtuisville  Files 
|30().(KK)  Liltel  Suit. 

The  Louis\  ille  Herald,  John  P.  Shafer, 
of  Phicago.  editor  and  publisher,  was 
Wednesday  made  defendant  in  a  suit  in 
which  Sheriff  Charles  J.  Cronan.  the 
Democratic  nominee  for  Mayor,  asks 
*300.000  as  damages,  alleging  libel. 
Three  particular  editorials  which  ap- 
IHtared  in  the  pa.st  two  weeks  in  con¬ 
nection  with  the  primary  campaign  are 
objected  to  by  the  winner  of  the  IX-mo- 
cratic  race.  The  Herald  is  the  only  Re¬ 
publican  daily  in  Ixjuisville.  Merrit 
O  Neal.  of  O'Neal  &  O’Neal,  is  counsel 
for  the  plaintiff,  who  is  now  sheriff  of 
.leffenson  County  and  quite  likely,  if 
the  election  goes  as  usual,  to  be  elected 
Mayor. 

In  the  rxtition  the  several  editorials 
«omi>lained  of  are  quoted  at  length. 


Conkir  Sees  Big  City 
E.  T.  Conkle,  news  manager  of  the 
Chicago  office  of  the  I'nited  Press,  was 
a  New  York  visitor  this  week. 


6,000  WRITERS  WORK 
ON  NEW  YORK  PAPERS 


^  ith  Free  Lanres,  Not  Regularly 
plojed,  the  Number  Will  Prob^ly 
Reach  7,000  -  List  Includes  Editors,  Re¬ 
porters,  De.>.k  Men,  a«d  Copy-Readers 
— Some  Interesting  Details. 

More  than  6,000  are  employed  on  the 
editorial  -staff  of  New  York  newspaper.s. 
When  the  space  men  and  free  lances 
are  taken  into  consideration,  the  figures 
may  Ije  swelled  to' 7,000 — po.ssibly  7,500. 
Only  approximate  figures  can  be  given, 
at  be.st. 

There  are  about  1,200  newspapers, 
magazines,  and  periodicals  of  all  kinds 
printed  in  Greater  New  York,  which 
compri.ses  five  counties.  The  city  is 
made  up  of  an  amalgamation  of  towns 
that  grew  into  each  other,  and  stretches 
from  Yonkers  on  the  north  to  Staten 
I.sland.  and  from  Staten  Lsland  to  Rock- 
away,  on  Long  Island.  In  order  to  get 
the  correct  numlier,  the  publications  of 
Brooklyn,  Rockaway,  Flushing,  Coney 
I.sland,  and  numerous  other  points  must 
l)e  added,  for  they  are  all  in  New  York 
city. 

NEARLY  ONB  Ht'NIiRBP  DAILIES. 

There  are  .something  like  ninety  dailiy 
newspapers  printed  here.  Sixteen  oi 
them  are  devoted  to  general  news  of  the 
day,  the  others  to  particular  lines  otf 
endeavor.  There  are  daily  newspapers 
that  give  the  news  of  commercial  affairs 
almost  to  the  exclusion  of  anything  el«e, 
of  finance,  women’s  wear,  metals,  and 
what  not.  There  are  many  newspapers 
of  general  intelligence  printed  in  for¬ 
eign  languages.  The  larger  number  are 
publi.shed  in  Manhattan  proper,  but 
some  are  printed  twenty  and  twenty- 
five  miles  from  the  City  Hall — yet  stiK 
in  New  York.  The  men  and  women  who 
earn  their  living  as  editor.s,  reporters, 
copy  readers,  and  writers  on  the  jiapers 
vary.  On  .some  daily  newspapers  as 
many  as  fifty  are  employed  reguk'cly, 
with  a  number  of  special  witters  who 
get  space  rates,  in  addition.  Some  of  the 
.smaller  newspapers  will  run  down  to 
ten — some  will  go  to  twenty-five.  It 
may  be  estimated  that  dailies  priiiti'd  in 
English  and  devoted  to  general  news 
employ  on  an  average  of  flft>  each.  It 
may  run  more,  when  one  takes  into 
con.sideration  the  free  lanoes  and  apaoe 
men  who  contribute  to  their  columns. 
The  others  are  e.stimati^  at  fifteen  each, 
which  is  lielieved  to  be  conservative. 

S.MALL  ARMY  ON  THH  WI-JUKiSES. 

The  numlier  employed  on  the  weeklies 
and  semi-weeklies  is  estimated  at  five 
each.  Some  of  them*  employ  dozens  anj 
wime  only  one.  New  York  is  the  great 
centre  for  the  publication  of  class,  trade, 
and  technical  papers  of  all  kinds.  These 
publications,  which  deal  with  a  particu¬ 
lar  cJas.s,  industry  or  interest,  are  na¬ 
tional  in  their  .scope,  and  employ  r.atber 
more  men  than  is  the  ca.se  in  other  sec¬ 
tions.  Nearly  all  the  men  on  the  week¬ 
lies  were  recruited  from  the  daily  news¬ 
papers. 

The  monthly  and  .semi-monthlies  are 
credited  with  two  each.  Some  get  along 
with  one,  a  number  have  three  or  four, 
and  still  more  rely  on  the  efforts  of  out¬ 
siders,  who  live  in  New  York,  to  assist 
in  the  filling  of  the  columns.  There  are 
something  like  forty  fiction  magazines 
in  the  city.  Some  of  them  emidoy  lar*e 
.staffs  of  copy  readers.  In  s(*veral  castes 
a  number  of  publications  are  owned  t^’ 
the  same  company,  and  the  stories  for 
ail  are  read  by  a  common  .staff.  Borne  of 
them  are  small,  and  get  along  with  three 
men  in  the  editorial  department — an 
editor  and  two  readers.  The  magazines 
have  Iseen  credited  with  five  each. 


WHAT  THE  FIGURES  SHOW. 

On  that  basis  the  figures  showing  the 
number  of  newspaper  people  employed 
in  New  York  city  may  be  tabulated  as 
follows: 

Daily  newspapers  .  1,910 

Weeklies  and  semi-weeklies  . . . ,  3,075 
Monthlies  and  semi-monthlies  . .  840 

Magazines  of  fiction  .  200 

Quarterlies  .  35 

(.Correspondents  for  outside  papiers  200 


Total  .  6,260 

It  may  be  said  that  the  magazine  edi¬ 
tors  are  not  newspaper  men,  but  most 
of  them  were  before  they  went  into  that 
field.  It  may  probably  be  urged  that 
fiction  copy  readers  are  not,  and  have 
not  been,  identified  with  active  news¬ 
paper  work,  which  is  doubtless  true, 
but  the  chances  are,  if  the  number  who 
have  not  been  actively  engaged  in  news¬ 
paper  srork,  or  recruited  out  of  the  news¬ 
paper  offices  lie  eliminated,  there  would 
probably  be  left  only  100  to  cast  out  of 
the  above  total.  To  the  total,  however, 
must  be  added  the  free  lances  generally, 
the  newspaper  men  who  have  quit  ac¬ 
tive  work  and  who  are  specializing, 
either  in  certain  fields  or  who  write 
fiction  exclusively.  It  would  be  difficult 
to  e.stimate  their  number.  There  are 
hundreds  of  them.  That  the  total  num- 
l)er  of  newspaiier  men  actively  engaged 
in  New  York  city  reaches  7,000  is  prob¬ 
able.  It  may  be  that  the  number  will 
reaoh  7,500. 

AN  ARMY  OF  WRITERS. 

That  the  number  who  make  a  living 
<r?ltlng  in  New  York  is  much  greater 
may  be  realized  when  it  is  .stated  that 
thousands  of  stories  are  received  daily. 
This  includes  all  cla.sses,  mostly  fiction 
and  moving- picture  scenarios,  the  major 
portion  from  tho.se  who  have  never  en¬ 
gaged  in  newspaper  work  of  any  kind. 
5ome  man  comes  to  New  York  to  set 
■■he  world  on  fire.  He  sells  a  story  to  a 
nagazine  and  leaves  town.  Others  re¬ 
main  and  gain  fame,  and  still  others 
stick  and  gain  nothing.  It  id  said,  but 
not  confirmed,  that  if  one  adds  to  the 
list  of  those  who  are  actively  employed 
in  newspaper  work  in  New  York,  the  list 
of  those  who  sell  or  try  to  .sell  products 
in  this  maiket,  the  number  will  reach 
29,000.  They  live  in  all  sections  of  the 
country,  their  stories  coming  in  (and 
going  back)  by  mail.  Carl  H.  Getz,  .sec¬ 
retary  of  the  American  As.sociation  of 
Teachers  of  Journalism,  estimates  that 
the  numlier  of  men  actively  engaged  in 
writing  for  newspapers  in  the  United 
States  is  35,000. 


AS  SHERMAN  SAID. 

“Where’s  Mahoney?”  howled  the  City 
Editor. 

“Ckin  for  a  week’s  drill  at  Fort  Ham¬ 
ilton,’’  explained  the  A.ssistant  C.  E. 

"Well — send  Dobson  here,  I  want  him 
to  go  on  a  big  story.’’ 

“Dob.son  is  held  in  reserve  in  the 
Steenth  Regiment  Armory. 

“He  is,  hey?  Well  tell  Jones  I  want 
him.’’ 

“This  is  Jones’s  practice  week  with 
the  Naval  Militia.’’ 

“For  Heaven’s  sake,  how  do  they  ex¬ 
pect  me  to  get  out  a  paper?  Assign 
Miss  Smithers  to  the  Hemlock-Spruce 
wedding.’’ 

“She  won’t  be  back  for  a  week,  as 
•she  is  sewing  pajamas  at  Red  Cross 
Headquarters.” 

“Well — I’ll  be  - .  Fill  up  the  rag 

with  flimsy — and  let  it  go  at  that — war 
is  certainly  Hell.” 

TO  UNCLE  SAM. 

Bottle  the  U’s 
But  Not  the  News. 


The  A.  B.  C.  Short  Line  Ad 

Last  week’s  Editor  and  Publisher 
c.'irried  a  four-and-one-half  page  adver¬ 
tisement  headed  the  A.  B.  C.  Short 
Line.  This  was  not  intended  to  occupy 
over  four  page.s,  but  the  cooperation 
was  so  whole  hearted  that  it  was  nec¬ 
essary  to  over-run  the  space  allotted. 

It  is  regrettable  that  there  was  a 
figure  dropped  in  the  circulation  report 
of  the  New  Haven  (Conn.)  Times- 
Leader,  making  it  6,296  instead  of  16,- 
296. 

The  Oklahoma  City  (Okla.)  Times 
order  was  received  too  late  to  be  in¬ 
cluded.  They  report  a  circulation  of 
29,651  daily.  The  Times  is  the  after¬ 
noon  edition  of  the  Oklahoman,  with  a 
circulation  daily  of  42,530  and  Sunday 
49,418. 

But  it  was  a  great  advertisement  and 
is  bound  to  do  a  great  work  for  some 
time  to  come. 


German  Elditor  Arrested 
Fritz  Bergmier,  president  and  business 
manager  of  the  St.  Paul  Daily  Volks- 
zeitung,  German  newspaper,  was  arrest¬ 
ed  Thursday  for  alleged  violation  of  the 
President’s  alien  enemy  proclamation  of 
April  6.  Federal  officials  charge  that 
the  Volkszeitiing  has  contained  many 
.nspersions  on  the  war  policies  and  mea¬ 
sures  of  the  United  States  as  well  as 
reflections  on  General  Pershing. 


It  is  not  so  much  what  you  say  as 
the  way  you  say  it. 


Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


GLASS,  JOHN, 

1156-llM  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST, 

225  W.  39th  Street,  New  York. 
Tel.  Bryant  6875 

New  Orleans  States 

Member  Audit  Bureau  of  Clrculatlooa. 

Sworn  Net  Paid  Circulation  for  O 
Month*  KnUluK  April  1,  1917 

36,670  Daily 

We  guarantee  the  largeat  white  boma 
delivered  evening  circulation  In  the  trade 
territory  of  New  Orleana. 

To  reach  a  large  majority  of  the  trade 
proapecta  in  the  local  territory  the  Statea 
Im  the  logical  and  economic  metlium. 
UIrculation  data  aent  on  requeat. 

The  S.  C.  BECKWITH  SPECIAL, 
AGENCY 

Sole  Foreign  Kepreaentativea 
.New  York  Chicago  St,  LaOnU 
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AD  FIELD  PERSONALS 

John  Condon,  until  recently  automo¬ 
bile  editor  of  the  Tacoma  (Wash.) 
Lodger,  has  opened  up  a  general  adver¬ 
tising  agency  in  Tacoma. 

E.  A.  Si.'TPHiN  now  has  charge  of  the 
national  advertising  department  of  the 
New  York  Tribune,  succeeding  W.  G. 
Woodward. 

Prank  James  Rascovar,  of  the  Albert 
Frank  &  Co.,  Advertising,  New  York, 
has  been  appointed  by  Edgar  J.  Mar- 
ston,  of  the  New  York  County  Chapter 
of  the  American  Red  Cross,  as  chair¬ 
man  of  the  executive  committee  to  rep- 
re.sent  the  advertising  agents  of  the  city 
in  the  projected  Day’s  Pay  Red  Cross 
Campaign  shortly  to  be  launched  in 
New  York. 

Jacques  H.  Heirts  and  Wju.iam  V. 
ScHWARTiNo,  both  of  the  order  depart¬ 
ment  of  the  Alljcrt  Frank  &  Co.,  Ad¬ 
vertising,  New  York,  have  enlisted. 
Mr.  Herts  is  in  the  Twenty-fourth  Com¬ 
pany  and  Mr.  Schwarting  in  the  Twen¬ 
tieth  Company  of  the  Ninth  Coast  Ar¬ 
tillery  of  Iho  New  York  National  Guard. 

Eixjar  G.  CF:iawE;u„  for  almost  three 
years  executive  manager  of  the  Quoin 
Club,  which  i.s  now  the  advertising  di¬ 
vision  of  the  Periodical  Publishers’  As- 
.sociation,  has  resigned  to  return  to  his 
formei  connection  with  the  advertising 
department  of  Doubleday,  Page  &  Co., 
in  their  New  York  office.  He  will 
take  up  his  work  there  Augii.st  ?0.  In 
the  meantime,  he  is  on  vacation. 

P.  S.  Tyueh!,  president  of  the  Deute- 
Tyler  Company,  of  Portland,  Ore  ,  is  in 
Chicago  looking  after  the  intere.sts  of 
two  of  his  clients,  the  Noglare  Auto 
Lens  Company,  of  Portland,  and  the 
Phea.sant  Fruit  Juice  Company,  of  Sa¬ 
lem,  Ore. 

R.  H.  CoRNBU.,  advertising  manager 
and  part  owner  of  the  Fort  Worth 
(Tex.)  Recoid,  recently  .addressed  the 
Dallas  Sales  Managers’  A.ssociation  on 
the  subject,  ”How  Advertising  Can  Re¬ 
duce  the  Manufacturer’s  Selling  Co.st 
and  lncrea.se  the  Salesman’s  Individual 
Profits.” 

Roy  S.  Marsh,  director  of  publicity 
for  the  Elgin  Motor  Car  ('ompany,  left 
Chicago  recently  for  a  12,00()-mile  motor 
trip.  He  will  visit  San  I-Vancisco, 
Miami,  Fla.,  and  New  York  iK'fcre  his 
return. 

T.  H.  Citoi’SEY,  who  has  Ix'en  on  the 
advertising  staff  of  the  New  York 
Times  for  nearly  eight  years,  is  now 
employed  in  the  advertising  department 
of  the  New  York  Herald. 

Lejwis  R.  Ely,  well-known  St.  Louis 
newspaper  man,  has  become  a  member 
of  the  D’Arcy  Advertising  Company, 
St.  Louis. 

A.  J.  KoHi,Eni,  advertising  manager  of 
the  New  York  Globe  for  seven  years, 
will  join  the  Hearst  organization.  New 
York,  early  in  the  fall. 

Fiunk  Y.  Andeirson,  who  has  been  in 
newspaper  work  in  St.  Louis  since  1903, 
has  been  appointed  inknager  of  the  pub¬ 
licity  work  of  the  Rubel-Brown  Adver¬ 
tising  .Agency,  St.  Louis. 

Cone:,  Ix)Re;nze:n  &  Woodman  are  the 
foreign  advertising  representatives  of 
the  Decatur  (Ill.)  Review. 

Harry  A.  Casuy  has  been  appointed 
advertising  manager  of  Hearst’s  Atlanta 
Georgian  and  Sunday  American.!  He 
succeeds  Joel  Chandler  Harris,  jr.,  who 
has  been  appointed  advertising  director. 
Mr.  Casey  was  formerly  with  the  Los 
Angeles  Examiner,  and  has  been  con¬ 
nected  with  the  local  display  advertis¬ 
ing  department  of  the  Atlanta  Georgian 
for  more  than  a  year. 


Wendell  P.  Colton,  of  the  Wendell 
P.  Colton  Advertising  Agency,  New 
York,  will  return  to-day  from  Washing¬ 
ton,  where  he  was  called  for  a  confer¬ 
ence  with  Herbert  C.  Hoover. 


Ad  Club  Opens  New  Hotel 
The  .Aurora  (Ill.)  Admen’s  Club  re¬ 
cently  opened  the  new  Hotel  Aurora 
with  a  banquet.  Talks  were  made  by 
John  H.  Clayton,  of  the  Clayton  Service 
Co.,  of  Chicago;  Col.  J.  K.  Groom,  man¬ 
ager  of  natioiial  advertising  for  the 
Aurora  Beacon-News,  and  E.  P.  Hoerr, 
of  the  Aurora  Millwork  Co. 


To  Study  Advertising  in  South  America 
For  its  forthcoming  investigation  of 
the  advertising  methods  in  vogue  in 

I. .atin  America,  the  Bureau  of  Foreign 
and  Domestic  Commerce,  Department 
of  Commerce,  has  chosen  as  its  agent 

J.  W.  Sanger,  a  practical  advertising 
investigator,  counsel,  and  writer  of 
New  York. 


(German  Paper  Suspends 
The  Philadelphia  Sonntags  Journal, 
one  of  the  oldest  German  newspapers 
in  the  city,  has  suspended  and  William 
Regen.sberger,  its  editor  has  left  Phila¬ 
delphia  without  giving  notice  of  his 
destination.  The  reason  for  suspension 
was  the  heavy  loss  in  business  since 
the  outbreak  of  the  war. 


.  Paper  from  Cotton  Stalks 
Twenty-eight  Dallas,  Tex.,  business 
men  have  formed  a  $30,000  corporation 
to  build  a  plant  for  the  manufacture  of 
paper  and  pulp  from  cotton  stalks.  It 
Is  planned  to  Increase  the  .stock  to  $250,- 
000  as  soon  as  the  charter  has  been 
granted  and  to  build  a  paper  mill  Ir 
Dallas. 


Dallas  Times-Herald  Wins  Prize 
The  Dallas  (Tex.)  Times-Herald  re¬ 
ceived  first  prize  in  the  advertising  con¬ 
test  held  recently  during  the  Buy-lt- 
Made-in-Texas  AVeek,  in  which  news¬ 
paper  and  advertising  men  all  over  the 
State  were  entered.  The  prize-winning 
article  was  written  by  Herman  Philip- 
•son,  advertising  manager  of  the  Times- 
Herald. 


To  Start  Paper  in  Russia 
The  National  Russian  Brotherhood, 
which  began  two  a  days’  session  in 
Harrisburg,  Pa.,  Tuesday,  will  establish 
a  newspaiFer  in  Russia.  Paul  Dzvonoyzk 
of  .Mayfield,  Pa.,  and  Peter  Hutalaff,  of 
New  York  will  have  charge  of  the  pub¬ 
lication  whose  aim  will  be  “to  tell  the 
Russians  more  of  world  democracy.” 


“The  Asylum  for  Him” 

Under  the  caption,  “The  Asylum  for 
Him,”  the  Newvllle  (Pa.)  New  Star, 
says:  “The  country  newspaper  man 

is  about  the  only  great  producer  who 
is  not  sharing  in  the  war-made  pros¬ 
perity.  Everything  he  buys  has  gone 
up,  and  he  still  sells  his  paper  at  the 
sEMne  old  price  and  takes  a  chance  at 
that”  The  paper  received  this  letter: 
“Please  send  a  few  copies  of  the  paper 
containing  the  obituary  of  my  aunt 
A1.SO  publish  the  inclosed  clipping  of 
the  marriage  of  my  niece,  who  lives  in 
Lewtstswn.  And  I  wish  you  would 
mention  me  in  your  local  columns.  If  It 
doesn’t  cost  anything,  that  I  have  two 
bull  mlves  for  sale.  As  my  subscrip¬ 
tion  is  out,  please  stop  the  paper,  as 
times  are  too  hard  to  waste  money  on 
newspapers.” 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA  MONTANA 


NEWS  . BlrmlDKhiim 

.Vvfragt-  circulation  for  June,  1U17,  Daily  41,047; 
Sun<luy,  4.), :!!(!.  I’rinteil  2. HOI, 112  lines  more 
adrertlalDg  tban  Its  nearest  competitor  in  1916. 


CALIFORNIA 


EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Qreatest  Home  Delir- 
ery. 

MERCURT-HERALD  . San  Jose 

Post  Office  Statement  . 11,434 

Member  of  A.  B.  0. 


MINER  . . . . . Butte 

Average  dally  13,781,  Sunday  22,343.  for  6 
months  ending  April  1.  1917. 


NEW  JERSEY 


JOURNAL  . Elisabeth 

PRESS  CHRONICLE  . Paterson 

COURIER-NEWS  . Plalnfleld 


GEORGIA 


NEW  YORK 


BANNER  . Athens 

A  gilt  edge  subscription — not  a  mere  circula¬ 
tion  claim. 

JOUR.NAL  (Clr.  05.42'H)  . Atlanta 


COURIER  A  ENQUIRER  . Buffalo 


IL  PROQRESSO  ITALO-AMERICANO  —  New 


ILLINOIS  . New  York 

-  The  National  Jewish  Daliy  that  no  general 

HERALD-NEWS  (Circulation  19.190) . Joliet  «<l»ertl8er  should  overlook. 


IOWA 


THE  RBOISTER  AND  TRIBUNE — Des  Moines 
ClrculaltuD,  85.UU0  Dally.  70,000  Sunday. 

SUCCESSFUL  KARMI.NQ  . Des  Moines 

.Mure  than  800,000  circulation  guurunteeU  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL - Loulavllle.  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Ouarantee<l 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  eiceas  of  90,000  copies  monthly. 


LOUISIANA 


TIMES-PICAYUNB  . New  Orleans 


OHIO 


VINDICATOR  . Youngstown 


PENNSYLVANIA 


DAILY  DEMOCRAT  . Johnstown 

TIMES'LEADER  . Wllkes-Bsrre 


TENNESSEE 


BANNER  . Nashville 


MICHIGAN 


PATRIOT  (No  Monday  Issue)  . Jackson 

Last  Qov.  Statement — Dally,  11,403;  Sunday. 
12,968.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads.  90  cents  Inch ;  yearly 
contracts,  39  cents  Inch;  position  20%  extra. 


MINNESOTA 


TRIBUNE,  Morning  and  Evening. .  .Minneapolis 


MISSOUJtl 


POST  DISPATCH  . St.  Louis 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  In  Ita  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sella  more  papers  In 
St.  l-uuis  and  suburbs  every  day  In  the  year, 
than  there  are  liuineg  in  the  city. 

Circulation  Qrst  six  monllis,  1917 : 


Sunday  average  . 302,898 

Daily  and  Sunday  . 199,989 


TEXAS 


CHRONICLE  . . . . Houston 

The  Cbronicio  guarantaea  a  drculatlon  of 
42.000  dally  and  91,000  Sunday. 


UTAH 


HERALD-REPUBLICAN  . Salt  Lake  dtr 


VIRGINIA 


DAILY  NEWS-RECORD  . Harriaonbura 

In  the  famous  Valley  of  Va,  only  paper  In 
the  richest  Agricultural  County  In  United  States. 


WASHINGTON 


POST-INTELLIOENCBR  . Seattle 


ROLL  OF  HONOR 


The  following  publlahers  guarantee  drculatlon 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhanatlve  Investigation. 


ILLINOIS 


8KANDINAVBN 


.Chicago 


NEBRASKA 


FRBIE  PRESSE  (Clr. 

128,384) _ 

. . .  .Lincoln 

NEW 

YORK 

BOELLETTINO  DELLA  SERA . New  York 
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TIPS  FOR  DEALERS 


New  Concerns  and  Old  That  Are  or  Will 
Be  in  the  Market  for  Supplies. 

New  York. — Republica  AdvertLsing 
Service,  Inc.;  to  do  a  general  printing 
and  publi.shing  busines.s;  capitalization: 
$25,000;  incorporators:  C.  N.  Duncan, 
I).  R.  Hunter,  and  W.  J.  Weber.  Place 
of  Busine.ss:  1777  Broadway. 

MEDruRD,  N.  J. — Central  Record  Pub¬ 
lishing  Co.;  to  conduct  a  general  print¬ 
ing  and  publishing  business;  capitaliza¬ 
tion;  $10,000;  H.  L.  Knight,  C:  E. 
Holmes,  and  C.  F.  Clymer,  all  of  Med¬ 
ford,  incorporators. 

New  York. — The  Pan-American  Mag¬ 
azine,  Inc.;  to  do  a  general  printing 
and  publishing  business;  capitalization: 
$125,000;  W.  \\\  Rasor,  L.  E.  Elliott, 
C.  G.  Gunn,  incorporators;  place  of 
business;  70  Fifth  Avenue. 

New  York.  —  The  Inter-American 
Movement,  Inc.,  printing  and  publish¬ 
ing;  $50,000;  incorporators:  Balbino 
Davalos,  Jorge  P.  Santamarina,  Alonso 
Mariscal. 

New  York. — The  Publicity  House, 
Inc.,  to  act  as  publicity  advi.ser,  press 
agents,  busine.ss  coun.sellor  to  individu¬ 
als  and  corporations;  capitalization 
$25,000. 

New  York:, — Commonwealth  Adver- 
ti.sing  Co.,  of  New  Jer.sey;  general  ad¬ 
vertising  busine.ss;  capitalization  $750,- 
000. 

Ti’lsa,  Okla. — Securities  Publishing 
Co.;  to  do  a  general  printing  and  pub¬ 
li.shing  business;  capitalization,  $25- 
000;  incorporators,  D.  M.  Wolf,  C. 
E.  Gilkison,  E.  Gilklson,  all  of  TuLsa. 


CHANGES  IN  INTEREST 

loNE,  Ore. — J.  G.  Hutchins  has  bought 
the  Independent. 

Web.stf;k,  Wis. — H.  Hinshaw  is  the 
tM-w  publisher  of  the  Enteri)rise  here. 

Magazine.  Ark.— Glen  I).  K.spey  will 
retain  control  of  the  fJazette.  It  has 
l>e«n  announced  that  Mr.  Esi)ey  would 
sell  out  to  Palmer  ('raven.s. 

GiiJ.Krr.  .\rk. — Charles  Hopper  has 
sold  the  Reporter  to  L.  F.  Maynard,  for¬ 
merly  of  the  Kensett  (.\rk.)  American. 

.\i,TA,  la. — W.  J.  Gyons,  formerly  of 
Ruthven,  la.,  is  now  editor  and  part 
owner  of  the  .Vdvertiser,  published  here. 

Shakoi’ee,  Minn.— John  J.  Suel  and 
.■Vrthur  J.  Suel  are  the  new  owners  of 
the  Tribune  here. 

MAitsHAiJ-TowN,  la. — The  Tribune,  a 
weekly  new.spa|>er  here,  will  .soon  be 
converted  into  a  daily,  according  to  a 
current  rciKirt  here. 

Cartw!,  .Mont.— a.  S.  Pettit  is  the  new 
puMishi-r  of  the  Herald  here. 

McHenry.  N.  I> — .\  company  of  local 
farmers  has  i>urchased  the  Tribune  here 
fr«Hn  C.  H.  McQuay. 

Genekm).  Kan. — Zenc  Spurrier  ha.s 
leased  the  Journal  here  from  Jack  Gage. 

GRANA'U.t.E,  la. — E.  F.  Johnson  is  the 
new  publisher  of  the  Gazette  here. 

DotMiE  City,  Kan. — W.  E.  Davis  has 
sold  his  interest  in  the  Daily  GloV,e  here 
to  J.  C.  Denious.  part  owner  anJ  busi¬ 
ness  manager  for  8<*veral  years,  who  is 
now  sole  owne  r. 

Dawson,  Ne  b. — Simeon  Beardsley  is 
the  now  publi.sher  of  the  Reporter  here. 

Garner,  la— Frank  Oark  is  the  new 
publi.sher  of  the  Signal  here. 

CLARENixiN,  Tex— Sam  M.  Braswell  is 
the  new  publisher  of  the  News  here. 

Fairfiela),  Okla. — W.  D.  konklin  is 
the  new  publisher  of  the  News-Herald 
here.  ^ 


GoRixJN,  Neb. — Guy  H.  Saxton  Is  the 
new  x>ublisher  of  the  Journal  here 

W1L.SONVII.U!,  Neb. — ^John  Mclnerney 
is  now  publisher  of  the  Review  htix;. 

Ashland,  Ore. — E.  J.  Kai.ser,  postmas¬ 
ter  here,  has  taken  over  the  bu.siness 
management  of  the  Record  after  several 
years’  ab.sence  from  the  newspaper  field. 
C.  B.  Wolf,  for  the  la.st  five  years  pub¬ 
lisher  of  the  Record,  expects  to  take 
up  newsiiaper  work  in  Portland  or  San 
Frani  isco. 

SiLVEKTON,  Ore. — D.  A.  Weir,  of  Den- 
A'cr,  has  lanight  a  half  interest  in  the 
Tribune. 


.NEW  ENTERPRISES 
Ar.m  City,  Kan. — The  Bulletin  is  the 
name  of  a  new  newspaper  here.  A.  H. 
Hammond,  former  editor  of  the  Man¬ 
hattan  (Kan.)  Free  Lance,  is  the  edi¬ 
tor. 

El  Dorado,  Kan. — The  Citizen  is  the 
name  of  a  new  eight-page  morning 
newspaper  which  will  appear  here  Sep¬ 
tember  1.  Russell  H.  Fisher  will  prob¬ 
ably  be  bu.siness  manager. 


SUSPENSIONS 

Rome,  Ga. — The  Daily  (Jhronicle,  an 
afternoon  new.sjiaper  here,  has  sus¬ 
pended. 

Pet'Ka.m,  Okla. — The  Derrick  here 
has  suspended. 

Talooa,  Okla. — The  Times  here  has 
suspended. 

Westphalia,  Mo. — The  Volksblatt,  lo¬ 
cal  German  newspaper,  will  suspend 
•soon,  according  to  a  recent  announce¬ 
ment  made  by  Henry  Castrop,  publish¬ 
er. 

Waynoka,  Okla. — The  Record  here 
has  suspended. 


CONSOLII).4TIONS. 

Greene,  la — The  Butler  County  Pres.s. 
w’hich  was  sold  recently  at  sheriff’s  sale 
to  F.  1.  .\l>orn.  of  Sheffield,  la.,  has  again 
been  .sold.  The  purchas<‘rs  are  Ingalls 
and  Mahnke.  owners  of  the  Iowa  Re¬ 
corder.  i>ubli.sh(Kl  here.  The  Butler 
('ounty  Press  and  the  Iowa  Recorder 
will  lie  consolidated  under  the  name  of 
the  latter. 


To  Reopen  Libel  Suit 
C.  E.  Snively,  former  Chief  of  Police 
in  I.x)s  Angele.s,  who  failed  to  win  his 
$150,000  libel  .suit  again.st  th»  Ixis  .An¬ 
geles  Record,  when  four  jurors  held  out 
again.st  him,  will  have  another  try  Jan¬ 
uary  24.  The  date  for  a  retrial  was  set 
recently. 


LOOKINO  rp  data. 

‘‘I  would  like  to  see  the  Society  Edi¬ 
tor.”  said  the  woman  at  the  gate  of 
the  city  room  to  the  Office-Boy. 

He  took  her  card,  vanisned  a  mo¬ 
ment,  and  on  returning,  said:  “I  guess 
you’ll  have  to  .sit  down  and  wait  awhile. 
He’s  in  the  morgue.” 

But  she  didn’t  wait — she  fled. 
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and  Great  Britain.  In  the  summer  of 
1903  he  spent  some  months  In  Engltind 
rearranging  an  advertising  campaigrn 
for  the  Dodds  Company,  and  entering 
Into  contracts  with  828  newspapers.  For 
four  years  he  had  full  charge  of  cam¬ 
paigns  in  Great  Britain  and  in  the  Unit- 
Few  advertising  men  have  had  as  States, 
wide  an  experience  as  has  George  E.  1904  Mr.  Scroggie  received  a 

Scroggie,  advertising  manager  of  the  tempting  offer  from  the  J.  J.  Gibbens 
Toronto  Mall  and  Empire,  one  of  the  Advertising  Agency  of  Toronto,  to  take 
ablest  and  livest  advertising  men  in  charge  of  their  head  office.  Mr.  Scrog- 
Canada.  Mr.  Scroggie  has  seen  the  ad-  accepted  and  for  two  and  one-halt 
vertising  business  from  the  different  y®^rs  directed  the  affairs  of  the  agency, 
angles  of  a  seller,  then  a  direct  buyer,  buying  from  the  Canadian  publishers 
then  an  agency  buyer,  and  then  once  *'^®**y  hundreds  of  thousands  of  dollars’ 
more  a  seller.  worth  of  newspaper  advertising. 

Like  many  advertising  men,  Mr.  From  the  Gibbons  agency  Mr.  Scrog- 
Scroggie  broke  into  the  newspaper  bus-  went  to  the  Mail  and  Empire  as  ad- 
iness  as  a  reporter.  He  did  his  first  vertising  manager  in  1906,  and  is  to-day 

in  the  same  position. 

Mr.  Scroggie  has  been  a  member  of 
the  Canadian  Press  Association  for  many 
years,  and  has  always  taken  a  keen 
interest  in  Its  work,  particularly  since 
its  reorganization  five  years  ago.  He 
has  been  a  member  of  the  advertising 
committee  of  the  Association  for  some 
years,  and  at  present  Is  a  director,  vice- 
chairman  of  the  adrtsory  committee, 
and  treasurer  of  the  Association.  He 
was  reelected  to  the  last-named  posi¬ 
tion  at  the  June  meeting  of  the  As¬ 
sociation. 


Goes  to  Eight  Columns 
The  St.  Louis  Globe-Democrat  is  now 
an  eight-column  newspaper.  The  change 
was  made  Wedne.sday. 


Lofty  ideals  and  questionable  meth¬ 
ods  do  not  mix. 


work  on  the  Ottawa  Citizen  and  the 
Whitby  Chronicle.  From  1888  to  1896 
he  was  with  the  daily  morning  Toronto 
Elmplre.  In  1895  the  Empire  was  ab- 
.sorbed  by  the  Morning  Mail.  The  con¬ 
solidated  phpers  are  now  published  as 
the  Mail  and  Empire.  From  1895  to  1900 
Mr.  Scroggie  was  advertising  manager 
of  the  Toronto  Evening  News. 

In  1900  Mr.  Scroggie  became  a  buyer 
of  advertising.  In  that  year  he  was 
made  advertising  manager  of  the  Dodds 
Medicine  Company  of ’the  United  States 
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NO  BILLBOARDS  IN 

RESIDENCE  SECTIONS 


How  Newspapers  of  Los  Angeles,  En¬ 
listing  Aid  of  Civic  Societies,  Regu¬ 
lated  Size  of  Outdoor  Display  Signs 
and  Swept  Them  From  Residential 
Districts. 

The  fight  in  Lo.s  Angeles  to  regulate 
the  billboard  interests,  to  restrict  their 
size,  and  to  eliminate  them  from  the 
resident  sections,  was  won  by  defeating 
the  Councllmen  who  favored  them  in 
the  recent  city  election.  The  fight  was 
carried  on  by  the  newspapers,  which  en¬ 
listed  the  aid  of  various  civic  associa¬ 
tions  in  the  campaign. 

The  contest  of  the  people  with  the 
billboard  interests  in  Los  Angeles  has 
lasted  for  ten  years.  The  early  fights 
were  nullified  by  decisions  of  the  Cali¬ 
fornia  Supreme  Court,  which  held 
against  the  right  to  regulate  bu.siness  of 
a  damaging  nature  by  the  rule  of  front¬ 
age  con.sent.  Three  or  four  years  ago 
Ix)a  Angeles  adopted  an  ordinance  for 
.stricter  regulation,  but  it  had  no  real 
effect  in  eliminating  the  billboards  from 
the  residence  sections  of  the  city,  though 
it  did  help  to  bring  about  regulations 
minimizing  t^e  dangers  and  menace  to 
public  health  and  safety. 

In  view  of  the  deci.sions  of  the  Cali¬ 
fornia  courts  and  the  .status  of  the 
Chicago  case,  no  attempt  was  made  to 
enact  more  stringent  legi.slatlon  until 
the  Illinois  Supreme  Court  Upheld  the 
contention  of  the  people  in  that  city. 
The  City  Attorney  of  Los  Angeles  pre¬ 
pared  an  ordinance  similar  to  that  of 
Chicago,  but  action  was  postponed  until 
the  United  States  Supreme  Court  sus¬ 
tained  the  Chicago  ordinance. 

PBOPLE  RETIRE  COUNCIUMEN. 

Then  the  newspapers  of  Los  Angeles, 
backed  by  the  civic  organizations  and 
the  people  of  the  city,  took  up  the  real 
fight,  which  was  carried  into  the  city 
election,  and  which  brought  about  vic¬ 
tory  by  the  defeat  of  five  members  of 
the  City  Council  who  had  been  friendly 
to  the  billboard  Interests.  The  city  elec¬ 
tion  was,  in  fact,  in  the  nature  of  a 
referendum  on  the  billboard  question,  in 
which  the  five  men  were  voted  out  of 
public  life. 

The  defeat  of  these  men  was  accom- 
pll.shed  in  spite  of  the  most  strenuous 
fight  ever  carried  on  through  billboard 
publicity  in  Los  Angeles.  The  city  was 
plastered  with  advertising  apr*eallng  for 
votes  for  the  men  in  the  Council  who 
were  oppo.sed  to  the  civic  societies.  It  is 
•  estimated  that  between  three  and  five 
miles  of  billboards  were  utilized  to  ad¬ 
vocate  their  reelection,  and  the  total 
expen.ses  of  the  campaign  financed  by 
the  outdoor  advertising  men  are  estimat¬ 
ed  at  approximately  $100,000. 

ORDINANCE  RfcSTRICTINO  BII-DBOARDS. 

The  fight  opened  in  April,  when  the 
City  Attorney  called  attention  to  the  de¬ 
cision  of  the  United  States  Supreme 
('ourt  in  the  Chicago  ^'ase,  stating  that 
he  was  prepared  to  draft  an  ordinance 
wholly  excluding  billboards  more  than 
twelve  feet  square  in  area  from  the  resi¬ 
dence  sections  of  the  city,  and  he  ad¬ 
vised  the  City  Council  that  .such  an  or¬ 
dinance  might  be  sustained  under  the 
Court’s  deci.slon  that  the  consent  pro- 
\ision  is  a  privilege  which  the  city  may 
grant,  but  need  not.  The  Chicago  de- 
ci.'lon  in  brief  was  that,  “Billboards  may 
l)e  absolutely  prohibited  in  residence 
.sections.” 

The  billboard  men  were  determined 
to  make  a  hard  fight,  and  begun  by 
inducing  the  council  to  refer  the  mat¬ 
ter  to  a  so-called  “Civic  Committee," 
Which,  from  an  Interested  .and  solely 


commercial  point  of  view,  might  be  ex¬ 
pected  to  favor  the  billboards,  anl  busi¬ 
ness  men  known  to  favor  billboards. 
The  first  mistake  of  the  billboard  men 
took  pl&ce  when  a  number  of  “unin¬ 
vited”  civic  organizations  and  women’s 
clubs  were  admitted  to  the  civic  com¬ 
mittee. 


THE  BILLBOARD  ORDINANCE. 

Finally  a  report  was  brought  in  ad¬ 
vising  the  council  to  enact  an  ordi¬ 
nance  which  designated  all  of  the  ac¬ 
tual  business  districts  in  the  centre  of 
the  city  as  business  zones  in  which  bill¬ 
boards  should  remain  under  present 
regulations.  To  this  zone  the  commit¬ 
tee  added  forty-three  radiating  streets, 
extending  into  the  country  foi  miles 
through  the  residence  districts,  where 
the  billboards  might  remain  unmolested. 
This  middle  business  zone  included  a 
frontage  of  208  miles,  and  the  forty- 
three  streets  added  120  miles  (on  both 
sides)  more,  open  to  the  signs. 

While  the  report  was  not  unani¬ 
mously  adopted,  it  was  accepted  i)y  the 
City  Council.  This  ordinance  was  fa¬ 
vored  by  five  of  the  nine  members  of 
the  Council,  five  of  whom  w.ere  candi¬ 
dates  for  reelection,  and  was  opposed  by 
two  who  were  up  for  reelection  The 
Cornell  ordinance,  introduced  by  one  of 
the  men  whj  did  not  endors3  the  bill¬ 
board  interest!?,  favored  the  bu.siness 
zone,  but  eliminated  the  forty-three 
streets  in  the  residence  s<>ction  of  the 
city  and  provided  that  wherevci,  out¬ 
side  of  the  ctntral  business  zone,  there 
might  be  certain  blocks  to  be  known  as 
"semi-business”  zones.  Otherwise,  the 
Cornell  ordinance  provided  that  no  bill¬ 
board  of  greater  size  than  twelve  .square 
feet — not  twelve  feet  square,  may  be 
erected,  and  that  they  must  be  at  least 
fifteen  feet  apart  and  not  closer  than 
fifty  feet  to  any  residence. 

The  billlxiard  men  then  centered  their 
fight  in  favor  of  the  re-eiection  of 
the  candidates  for  Council  men  who 
opposed  the  billboards,  through  the 
labor  organization.s,  some  120,  which 
pa-ssed  rc.solutions  objecting  to  legis¬ 
lation  against  the  outdoor  signs.  The 
members  of  the  Council  who  stood  for 
reldection,  and  who  favored  the  boards, 
were  told  that  they  could  rely  on  35,- 
000  votes  from  the  labor  unions.  Two 
memliers  of  the  Council  attacked  the 
newspapei  3,  declaring  that  the  real 
campaign  was  whether  the  Council 
should  “take  orders  from  the  million¬ 
aire  new.spaper  publi.shers  or  from  the 
people.” 

Then  the  Council  decided  to  postpone 
all  action  on  any  ordinance  until  after 
the  city  election,  June  21. 

The  avalanche  started  on  the  morn¬ 
ing  of  election  day.  The  five  members 
of  the  Council  who  stood  against  the 
newspapers  and  the  civic  as.sociations 
were  relegated  to  private  life  by  being 
snowed  under. 

With  the  new  Council  against  them, 
the  billboard  men  agreed  at  the  last 
moment  to  accept  and  abide  by  an  or¬ 
dinance  substantially  the  .same  as  the 
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Cornell  measure,  but  with  the  “consent 
clau.se”  alTocting  the  .semi-business  dis¬ 
trict  eliminated. 

The  ordinance  eliminating  billboards 
from  the  re.sidence  district  was  adopt¬ 
ed  by  the  new  Council  by  a  vote  of  5 
to  4. 


SOME  INDICATIONS  OF 
NEWSPAPERS  IN  HEAVEN 


Scriptural  References  to  Well-Known 
Titles  Furnish  Food  for  Thought  as 
to  the  Possibility  of  Publications  in 
the  Realms  of  Bliss  — But  Not  All  Will 
Be  Eternal. 

By  Adam  C.  Hak.sel,barth. 

Doubtless  the  average  hard-working 
individual  can  conceive  of  no  better  sort 
of  a  heaven  than  one  in  which  all  re¬ 
minders  of  his  toil  on  earth  wili  be 
absent. 

Some  of  them  may  reach  that  .sort  of 
eternal  lilis.s,  l)ut  such,  alas,  cannot  he 
the  future  of  newspaper  men.  The 
Scriptures  st>em  to  give  assurance  that 
some  weli-known  new.spaper  titles,  at 
lea.st,  exi.st  aliove  the  clouds  or  wher¬ 
ever  heaven  i.s. 

If  St.  .lohn’s  vision  was  prophetic, 
the  Suns  can  iie  counted  out,  for  he 
tells  us  “and  the  city  h;ul  no  need  of 
the  Sun.”  But  the  Stars  will  last,  for 
Daniel,  a  well-accredited  prophet,  says 
good  folk  “.shall  shine  as  the  Stars,  for¬ 
ever  and  ever.”  And  do  we  not  read 
of  the  World  without  end  and  of  hark¬ 
ening  to  the  Herald  angels  -sing? 

And  surely  St.  Peter  always  has  the 
late.st  I.,edger,  Kegister,  and  tthronicle, 
with  an  Index.  And  there  must  be  Mes¬ 
sengers  and  Couriers?,  and  Banners  and 
Beacons  .and  Standards  and  Amei-ican.s 
and  Sentinels.  And  Light  .and  Truth 
ai'e  sure  to  Ik'  there  with  large  circula¬ 
tions.  And  may  we  not  expect  Knter- 
prise  and  News  and  Press  all  aroumi 
us,  assuming  that  we  got  there?  .\n,l 
the  Outlook,  of  course,  mu.st  be  .simply 
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great.  And  will  not  Life  be  wherever 
wo  turn?  And  will  we  not  naturally 
look  for  a  New  Era? 

Certainly  there  will  be  many  Catholics 
and  Baptists  and  Imtheran  Young  Peo¬ 
ple  and  Presbyterians  and  Churchmen 
and  other  denominational  representa¬ 
tives,  with  a  "great  Christian  Advocate 
influencing  the  religious  life  of  the  ce- 
le.stial  community.  Of  Uefleetors  there 
will  be  countless  millions,  and  the  same 
may  be  said  of  Spectators,  Statesmen, 
Men,  Women,  Voices,  Witnesses,  Watch¬ 
men.  and  others.  Zion’s  I.Bndmark  will 
llkewi.se  he  on  every  hand,  and  there  will 
always  be  Something  to  IX).  Visitors 
and  Teachers  are  doubtless  in  the  So¬ 
cial  Circle  of  the  House  Beautiful,  and 
so  the  Oraphic  picture'  might  be  en¬ 
larged.  But  why  continue?  In  that 
natural  home  of  the  Golden  Age  and 
Musical  Advance  newspapers,  like  the 
saints,  will  prove  the  survival  of  the 
fit  fast. 


Want  A.  B.  C.  Membership 
The  Philadelphia  Press,  San  Bernar¬ 
dino  (Cal.)  Index,  and  the  Ottawa  (Ont., 
Canada)  Le  Droit  have  applied  for  mem¬ 
bership  in  the  Audit  Bureau  of  Circula¬ 
tions. 


For  Better  Business  in 
Baltimore  Concentrate  in 

THE 

BALTIMORE 

NEWS 

Net  Daily  Circulation, 

July,  1917 
Gain  over  same 

period,  1916,  15,388 

Handsomely  printed  folder, 
describing  Baltimore  in  its 
new  era  of  prosperity,  fresh 
from  the  press  sent  anyone  in¬ 
terested  on  request — an  inter¬ 
esting  piece  of  business  litera¬ 
ture  for  busy  advertisers. 


91,250 


Special  Representative* 

DAN  A.  CARROLL 
Tribune  Building,  NEW  YORK 
J.  E.  LUTZ 

First  Nat’l  Bank  Bldg  .CHICAGO 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

Gcaeral  Ofice*.  World  Bldg.,  Ntrw  Yorl 


The  True  News 


—FIRST— 


A  Iways-Accurately 

International  News  Service 

World  Bldg.,  New  York 
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COMPARATIVE  PRICE  ADVERTISING  PROVED 
UNNECESSARY  BY  PROGRESSIVE  MERCHANTS 

Vigilance  Committee  of  A.  A.  C.  W.  Reckons  This  Method  of 
Advertising  as  the  Greatest  Evil  of  Retail  Work  —  It  Is 
Unnecessary  as  Well  as  Misleading  in  Ever-increasing 
Instances — Not  Even  Good  Business. 

By  M.  R.  Drummond.  It  is,  however,  a  frank  admi.ssion  on 


The  old  question  of  the  ethical 
right  for  any  merchant  to  use  com¬ 
parative  prices  in  advertising  was 
brought  up  before  the  meeting  of  the 
As.sociated  Advertising  Clubs  of  the 
World  at  gt.  Ixiuis,  and,  of  course,  was 
brought  up  unfavorably. 

According  to  the  Vigilance  Committee, 
one  of  the  best  things  they  have  done 
during  the  pa.st  year  has  been  the  elim¬ 
ination  of  comparative  prices  from  retail 
adverti.sing  in  various  places  through¬ 
out  the  country. 

There  are,  however,  men  who  defend 
the  use  of  comparative  prices,  provid¬ 
ed  the  comparisons  are  honest.  As  a 
general  rule,  such  men  swear,  by  all 
that  is  good  and  holy,  that  when  they 
u.v  comparative  prices  they  use  them 
honestly,  and  they  are  equally  frank 
in  saying  that,  when  comparative  prices 
are  used  by  other  adverti.sers  they  are 
(•rooked,  dishonest,  and  us«“d  with  a  de¬ 
liberate  hope  of  cheating  and  defraud¬ 
ing  the  people  who  are  fooli.sh  enough 
to  belk've  in  them. 

NOW  BRING  DROPPED. 

It  is  a  peculiar  thing,  ho^wever,  and 
is  well  to  note  in  pa.ssing,  that  the  three 
best  stores  in  the  three  largest  cities 
do  not  use  comparative  prices  in  their 
adverti.sing. 

This  may  be  a  coincidence,  or  it  may 
t>e  evidence  of  superiority,  but  it  is  a 
fact. 

In  New  York,  the  first  city  in  the 
country,  .\ltman’s  is  conceded  to  be 
the  best  department  store.  It  is  said 
that  .Mtman’s  gets  a  greater  response 
per  agate  line  from  advertising  than 
any  other  New  York  store.  And  Alt¬ 
man’s  advertising  carries  no  compara¬ 
tive  prices. 

In  Chicago,  the  .second  city,  Marshall 
Field  &  Co.  is  not  only  the  large.st  and 
finest  store,  but  it  is  the  greate.st  store 
in  the  I’nited  States,  if  not  in  the 
world,  and  comparative  prices  are  un¬ 
known  in  Marshall  Field  &  Co.’s  adver¬ 
tising. 

In  Philadelphia,  the  third  city,  Wan- 
amaker’s  is  far  and  away  the  biggest 
and  l)e.st  store,  and  no  comparative 
prices  are  u.sed  at  any  time. 

Dropping  down  a  peg,  to  St.  Louis. 
Stix.  Baer  &  F'Dller  have  dropped  com¬ 
parative-price  advertising,  an  1  theirs  is 
the  .second  largest  .rtore  in  the  city. 

NOT  AI.WATR  DISHONEST.  • 

It  i.s,  however,  unjust,  yes,  and  un¬ 
truthful,  to  say  that  the  u.se  of  com¬ 
parative  prices  is  dishonest  advertising 
—although,  as  a  general  rule,  it  is. 

There  are  in.stances  where  they  are 
used  in  all  honesty,  .sincerity,  and  truth¬ 
fulness. 

In  such  instances,  however,  the  sound 
merchandising  policy  back  of  them  may 
be  questioned. 

PRICE- JUGOUNG  DEFENDED. 

F'or  instance,  Philip  I>e  Boutellier,  of 
Best  &  Co.,  New  York  city,  ju.stifies 
comparative  prices  in  this  manner; 

When  sales  are  not  .satisfactory  in  a 
certain  department  they  take  some 
well-known  item,  generally  a  staple, 
carried  regularly  in  stock,  and  reduce 
the  price  for  a  day,  or,  perhaps  a  week, 
until  the  sales  sheets  are  satisfactory, 
when  the  regular  price  i.s  re.stored. 
That  is  perfectly  honest. 


the  part  of  Best  &  Co.  that  their  "reg- 
uiar”  prices  are  high  enough  to  stand 
occasional  reductions  or  fluctuations 
and  still,  in  the  aggregate,  yield  plenty 
of  profit.  It  is  deliberate  price-jug¬ 
gling,  and  has  a  tendency  to  make  cus¬ 
tomers  doubt  the  fairnese  of  "regular 
prices." 

One  of  the  l>igge8t  and  best  adver¬ 
tising  managers  in  New  York,  when 
asked  to  talk  on  the  subject  of  compar¬ 
ative  prices,  and  justify  their  use. 
frankly  stated  that  he  uses  them  be¬ 
cause  his  boss  demands  it,  and  that  he 
knows,  absolutely,  that  it  is  wrong — 
but  the  bo.ss  does  business  that  way, 
and  "that’s  all  there  are  of  it." 

He,  however,  justified  their  use  in  his 
case  by  stating,  emphatically,  that  they 
are  truthful — .saying  that  it  is  the  pol¬ 
icy  of  the  house  to  have  “Monday  pric¬ 
es"  and  other  day  price.s. 

Thi.s,  it  would  seem,  would  have  a 
tendency  to  teach  customers  to  stay 
away  from  the  store  on  all  days  except 
Monday.  Of  course  that  is  not  the  cose, 
and  that  is  explained  by  saying  that 
there  is  only  a  certain  per  cent,  of  the 
readers  of  this  advertising  that  believe 
the  comparative  price  statements,  and 
the  balance  of  the  week’s  business  is 
transacted  with  the  skeptics  who  pay 
more  for  goods  than  do  the  readers  of 
the  ads. 

These  instances,  however,  are  gather¬ 
ed  from  the  so-called  "high-class” 
stores. 

GOOD  FOR  CHiaAP  STORES. 

It  i.s  frequently  argued  that  "ethics*- 
are  all  right  for  high-class  trade,  but 
they  would  prove  a  losing  proposition 
for  cheap  busine.ss. 

As  evidence  of  the  effeotiA’eness  of 
non-comparative-price  adverti.sing  for 
cheap  .stores,  witness  the  result  of  non- 
comparative-price  advertising  as  it  has 
been  practiced  for  the  past  two  years 
by  Bloomingdale  Bros.’  .store,  on  Third 
Avenue  and  59th  Street,  New  York 
city. 

IPittsburg  Bispalrti 

Is  the  daily  hiiying  guide  in 
thou.sands  of  thrifty  households. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 

Peoples  Gsi  Building,  Chiesgo 
H  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


PHILADELPHIA 

Americans  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia* s  Great 
Industrial  Paper. 

Foreign  Representatives 
GILMAN  &  NICOLL 
1103  World  Building  1030  Tribune  Building 
NEW  YORK  CHICAGO 


Bloomlngdale’s  is  a  store  of  job-lots 
and  second.s,  principally.  It  has  sdways 
been  known  as  a  cheap  store,  handling 
cheap  goods  in  a  cheap  way.  As  for 
comparative  prices — well,  they  were  the 
chief  stock  in  trade  until  Samuel  Hop¬ 
kins  Adams  wrote  rather  freely  about 
the  bald  faced  misrepresentation  he 
found  there. 

OBJECTED  TO  BY  BUYERS. 

Then  came  the  revolution.  And  it 
was  .some  revolution,  too.  Comparative 
prices  were  eliminated  entirely.  The 
advertising  department  was  given  em¬ 
phatic  orders,  and  was  made  a  real  de¬ 
partment.  The  order  of  things  was 
reversed.  Buyers  were  deprived  of  their 
power  to  "order”  the  advertising  man 
to  do  this  and  that,  but  were  forced  to 
show  the  advertising  office  a  few  things. 

This  was,  of  course,  far  from  satis¬ 
factory  to  the  buyers.  The  advertising 
office  took  nothing  for  granted,  and  the 
ads  were  merchandised,  not  alone  for 
‘‘raJpe,’’  but  for  everything  else,  style, 
quality,  quantity,  and  desirability. 

It  was  revolutionary.  It  meant  the 
calling  of  .seconds  by  their  real  names. 
It  meant  shooting  straight. 

And  it  is  a  funny  thing  that  it  meant 
increased  busine.ss.  It  meant  reduced 
expense.  It  meant  better  merchandis¬ 
ing. 

The  second  year  of  this  system  show¬ 
ed  an  increase  of  business  of  one  mil¬ 
lion  dollars,  and  a  reduction  of  the  per 
cent,  cost  of  advertising  to  two  and 
eight-tenths  per  cent.,  while,  before  the 
non-comparative-price  advertising  went 
Into  effect  it  had  never  been  below  four 
per  cent. 

GOOD  FOR  ALL  CLASSES. 

If  Altman’s,  Marshall,  Field  &  Co., 
Wanamaker,  Philadelphia,  naming 
high-class  stores,  can  folio iv  this  sys- 


(June  Circulation  81,035) 

“.\SK  THE  LOC.\L  .\DVERTISER” 

The  St.  Paul  Daily  News 

leatls  its  field  in  advertlsiiiK  and  In  circula¬ 
tion  with  more  ri'ader.s  tiian  any  other  St. 
Paul  i>aiier  eveiT  had.  In  six  months  of  1917 
It  showed  a  gain  of  134,358  linea. 

**For  More  Jtusincee  Than  UawiV* 

C.  D.  BERTOLET 

Boyce  Building,  Chicago 

A.  K.  HA.MMOND 
E.  E.  WOLCOTT 

366  Fifth  Are.,  New  York 


The  Evening  Mail 

New  York 

Last  year  GAINED 

178,965  lines 

of 

Dry*  Goods  Advertising 
Only  one  other  N.  Y.  evening 
paper  exceeded  this  record,  and 
three  of  them  showed  losses. 

The  New  York  Evening  Mail 
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Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE,  LORENZEN  *  WOODMAN. 
Special  ReprcMBtatiTM 
New  York.  Datrmt,  Kaassa  City,  Ckieapo 


tern  and  keep  ahead  of  the  procession, 
not  only  in  the  volume  of  sales,  but 
In  the  standing  in  the  community  as 
high-class  .stores;  if  Bloomingdale’s  can 
grow  with  the  East  Side  trade  by  fol¬ 
lowing  this  system,  why  is  it  that  the 
oomiparative-price,  price-juggling  sys¬ 
tem  i.s  defen.sil)le? 

It  i.s,  in  the  eyes  of  many  an  out¬ 
sider,  merely  the  makeshift  of  the  lazy 
man,  a.s  Benjamin  Schlessinger,  of  the 
Emporium,  San  Francisco,  so  aptly  puts 
it. 

By  the  way,  the  Emporium,  of  San 
Francisco,  the  largest  store  In  the  city, 
has  not  used  a  comparative  price  for 
ten  years,  and  the  business  has  grown 
faster  and  to  greater  proportions  than 
any  business  on  the  Pacific  Coast. 

One  advertising  manager,  who  uses 
comparative  prices  in  some  of  his  copy 
and  eliminates  it  elsewhere,  says  that 
he  follows  this  course  merely  to  avoid 
fighting  with  buyers.  Some  of  the  buy¬ 
ers,  he  say.s,  having  been  raised  on  the 
comparative-price  basis,  insist  on  hav¬ 
ing  them,  while  others,  more  enlighten¬ 
ed,  or,  perhaps  more  intelligent  natur¬ 
ally,  do  not  care  for  them,  and  so,  to 
keep  peace  in  the  family,  he  gives  each 
buyer  what  he  or  she  wants,  which,  by 
the  way,  is  a  pretty  easy  way  of  getting 
out  from  under. 


TheTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 
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HOW  W.  P.  SIMMS  GOT  STARTED 


Don  Marquis  Tells  Why  War  Corre¬ 
spondent  Got  Into  Game. 

According  to  Don  Marquis,  the  bril¬ 
liant  columnist  of  the  New  York  Eve¬ 
ning  Sun,  W.  P.  Simms,  the  war  corre¬ 
spondent  broke  into  the  newspaper 
game  in  this  unorthodox  way: 

William  Philip  Simms,  whose  dis¬ 
patches  from  the  battle  fronts  have 
appeared  dally  in  the  Evening  Sun  for 
nearly  three  years,  is  not  only  a  cork¬ 
ing  good  reporter  but  also  a  poet  and 
an  artist.  And  at  one  time  he  was 
the  most  genial  debt  collector  in  a 
Southern  city.  In  fact,  he  collected  his 
way  into  the  newspaper  busines.s. 

Simms  used  to  appear  every  after¬ 
noon  about  four  o’clock  In  a  certain 
newspaper  office  with  a  bunch  of  bills 
and  dun  the  city  editor.  After  an 
hour’s  plca.siin*  chat  the  city  editor 
would  borrow  mother  quarter  of  him. 
and  Phil  would  pa.ss  on  to  the  next 
debtor.  Whether  they  all  got  money 
out  of  Phil  we  don’t  know;  but  it  is  a 
fact  that  he  was  the  easiest  collector 
that  ever  existed. 

One  day  after  this  had  been  going 
on  for  a  couple  of  years  the  city  edi¬ 
tor — suddenly  and  unexpectedly  fiu.sh — 
surprised  Phil  by  paying  him  the  debt. 

"I  hate  to  do  this,  Phil,”  he  said 
sentimentally.  “It  puts  an  end  to  our 
little  visit.s.” 

“I  hate  to  take  it,  Mr.  So-and-so,” 
said  Phil.  “I  never  expected  it.” 

“The  old  place  won’t  be  the  same 
without  you  sticking  around,”  said  the 
city  editor. 

”I  don’t  like  to  quit  it  either,”  said 
Phil,  with  a  .sigh.  ”I?ut  maybe  you'll 
get  into  debt  again  some  time,  Mr.  So- 
and-so.” 

“Perhaps,’’  .said  the  city  editor.  “At 
any  rate.  I’ll  try.  But  it  isn’t  always 
so  tas>.”  But  as  they  were  dejectedly 
blfkling  each  other  goodlty  tl»e  ciity 
editor  bad  a  bright  idea.  “Phil,”  he 
said,  “would  you  like  to  be  a  reporter?” 

“No,  sir,”  .said  Phil.  “I’ve  noticed 
that  they’re  always  broke.”  And  he 
started  out.  Half  way  to  the  door  he 
turned  and  .said,  with  a  flush  of  emo¬ 
tion.  “I’ve  spent  so  many  plea.sant 
hours  here  that  1  can’t  leave  the  old 
place  like  this!  Go  ahead!  Make  me 
a  reporter !  ”  ' 

And  now  look  at  him! 


MISCELLANEOUS 

AdverUtementt  under  this  classification  fifteen 
O’  nim  1)1-1  line,  each  insertion.  Count  sia 
to  the  line. 


BO(»ST  YOrU  St'BSfnilPTlON  LIST— Use 
orlginnl  subsorlptlon-Kettlng  canipnlgns,  prepared 
l>.v  circulation  exjiert  and  adapted  espe<’lally  to 
jour  publication.  Xo  contests.  gubscrlptlona 
come  on  merits  nn<I  “stick.”  Write  George  E. 
Ilucknam.  Itox  27!t2,  Boston,  Mass. 

TB.\nE  .\T  IIOMF.  SRUVICK.— Complete  mat 
ter  for  ten  weeks’  campaign,  including  ten  full 
page  argumen'R.  rending  and  e<lltorlal  matter, 
full  liistriictlons  how  to  put  It  on.  Cop.vrlgbt 
matter.  Price  $10  sent  on  ten  days’  approval. 
Ueo.  W.  Macnoiiiiell  Adv.  .Mgr.,  The  Telegram. 
I.ong  Bench.  Cal.  w 


SITUATIONS  WANTED 

Adveritsemeiits  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  ei* 
toords  to  the  line.  For  those  unemptovrd, 
not  to  exceed  .10  toords.  two  insertions  FREE. 


('IU(’l'LATK)N'  MAXAOKB.— Live  circulation 
manager  of  F'.veidng  dallj'  of  l.'J.OOO  dcslreR  to 
make  chnngt'.  Age  .'111.  Ten  .vt-nrs  in  present 
place.  Recentl.v  went  through  ftO'/r  raise  In 
price  of  paiier  and  got  b.v  with  dying  colors. 
Good  references  given.  Address  U-OOri.l,  ca.re 
Editor  and  I’uhllsher. 


X'KWSIMI’BR  M.\X — Live  newspaper  man,  edi¬ 
tor  of  tlally  in  city  of  2.1.000  desires  to  make 
change  for  better.  Thorough  knowledge  of  news- 
pai>er  game  with,  eight  years  of  px|K>rlencp.  X’ot 
a  "has  been”  but— young  man  giving  satisfac¬ 
tion  In  present  position,  who  seeks  a  better  op¬ 
portunity.  AtWress  U-.I.I.IS,  care  Editor  and 
Publisher. 


EDITOR — Experienced  dally  newspaper  man 
wants  situation  as  editor,  editorial  writer  or 
telegraph  editor  on  Republican  paper  In  Central 
or  Western  states.  Write  U-3.1,14,  care  E<lltor 
and  Publisher. 


CIRCULATION’  MANAGER— Live  circulation 
manager  of  Evening  dally  of  1,300  desires  to 
make  change.  Age  33.  Ten  years  In  present 
place.  Recently  went  through  50%  raise  In 
price  of  paper  and  got  by  witb  dying  colors. 
Go<sl  references  given.  Address  U-33,').1.  care 
FMItor  aisl  Publisher. 

CIRCUL.ATIO.V  MAN.IGER — Now  |)ermanently 
employed  desire  change.  Xo  boozer.  Best  of 
references.  Not  subject  to  draft.  Has  worked 
on  small  paper  and  ts'came  familiar  wltli  all  de 
partments.  Address  U-33,11,  ere  Fxlltor  and 
Publisher. 


CIRCUI.AT10N  MANAGER,  with  years  of  ex¬ 
perience.  and  can  furnish  the  best  of  refer¬ 
ences.  at  present  employed,  have  good  reason 
for  wishing  to  make  change.  Not  subject  to 
draft.  Address  U.,  8357,  care  Eilltor  ami  Pub¬ 
lisher. 


BUSINESS  AND  ADVERTISING  MANAGER 
— Man  of  character.  Integrity,  ambition,  and 
enthusiasm,  37  years  old,  desires  to  change 
present  connections.  Has  been  very  successful ; 
saved  money ;  made  friends,  and  Is  representa¬ 
tive  In  every  particular.  Has  reached  limit  pres¬ 
ent  position  permits.  Good  executive;  hard. 
Intensive  worker.  Never  fall  to  get  results. 
Would  consider  Business  Management,  Adver¬ 
tising  Management,  or  responsible  position  In 
-Idvertislng  Department,  but  opportunities  for 
future  must  be  very  promising.  The  newspaper 
searching  for  a  man  of  mv  calibre  can  be  con¬ 
vinced.  Address  U..  335(1,  care  Editor  and 
Publisher. 


NEWSPAPER  PRESS.MAN— Thoroughly  com 
|)etent,  who  has  made  a  special  study  of  press 
room  conditions,  the  handling  of  paper  cost  and 
waste,  seeks  employment — 15  years  a  press  room 
f.)reman.  has  business  ami  exeeiitlve  ability,  can 
assume  charge  of  a  pFant  and  produce  results. 
Exceptional  references.  Am  familiar  with  the 
low  down  constnictlon  and  the  high  spetsl 
straight  line  presses.  Ex|>erlenced  col<w  man. 
Address  T.  3345,  care  The  Fslltor  and  Publisher. 

ADVER’riSING  SOLH’I'niR  and  manag(>r  cap¬ 
able  of  priHluciiig  new  hiislness.  desires  to  hs-ate 
with  publisher  on  paimr  in  town  of  25,0<si  to 
UMhPOO  |s»imlatlon.  I’refer  working  <tn  a  com¬ 
mission  basis,  or  small  salarv  and  commission. 
Address  U-3359.  care  The  I'Xlltor  aiwl  Puhllsln-r. 


C'IRt’UL.ATIGN  M.\N.\GER  wants  place  as  gen¬ 
eral.  mall  or  city  elrculation  manager  on  a  live 
p.i|H“r.  Competent  to  promote  siiecial  campaigns 
aiMl  snccisisfully  handle  any  klml  of  territory. 
Familiar  with  all  apmsived  s.vstems.  Exoerience 
covers  large  ami  small  cities.  .\m  employed,  but 
desire  a  ehange  at  once.  Age  32.  references. 
Ail.lress  U-3301,  care  The  Elitor  ami  Puhlishe-r. 


REPORTER  AND  FEATURE  Wit  ITER.  -Cap¬ 
able,  .voung  woman  reporter  and  feature  writer. 
ex|H.rh.nce<l  In  all  hranclas*  of  editorial  w<*rk. 
Is  ready  to  conms’t  up  with  a  Job  In  a  regular 
city.  Can  furnish  excellent  refen-nces  fr  on  isll- 
tors  of  several  inetro|s>litan  dal'les.  and  better 
still,  can  make  gissl  on  the  lob.  .Address  U-33.’iS. 
care  The  hklltor  and  Publislier. 


BUSINESS  AND  ADVERTISING  MANAGER. 
-  I  Ive  wire,  energetic,  amhitioos  and  ni.in  of 
character,  married,  age  2'<  desires  to  make 
ehange  by  SeptemlaT  1st.  Employml  at  lireseiit 
hilt  has  gone  as  far  as  tiosslhle  for  s*uue  tltne 
Iti  tiresent  pisitlon  Highest  refenmees  from 
past  an.1  present  emp'oyers.  More  than  12 
.years’  extierlence  In  hnslness  and  ndyert'slng  de¬ 
partments.  .At  present  assistant  adyertislng 
manager  daily  in  city,  hnn'lrisl  thousami  GihhI 
tsii'v  man.  conylnclng  seh.sman  who  holds  and 
makes  friends  for  himself  and  paiier.  I  can  de. 
llyer  tlu‘  g'sals.  what  have  yon  to  otfer**  Noth¬ 
ing  less  than  fifty  didlars  week  cnsldorel.  .Ad¬ 
dress  U-33n2,  care  The  Editor  and  Pnhilsher. 


FOR  SALE 


vndfr  thin  HnnniHenfion .  ivofntu 

eeHt$  per  line,  each  ineertion.  Count  eUt  u:ord$ 
tcordo  to  the  line. 


FU>NAFinK  OFFKR:— ArtiiHlly  fur  for 

iinnKHlinto  KhlimiHit.  Sevoral  I  inot.v|M*. 

aiHl  MurhinoH:  Ileail  I>*tt**r  ami 

H<‘)nilar  MoMh  :  Space  RhihIs, 

etc.  (*an  save  you  money  on  purchiiKcs  of  any 
New  I^inotype  or  Intertyne.  A«1clreaK  I'.  :irPi4, 
rnru  The  K<lltor  ami  rubliKlier. 

will  purchase  well  e<|Uip|)ed  job  print* 
Ing  ami  weekly  newH|>a|M»r  plant  with  well 
tHbllRhfHl  newHp«i>e*r.  Lucrntlve  buainesK  Frin- 
ctpiilH  only.  Rockuway  Life,  Far  Rmkaway. 
N.  Y. 


Kl-PAOK  POTTKR  f»RBSS,  In  jfcKwl  runnlivi 
order.  In  use  by  Daily  Ar^na  Igoader,  over  lO.tkiO 
circulation  including  atereotyiie  outfit,  also  12 
turtlea  and  12  chaaca.  Delivery  alKuit  Decern 
]»er  flrat.  followinir  Installation  lanrer  i>resa.  A 
biff  hArtmin.  Write  The  Arkus- I>*a*ler  Co..  Sioux 
Falls.  S.  Dak. 


PUBLISHERS’  NOTICE 


The  Rditor  anti  PiihllMher  maintains  a 
corps  of  paid  correspondents  in  tbe  following 
cities ; 

Albany,  N.  Y  — Tlios.  C.  Stowell,  138  Wash¬ 
ington  .Avenue. 

Atlanta,  Ga. — Miss  Nell  Freeman,  the  Con¬ 
stitution. 

Boston — Roy  Atkinson,  tbe  Post. 

Bridgeport,  Conn. — AA’arren  W.  Lewis,  the 
Herald. 

BiilTalu — A.  II.  Klrcbliofer,  the  News. 

Brooklyn — Tom  AV.  Jackson,  019  Foster  Ave. 
Chicago — C.  B.  Cory,  jr..  Inland  Storekeeper, 
People’s  Gas  Building. 

Cincinnati — Roger  Steffan,  tbe  Post. 

Columbus,  O. — R.  11.  Jones,  the  Citizen. 
Cleveland — W.  H.  Zclt,  704  Hippodrome  Annex. 
Dallas,  Tex. — J.  E.  King,  202  South  Wlnnctka 
Avenue. 

Hcnycr,  C.d.— Meredith  Dayis,  Rocky  Moun¬ 
tain  News. 

Des  Moines — Roy  A.  Jurnagin.  the  Capital. 
Ih’tr  dt — Fnsl  R.  Barkley,  148  Charlotte  Are. 
Indianapolis — Ellis  Searlcs,  the  News. 
Jacksonville,  Fla. — AA’alter  R.  Early,  42  AVest 
•Adams  Street. 

Little  R(jck.  -Ark. — AA'.  H.  .Adams,  Arkansas 
Gazette. 

Ismdon — A'alentlne  AA'allace.  3-7  Southnmptoii 
Stre*'t.  .Strand. 

I/OS  .Angeles — Fred  Gilroy,  the  'rum's. 

I/uulayille — Auluey  Cossar,  Starks  Building. 
Memphis — Arthur  J.  Forbes,  Commerelal- 
Apiieal. 

.Alllwaiikee— U.  G.  Cox,  423  22d  Street. 
Montreal — J.  C.  Ross,  Board  of  Trade  Bnlhl- 
Ing. 

MlnneniHtlis — 'I'.  A.  Boright,  the  Tribune. 

New  Orleans — 'Henry  I.  Hazleton,  003  Hibernia 
Bunk  Building. 

New’  A’ork — Joe  A.  Jackson,  tbe  AA’orld. 

(Iinaha — A.  E.  I.ong,  The  Bee. 

Pbilndelphia — Miss  Curtiss  AA'ager-Smltli,  3207 
Baring  Street. 

Pittsburgh- -C.  C.  I.atns,  tbe  Dispatch. 
Proyhlence — AVm.  .M.  Strong,  tbe  Journal. 
Portland,  Grc — F.  W.  McKecliiile,  United 
Press,  Oregon  Journal  Building. 

San  Francisco — Geo.  U.  DeA’ore,  1915  Green 
Street. 

Seattle — U  )y  Aldcn,  tbe  Times. 

St.  Paul — John  Talman,  590  Laurel  .Ayemie. 

St.  Ismls— C.  M.  Haskett,  P.  O.  Box  850. 
.Savannah,  Ga.— J.  P.  AVatkins,  Dixie  News 
Bureau. 

Spokane.  Wash. — Ralph  E.  Dyar,  Siwkcsman, 
Review. 

Toronto— W.  A.  Craick.  52  Foxbar  Road. 
AA’nsbington,  D.  C.— E.  A.  Halsey.  402  AVard- 
mnn’s  Court,  Kiist. 

Other  correspondents  will  t>e  added  from  time 
to  time. 

Hrant'ti  olflce  .San  Finncis'-o.  742  Maraet  St.. 
R.  J,  Bldwell,  manager,  ’plioae  Kearney  2121. 

The  Rflilor  aiitl  Piiblinher  page  contains 
872  agate  lines,  IBs  on  four.  Aolumn»  are  13 
picaa  wide  ami  twelve  Inchea  deep. 

Advertising  Rate  Is  30o.  an  agate  line,  $125 
a  page,  $so  a  half  page  and  $4.1  a  quarter  page. 
Pualtum  extra.  I’lima  space  and  cash  discounts 
are  allowed  .m  contracts. 

Small  advertisements  under  proper  classifies 
tlon  will  be  charged  as  follows;  For  Safe.  Help 
Wanted  and  .Mlscellaneoua,  twenty  cents  a  line; 
Business  Opportunity,  thirty  cents  a  line, 
and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  jine.  For  those  uitem 
ployi-d  a  fifty-word  or  elglit-llne  advertlseineni 
will  he  piihllshed  Iwo  limes  FUEIA. 

Headers  are  urged  to  hove  the  paper  mailed  l> 
the  home  address.  This  will  Insure  prompt  de 
livery. 

The  Eilllor  un«l  I’nbllnlicr  sells  regularly 
at  HIc.  a  copy.  »3.0n  iwr  year  In  the  United 
.Stales  ami  Colonial  Possessions.  $3.50  In  Can 
ada  and  $4.09  torelgn,  and  Is  on  sale  each  week 
at  the  following  newt  stands; 

New  York — World  Biiildlcg.  Trlhnne  Building 
I’ark  Row-  Riilldlng.  140  Nassau  Street.  Man 
wing's  (opposite  the  World  Biilldingl,  3.3  Park 
Row :  The  Wmdworth  Building.  Times  Building 
Forty-second  Street  and  Broadway,  at  basement 
entrane*  to  Subway ;  Brentaiio’a  Book  Store, 
Twenty  Mixth  Street  and  Fifth  Avenue  and 
Mark's.  Mary’s  corner,  at  Ttilrty-foiirth  St.  ea 
(ra  n.s. 

Baltimore — B.  K.  Edwards,  American  Bull-ling 
Philadelphia  -L.  O.  Ran,  7fh  snd  Chestnu' 
Streets;  Wm.  Sobel,  Bulletin  Bulbling  News 
Stand. 

Boston — Parker  House  News  Stand. 

PItttburgh — Davis  Rook  Shop,  41fl  Wooo 
Street. 

Wsshlngton.  D.  <*. — Bert  F,  Tvenls  511  Fon- 
ti’ciitli  stns't.  N.  W.,  Biggs  Bldg..  News  Stand. 

Gblcago — Powner'a  Book  Store.  37  N.  Ulnrs 
Street;  Post  Ofilcc  News  <'o..  Monroe  Stre»*’ 
Chas  I/evy  Clrc.  Co..  27  N.  Fifth  Avenue. 

fleveland — Sebroeder’s  News  Store.  Superior 
Street,  opposite  Post  Office;  Solomon  News  C's>. , 
im  Wslnnf  Street 

Detroit— Solomon  News  u«..  89  laimod  St..  W 
San  Francisco — R.  J.  Bhlwell  Co.,  712  Mar¬ 
ket. 


FOUR  HOE  MATRIX  ROLLING  MACHINES 

Kquipped  for  motor  drive  and  ingood  condition 
For  sale  bv 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


80%  only  evening  daily  of  a  very 
attractive  city  of  15,000  can  be 
bought  for  $18,000.  Equipment 
claimed  to  be  worth  $20,000.  Bqsi- 
ness  has  netted  owner  $3,500  to 
$8,000  a  year  from  a  gross  of  ap¬ 
proximately  $24,000.  No  debts. 
Proposition  P.  H. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 

DAILY  NEWSPAPERS 

We  have  at  this  time  several  at¬ 
tractive  opportunities  to  buy  Daily 
Newspaper  Properties  in  New  York 
and  adjacent  states.  Cash  payments 
required  range  from  $10,000  to 
$200,000. 

The  OAvners  of  all  the  properties 
in  question  are  represented  ex¬ 
clusively  by  this  firm. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
Times  Bnilding,  New  York 

Over  30%  Profit 

Only  daily  in  prosperous  and 
ixjpular  Florida  town,  gaining  an¬ 
nually  25%  in  population.  Busi¬ 
ness  in  fine  sliaiie  and  making 
over  30%  on  investment.  $10,000 
cash  will  swing  deal.  Quick  ac¬ 
tion  advised.  Proposition  97 lx. 

H.  F.  HENRICHS 

Xeumpaper  Properties 
MTCIIFIBI/D.  11,1/. 

YOU  MAY  NEED  TO  KNOW 

How  you  can  get  in  touch  with  the 
right  man  for  a  position  vacant,  or 
How  you  can  find  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  employes  in  all  departments 
of  the  Publishing,  Advertising  and 
Printing  field,  east,  south  and  west. 

No  charge  to  employers;  registration 
free ;  moderate  commissions  from 
successful  clients. 

FERNALD’S  EXCHANGE,  Inc. 

Third  V'ltion'*!  Hank  Ride.  *?prlnfffl$»ld.  Mans 


Canadian  Preu  Clippings 

The  problem  of  covering  tba  Canadlaa 
Field  U  answered  by  obtaining  tba  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  tbe  clippings  on  all  mattera  of 
Interest  to  yon,  printed  In  over  95  per  cent, 
of  tbe  newspapers  and  pubileationa  of 
CANADA. 

We  cover  every  foot  of  Canada  aad  New¬ 
foundland  at  our  bead  office. 

74  78  CHURCH  8T.,  TORONTO,  CAN. 

Price  of  lervlco,  regular  press  clIpplDg 
rates — special  rates  and  discounts  to  Trado 
snd  Newspapers. 


Hemstreet’s 

PRESS  CLIPPINGS 

Tenth  Avenue  At  45th  Street 
New  York 
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PITTSBURGH  DISPATCH 
DRAMATIC  CRITIC  DIES 


James  E.  Leslie.  Authority  on  the 
Drama,  Dies  at  Home  in  Pittsburgh  - 
Was  One  of  the  Best-Known  Critics 
of  the  Stage  Served  Dispatch  for  Sev¬ 
enteen  Years. 

Jamoa  Kdward  Leslie,  dramatic  critic 
and  assi.<ttant  Sunday  editor  of  the 
Pitt.sburgh  Dispatch,  died  Monday  at 
his  home  in  Pitt-shurgh. 

Mr.  I..eslle  was  born  in  Men-er  Pa.,  in 
1854.  He  iKgan  newspaper  work  at  the 
age  of  eighteen  and  continued  in  that 
work  up  to  the  day  of  his  death.  His 


JvMEs  Edward  I.,bsije. 


newspai>er  career  l»egan  at  Wampum, 
Pa.,  where  he  .started  a  newspaper  dur¬ 
ing  the  oil  hocm  days  In  Pennsylvania. 
I.Ater  he  went  to  Xew  ('asile.  Pa.,  and 
from  there  to  Youngstown.  O.  From 
Youngstown  he  went  to  .M'  Keesi«ort, 
I’a.,  and  front  there  to  Boston. 

When  M’’.  I/'slie  Itet-atne  .Siinduy  edi¬ 
tor  of  th(‘  Pitl.slturgh  Dispatch,  nc  was 
placed  in  charge,  al.so,  of  dramatics.  Ai 
once  he  attracted  attention  with  his 
dramatic  <  i  iticisms.  His  department 
became  Ireiter  and  better  kn.rwn  linttl 
his  late  y“ars,  when  he  was  •.■cgardc<l  in 
the  East  as  one  of  the  m.tst  profound 
students  of  the  drama  and  one  of  the 
most  sympathetic  and  yet  vigorous 
critics  of  the  stage. 

Mr.  I>*slie  was  with  the  IMritatch  for 
.seventeen  years.  For  two  and  one-half 
years  he  was  Sunday  editor  of  the 
Pitt.sburgh  Gazette. 


OBITUARY  NOTES 

Dante  Barton,  vice-chairman  of  the 
Industrial  Relations  Committee  and 
for  fifteen  years  leading  editorial  writ¬ 
er  on  the  Kan.sas  City  Star,  died  Sun¬ 
day  at  his  home  in  New  York. 

Robert  E.  Rat,  until  recently  editor 
and  publisher  of  the  Attica  (Ind.) 
r>aily  Tribune,  died  recently  in  Attioa. 

■Tacob  Lewis,  veteran  Topeka.  Kan., 
newspaper  man,  died  recently  at  his 
home  in  Topeka. 

George  Henry' Bast,  for  four  years 
a  member  of  the  business  staff  of  the 
Brooklyn  Eagle,  died  recently  at  his 
home  in  Brooklyn. 

HAMII.TON  MrsK,  .secretary  of  Thomas 
A.  Edi.son.  Inc.,  and  formerly  with  the 
business  department  of  the  American 
Press  Association,  died  recently  at  his 
home  is  We.st  Orange,  N.  J.,  at  the  age 
of  forty. 

Roy  V.  Johnson,  former  city  editor 
of  the  Dayton  (O.)  Herald,  and  at  one 
time  In  the  employ  of  the  Chicago 
Inter-Ocean,  died  recently  In  Chicago. 


Dr.  Sime»n  Gii-bert,  for  twenty  years 
editor  of  the  Chicago  Advance,  and  for 
four  years  western  editor  of  the  Bos¬ 
ton  Congregationalist,  died  recently  at 
his  home  in  Chicago.  He  was  born  In 
Pittsford,  Vt.,  and  was  eighty-four 
years  old. 

Bert  Howdesell,  former  editor  of  the 
Ketchikan  (Alaska)  Miner  and  the 
Skagway  Alaskan,  died  recently  in 
Juneau,  Alaska. 

FIrastus  H.  Cubbison,  editor  and  pub- 
li.sher  of  the  Emlenton  (Pa.)  News,  died 
recently  at  his  home  after  a  short  ill¬ 
ness,  aged  fifty-four  years. 


WEDDING  BELLS 

Robert  Shand,  sporting  editor  of  the 
Oakland  (Cal.)  Enquirer,  was  married 
recently  in  Oakland  to  Miss  Alpha 
I’hipps. 

Announcement  has  been  made  of  the 
engagement  of  George  Henry  Oakes,  of 
the  Hayward  (Cal.)  Journal,  to  Miss 
Pauline  Pennybaker,  of  Albany,  Ore. 

B.  O.  McAnney,  for  two  years  as.so- 
ciate  professor  of  journalism  at  the 
I'niver.sity  of  Maine  and  during  the 
summer  engaged  in  publicity  work  for 
tlie  American  Red  Cross  in  Washing¬ 
ton,  1).  ('.,  was  married  recently  in  New 
York  to  Miss  E.sther  Ha.swell,  of  Orono, 
•Me. 

Edgar  L.  Maines,  of  the  Rockford 
(III.)  Regi.ster-Gazette,  and  Miss  Jennie 
Stewart,  of  Columbus,  Kan.,  were  mar¬ 
ried  recently  at  Rockford. 


KANSAS  EDITORS  GO  ABROAD 


William  Allen  White  and  Henry  J.  Allen 
to  Visit  French  Battlefields. 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  and  Henry  J. 
Allen,  editor  of  the  Wichita  (Kan.)  Bea¬ 
con.  members  of  a  special  commis.sion 
appointed  by  the  War  Council  of  the 
Amerioan  Red  Cross  to  conduct  a  sur¬ 
vey  looking  toward  the  reconstruction 
of  the  devastated  territory  of  France, 
are  to  sail  for  a  European  port  within 
a  few  days. 

The  purpose  of  the  survey,  Mr.  White 
explains,  will  be  not  only  to  see  in  what 
ways  the  recently  eolleeted  $100,000,000 
Red  Cro.=R  fund  is  being  spent,  but  to 
map  out  the  work  and  organization  of 
a  reeon.struction  and  social  service  com¬ 
mis.sion  to  be  sent  later.  This  commis¬ 
sion  will  supply  farming  implements  to 
tho.se  whose  property  was  destroyed  or 
confiscated  by  the  Germans,  will  super- 
vi.se  social  .iiervice  work  among  the  Im¬ 
poverished  families  and  aid  them  to 
again  become  self-supporting. 

But  probably  most  Important  of  all 
will  be  the  work  of  the  survey  eom- 


The  New  Orleans  Item 

Largctt  afternoon  Circulation  in  the 
entire  South 

(April  A.  B.  C.  Net  Paid  Statement) 

Sunday  68,875 
Daily  55,041 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  Chy 
Established  a  Quarter  of  a  Century 


mission  when  It  returns  to  the  United 
States.  While  abroad  the  members  will 
form  a  good  idea  as  to  what  funds  will 
be  necessary  for  carrying  on  the  fu¬ 
ture  work  and  they  will  make  tours 
of  the  country,  speaking  and  writing 
in  behalf  of  future  funds  that  may  be 
raised.  Mr.  White  will  confine  his  ser¬ 
vices  to  writing  articles  informing  the 
public  as  to  just  how  every  dollar  con¬ 
tributed  is  being  spent  and  why  future 
demands  will  be  made. 

“The  commission  that  will  follow  us 
to  France  will  undertake  a  work  even 
more  vast  than  that  of  the  hospital  and 
nursing  .service  of  the  Red  Cross,”  said 
Mr.  White,  in  an  interview  for  the  New 
York  Tribune.  “It  will  add  to  the  other 
good  works  that  the  Red  Cross  is  do¬ 
ing  that  of  social  surgery  and  economic 
reeon.struction. 

‘This  branch  of  the  work  will  in¬ 
crease  as  the  war  goes  on.  My  private 
opinion  is  that  the  war  will  last  at  least 
four  years  longer.  I  believe  It  will 
take  that  long  to  drive  the  Germans 
back  across  their  frontier.” 


EDITOR’S  HOME  DYNAMITED 


Ix>rd  Athelstan,  Owner  of  Montreal  Star, 
Target  of  Anti-Conseriptionists. 

Montreal,  Augu.st  9. — Threats  again.st 
the  life  of  Lord  Athelstan  (Hugh  Gra¬ 
ham),  owner  of  the  Montreal  Daily 
Star  and  a  strong  advocate  of  compul¬ 
sory  military  service,  culminated  in  an 
attempt  at  four  o’clock  this  morning 
to  assassinate  him,  I^ady  Athel.stan, 
and  their  daughter,  the  Hon.  Alice  Gra¬ 
ham.  as  they  slept  at  their  country 
hou.se  at  Cartiervllle.  A  huge  charge 
of  dynamite  was  exploded  under  their 
•sleeping  quarters. 

None  of  the  family  or  of  the  eight 
servants  in  the  hou.se  was  hurt,  due  to 
the  fact  that  the  house  was  built  of 
stone.  Experts  declare  that  if  the  house 
had  not  l>een  of  unusually  .solid  con¬ 
struction  it  would  have  collapsed,  caus¬ 
ing  serious  Injury  or  death  to  all  the 
oecupant.s.  Yet  though  the  de.structivc 
force  was  expended  in  a  lateral  direc¬ 
tion,  it  was  sufficient  to  shatter  the 
rooms  on  the  ground  floor,  fill  them 
with  wreckage,  and  hurl  debris  a  dis¬ 
tance  cf  200  feet. 

There  is  very  little  evidence  for  the 
police  to  work  on.  They  have  found  a 
carter  who  .saw  a  pirty  of  six  driving 
along  the  Cartiervdlle  road  in  a  tour¬ 
ing  car  at  3:30  A.  M.  Wheel  marks 


show  that  the  car  was  driven  up  to 
the  big  iron  gates.  The  chain  to  the 
gates  was  broken,  and  thus  the  assas¬ 
sins  forced  their  way  into  the  grounds, 
planted  their  dynamite  between  a  ve¬ 
randa  post  and  the  wall,  and  then 
escaped.  One  of  the  plotters  dropped 
his  cap,  and  this  may  help  In  their 
detection. 


TAUNTS  ASSOCIATED  PRESS 


Former  Senator  Works,  of  California, 

Says  "Money  Kings”  (x>ntroI  News. 

John  D.  Works,  of  Los  Angeles,  for¬ 
mer  United  States  Senator,  told  the 
Conference  for  Democracy  and  Terms 
of  Peace,  meeting  in  San  Francisco,  on 
Thur.sday,  that  the  proceedings  of  the 
gathering  would  not  get  much  space 
in  the  newspapers.  He  said: 

“Do  you  suppo.se  the  Associated  Press 
is  going  to  carry  anything  to  the  news¬ 
papers  it  represents  of  what  you  and 
I  are  doing  here  to-day?  No.  Now, 
why? 

“Not  particularly  because  the  Asso¬ 
ciated  Pre.ss  does  not  want  to  send 
out  the  news.  Probably  It  docs,  but  if 
the  Associated  Press  were  to  take  any 
such  po.sition  as  that — that  It  would 
.send  out  free  criticisms  on  the  war  and 
legl.slation  that  brought  It  about — 
against  the  will  of  the  money  kings  of 
New  York,  who  have  been  more  Instru¬ 
mental  than  any  other  influence  In 
bringing  on  this  war,  the  Associated 
Press  would  go  out  of  business. 

“Why,  those  interests  that  permeate 
every  part  of  this  country,  centring  in 
the  great  State  of  New  York,  can  de¬ 
stroy  any  newspaper  that  does  not  do 
what  they  want  It  to  do,  even  here 
In  San  Francisco.” 


THE  PATRI-OT-O-WHIRL 
The  Newest  and  Best  Antomobile 
Aeceanory 

Join  ill  the  Pntriotie  Spirit  of 
IJberty  and 

WHIRL  YOUR  COLORS 

The  Patrl-Ot-O-Whlrl  U  rain-proof  and 
Indestrurtible.  Consiata  of  three  heavy  sheet 
steel  wheels,  enameled  In  red,  white  and 
hliie.  and  attarhe<l  to  the  radiator  cap  or 
wlnd-flhleld  of  tlie  automobile.  It  rcvolveo 
with  areiit  Telocity  and  makes  a  very  strlk- 
Inir  appearance. 

Pt'BMSHF.n.S : 

Here’s  the  Blgyest  Winner  Ever  Offered! 
Can  also  be  used  on  boats,  bieycles,  and 
motorc.veles.  Retail  Price  $1.00.  Write 
to-day  for  special  price  on  quantity  orders. 

S.  BLAKE  WILLSDEN 

Prrmiumtt  and  Advertising  Specialties 

20  G.  Mafitaon  St.  Chicago 

QDAUn 

CIRCULATION 

BUILDER 

NatlonnI  Editorial  SerTlec,  lac., 
225  Fifth  Ave.,  New  York. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  ut  Mtnd  yen  templet  ef  eur  teU 
ered  temitt,  deity  end  Smndey 
pegei  in  bleck  end  eelert. 

Newspaper  Feature  Service 

M.  KOENIGSBEKG,  Manaccr 
ST  WEST  SSTB  8T.,  NEW  TORS 


FULL  CONCENTRATION 

IN  New  England  it  is  possible  to  concentrate  your  advertising  strength 
completely  in  a  given  geographical  territory.  Every  dollar  spent  is 
put  to  work  where  you  can  figure  the  results. 

Let  us  illustrate  by  contrast.  In  using  the  newspapers  of  other 
communities,  your  fire  is  scattered  in  overlapping,  circulation.  Where 
will  you  draw  the  line  of  effective  publicity  ?  How  far  will  you  extend 
your  sales  effort  in  co-operation  with  the  advertising?  And  beyond  this 
line— when  you  draw  it— much  of  your  ammunition  is  still  widely  strewn. 

But  New  England  newspapers  circulate  only  in  New  England. 
They  cover  this  territory  thoroughly,  but  there  they  stop.  There  is  no 
scattering,  no  waste.  You  can  plan  your  sales  campaign  accordingly. 

This  is  one  of  the  reasons  why  New  England  is  the  logical  territory 
for  try-out  campaigns  and  concentrated  advertising.  Many  such  cam¬ 
paigns  have  been  successfully  carried  through  in  the  last  two  years. 

New  England  is  a  rich  market  for  virtually  every  trade— marked 
commodity.  Newspapers  are  universally  read.  The  people  are  respon¬ 
sive  to  advertising.  They  are  accustomed  to  asking  for  things  “by  name.” 

Put  your  copy  where  it  will  be  100  per  cent  efficient. 

Advertise  in  New  England 
Daily  Newspapers 
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raid  2,SOO  10,000 
CIrculatloa  lines  lines 


Boston  American (E) 

380,291 

.40 

.40 

<S) 

321,483 

.35 

.36 

Boston  Globe 

(ME) 

250,829 

.30 

.30 

(S) 

302,592 

.35 

.35 

Boston  Herald' 

Traveler 

(ME)  • 

190,794 

.28 

.25 

Boston  Journal  <M) 

•58,921 

.lO 

.125 

B<»iiton  l*oat 

(M) 

478,970 

.45 

.45 

(S) 

344,303 

.35 

.35 

Iloaton  Reeortl 

(E) 

41,901 

.12 

.12 

Boston  Transcript(E) 

30,455 

.18 

.18 

Fall  Rivei** 

Herald 

FltchburiC 

(E) 

7,900 

.02 

.02 

Sentinel 

<E) 

.5,107 

.0215 

.0172 

Lynn  Item 

(E) 

•13,227 

.054 

.0357 

Lowell  Courier 

Cltlsen 

(ME) 

10,409 

.035 

.035 

New  Bedford  Standard 

A  Mercury 

(ME) 

21.031 

.04 

.04 

Pittsflelil  Easlc  (E) 

12,502 

.0228 

.0178 

Salem  News 

(E) 

18,9,35 

) 

.03 

.03 

SprlnKlleld  Republican 

(M) 

15,0.55 

f  30,768 

.09 

.OO 

SiprInKfleld  News 

(E) 

21,703 

) 

Net 
1*11  Id 

C'ireulutioii 


2,.'>00  lO.iHMI 
lines  lines 


SprlnKlleld 

Repnbllcan  (S)  18,110  .005  .04 

Sprinsfield  Union 

(MBS)  31,511  .08  .OO 

Worcester 

Gnsette  (E)  20,810  .OO  .045 


Mass,  totals,  2.021,571  :t.40S:(  .‘t. 

Popniation,  3,OUo,622. 

RHODE  ISLAND. 

Providence 

Bulletin  (K) 

Provltienee 

Jonrnal  (M*S) 

Providence 

Tribune  (E) 

Woonsocket  Call- 
Reporter  (E) 


51,0<S2  .to 
25,3.55  .075*0S». 
23,473  .(Ml 
•11,512  .0428 


Rhode  Island  totals. 
Popniation,  501,215. 


112,032  .2778 


.lO 

)75*00 

.05 

.0285 

.2535 


Portland  Express(E)  22,102 
Popniation,  702,787. 


Net 

l*nld 

Circnintion 


2,.54M>  ]0,<M>0 
lines  lines 


2257 


VERMONT. 

ilnrlinirton  Free 

Press  <M)  10,184  .025  .0179 

I’upulntion,  301,20.5. 

CONNECTICUT. 


BridKcport  Post- 
Teleicrnni  (.ME) 
Danbury  News  (E) 
Hartford 

Cun  rant  (MS) 

llartforal  Times  (E) 
Meriden  ,Inarnal(E) 
New  Haven  Tlmes- 
lycader  (E) 

New  l.ondon  Day  (E) 
New  l.ondon 

Teleuroph  (M) 
Norwich  Balletin(.M) 


31,451 

.075 

.055 

0,205 

.0118 

.0118 

19,201 

.OO 

.04 

27,413 

.OO 

.OO 

•4,897 

.025 

.0143 

tl7,.529 

.0 15 

.4).3.5 

9,078 

.0285 

.02 

•3.750 

.0086 

.0071 

9,280 

.04 

.02 

1 28,003 

..3539 

.2032 

Connecticnt  totals. 

PoiMilation,  1,111,7.50. 

*1910  Government  Circulation  Statement. 
(I’nhilshcrs  Statement. 


New  York  Advertising  Situation 


During  the  month  of  July,  1917,  the  amount  of 
space  used  in  the  New  York  daily  news¬ 
papers  hy  these  sixteen  leading  stores 


B.  Altman  &  Co. 

Gimbel  Bros. 

R.  H.  Macy  &  Co. 

Arnold,  Constable  &  Co. 

J.  B.  Greenhut  Co. 

Oppenheim-Collins 

Best  &  Co. 

G.  A.  Hearn  &  Co. 

Stewart  &  Co. 

Bloomingdale  Bros. 

Lord  &  Taylor 

Franklin  Simon 

Bonwitt,  Teller  &  Co. 

McCreery  &  Co. 

John  Wanamaker 

Stern  Bros. 

was  as  follows : 

Evening  Newspapers : 


Globe  -  148,640 

World  -  131,178 

Sun  -  131,032 

Mail  -  120,483 

Journal 
Telegram  - 
Post 

90,868 

65,213 

42,370 

Morning  Newspapers  (six  days 

a  week): 

Times  -  45,712 

Herald  -  27,815 

World  -  16,600 

American  - 
Tribune 

Sun 

15,884 

10,149 

9,316 

Sunday  Newspapers: 

Times  -  112,974 

World  -  98,889 

Herald  -  67,820 

American  - 
Tribune 

Sun 

52,927 

33,228 

16,474 

The  Glohe  leads  all  evening,  morning  and  Sunday 
newspapers  in  New  York  in  business  most 
dependent  for  results  from  women. 

200,000  Circulation . Member  A.  B.  C. 

CHICAGO  O’MARA  &  ORMSBEE,  Inc.  new  York 

People’s  Gas  Bldg.  Special  Representatives  Brunswick  Bldg. 


TLe  Nation  Press,  Inc.,  20  Vesey  St.,  N.  Y. 


